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Ancrpakrt: Crienyjanuzanyjay Typu3My ce 0CTBapyje y OKBUPY MOHYE U Kao JIC0 CaBPEMEHE TOTPAKIHE
TypucTa. JaBjba ce M pa3BHja MapajesiHO ca TYpU3MOM, 300T POMEHA y APYIITBY M €KOHOMH]jH, ILITO
j€ KOHILIENITYaJIHO YMHHU KoMIUIeKcHoM. Crenujanu3anmja ce, OCUM y TypH3MY, MOXKE H3y4yaBaTH M ca
JPYTHX aclekara, Kao IITO Cy APYLITBEHE HayKe I eKOHOMCKa cdepa. la 01 ce nctpaxuie mpocTopHe
KapaKTEePUCTHKE TYPUCTHUYKOT IPOMETA, U3pauyHaTH Cy HHJICKC CIICIIHjaIn3allije 1 PETHOHATHU (PaKTop.
[Tomohy permnonansor dakropa (Pda) yrBphena je mpomeHa reorpadCckor pasMeriTaja TypUCTHUKAX
Jl0J1a3aKka CTPaHUX TypHcTa y oxpel)eHOM BPEeMEHCKOM INEpHOIyY, CTaBJbaEM Y OJHOC Mamy U Behy
npoctopuy uenuny (beorpan m CpOuja). BpemeHncka KOMIIOHEHTa HCTpakuBama JePHUHUCAHA je
necetoronuimpuM rieprogoM (2011-2020. rogrHa) ¥ TOCTYITHUM CTaTUCTHYKHUM Tojaruma. MHaeke
CTeTHjaTu3alyje ToKasyje nTuBep3nuKaIujy y KOHTEKCTY 3eMajba U3 KOjUX TypUCTH Jlojase, 1a Ou ce
HCTPaXWJIa YCMEPEHOCT Ha MOjeJUHE 3eMJbE, Tj. IPOMEHE Ha CTPaHU TYPUCTHUKE MOTpaxme. Bucoke
BPEIHOCTH WHAEKCA CIelHjaliu3aliije ce He cMarpajy MoXKeJbHNM, jep je y TOM CIlydajy JAeCTHHAIHja
OCeTJbMBA HA jeIHY WIM MamM Opoj €eMUTHBHUX 3eMasjba. CaMUM THM Ce€ HETaTUBHHU TPEHIOBU
HeoaroBapajyhe onpaxkaBajy Ha Typu3aMm y AecTHHauuju. Llwb ucTpaxkuBama je Aa yTBpOM Ja JIK
je eBHJIEHTHA TypuCTHUKa mosiapusanuja beorpana y ogHocy Ha ocrane aectuHauuje y Cpouju. On
pesyirara HCTpaKMBamba O4YEeKyje ce Ja TMOKaXxy Yy KOojoj Mepu W 300r dera Jona3u A0 (QIyKTyanuje
CTpaHMX TypHUCTHUKHX OopaBaka y beorpany u CpOuju.

KibyuHe peun: cTpanu TypuCTH, MHICKC CIIeLUjaln3aluje, pernoHanau gaxrop, beorpan, Cpouja
YBoa

Crenujanuzanyja y Typu3My nMa HaralleHy MHTEPAUCLHUILITMHAPHOCT, KOja TOApa3yMeBa OKpYyKeHwe,
TYPUCTUYKY MOHYAY M TYPUCTHUYKY MOTpaxmy. JlonmpuHocH pa3nukaMa u3Mel)y MacoBHOT Typu3ma H
o0nrKa Typu3Ma KOjH 3aJ0BOJhaBajy crernuduuHe nmotpede Typucra. [loBesaHa je ca IpymTBeHUM,
CKOHOMCKMM M EKOJIOIIKMM pecypcuma nectuHanuja (Sahli, 2006). Ilosesanoct Ttypusma u
crienjanu3alrje caapkaHa je y UCKyCTBUMa TypucTa. MoTHBaIMja, a CaMHM THM OJJIyKe TYpHCTa,
onpehene cy noceOHUM MHTEpEeCcHMa U yCMepeHe Ha aKTHUBHOCTHU M oxpeauiTa. Swarbrooke & Horner
(1999) u3nBajajy crienujanusanyjy MOTUBHCaHy TOTPeOOM Ja ce TYpUCTH yKJbyde y Beh moctojehy nnm
pa3BHjy HOBY aKTHBHOCT Ha JICCTHHALIH]H.

Croes et al. (2021) cnienujanuzaunjy y TypusMy Ae(dUHMITY Ka0 NPUCTYI Ha CTPaHU MOHY/IE MOBE3aH
ca enacTuyHOIIhy OTpaKkbe y 3aBUCHOCTH 01 00MMa TpikumITa. tbom je 03HaueH AMHAMUYAH MPOIIeC
KOjH MHTETPHIIE PeCypce M CPEeICTBa, MPYXKajylld ocelaj MecTa M mieHTHTeTa. IIpomec ykibyuyje
OpraHu3anyjy ¥ KOOpJHHAIN]y HEKOJIMKO yYECHUKA y Kpeupamy U yIpaBibalky HUCKyCTBOM, a Takohe
U pa3yMeBame ITa oapelyje morpaxmy 3a THM HcKycTBOM. Kako O MCKycTBa HacTania, HEOXOIHO je
KOHTHHYHMPAHO IPYLITBEHO yuerme U yckiahuBame nmpon3BoaHuX nporeca u npedepennuja (Nowak et
al., 2010).

Smith (2005) je neuuucao crenmjanu3ayjy Kao pesynTar MoAeNne paja, Koja 3aBHCH O o0MMa
TpXKHUIITA U IpedepeHIuja noTpomaya 3a oxpeljena 106pa wim ycmyre. Bena TPXKHUILTA 3HAYC Beuy
IPOJIajy y 3aBHCHOCTH OJf JIOXOJOBHE M IICHOBHE EIACTHYHOCTH, 4 CAMHMM THM j€ Bel[d MOTYIHOCT
MPOLIMpPEeka MOJIeNIE pajia v Crielnjaau3anyje.
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O0jammbene TepMUHA TypUCTHYKA CICLUjaiu3alija 3acCHUBAa Ce Ha JBa acrekra. [lcuxocouujamHu
ACIEKT OJTHOCH CE Ha TYPUCTE, a EKOHOMCKH acIeKT Ha npysxkaoiie ycayra (Mihajlovi¢ & Koncul, 2016).
[To3uTHBHY Be3y nzmel)y TypHCTHYKE CIICIIN]jaIH3allije U eKOHOMCKOT pacTa J0Ka3ajiu Cy OpOjHH ayTOpH
(Hazari & Sgro, 1995; Lanza & Pigliaru, 2000; Algieri, 2006; Piotrowski et al., 2009; Schubert et al.,
2011; Chang et al., 2012; Ridderstaat et al., 2016; Marsiglio, 2018), yka3yjyhu Ha To 1a eKOHOMUjE
3eMajba MMajy TeHCHIIHM]Y pacTa Kajia ce Opoj TYPUCTHYKUX aKTMBHOCTHU ToBehasa.

Kaga ce roBopu O TypHCTHUKO] MOTpPeOM Kao CEKyHIapHOj, Ha TPXKUIITY ce Jaje Harmacak Ha
JMBep3u(UKALIN]H yCIyTa Ha KOjuMa ce TeMeJbH Criel(pUYaH TypUCTHYKH Tpou3Bo. Crenujanusaiyja
y Typu3My yoOHuajeHa je y yCIOBHMa MPUBPEIHOT pacTa, a (oKycHpaHa Ha MPUKYIUbamke MoJaTaka
0 TYPHUCTHUYKUM TPXKUIITHMA 300T quBep3ndukanuje. HUBou mpou3Boma/TPXKUIITA OJHOCE CE Ha CBE
reorpad)cke HUBOE, a Takol)e 1 o1 ojeAnHIIA J10 Mel)yHapoIHOT KoHTeKcTa. Crienujanu3aiuja y TypusMy
je KOHTHHYHMpPaHHU Ipoliec Koju ce Hagorpahyje u unterpuiie y GyHKIMOHAIHY LIEIMHY, KOja OATOBapa
n3azoBuMa caBpeMeHor typusMa (Weidenfeld, 2018). Crnenujanusanuja je 300r cBera HaBEJICHOT,
Kao T0jaM W LIOHLIENT BeoMa KoMIjieKcHa. M3iBaja ce kao jeman on aTpulyTa TYpHCTHUKHX KiacTepa
(Kachniewska, 2013), 3HauajHa je 3a aHanu3y pa3BOja U KOHKYPEHTHOCTH mpeny3eha u peruona
(Dawkins, 2003; Boschma, 2004; Romao & Nijkamp, 2019), uctpaxuBame HekebeHUX edekara y
rpajoBuMa ca orpaHudeHuM kamarurerom (Sheng, 2011), yruue Ha ekoHomcku pact (Lanza, 1998;
Balaguer & Cantavella-Jorda, 2002; Eugenio-Martin et al., 2004; Figini & Vici, 2010; Bouzahzah & El
Menyari, 2013). Y paay uuju cy ayropu Sequeira & Nunes (2008) jgoka3aHo je J1a ONMINTH U TOJTUTUYKU
PHU3UK 3eMJbe HETAaTMBHO yTUYY Ha crienujaim3anujy Typusma. Grzini¢ (2018) cmarpa na je y aHanusu
Crelujaiu3alrje y Typu3My Ba)KHO OCBPHYTH CE€ HAa HEKOJHMKO CPOJHHX IOjMOBA: KOHKYPEHTHOCT,
MO3UIMOHUPALE HA TYPUCTUYIKOM TPXKHIITY, 00pa30Batbe¢ U HHOBATHBHOCT.

Ha mnpumepy cpenmonanmarunckux octpBa Glamuzina (2011) je ytBpamo moryhHOCT mpuMmeHe
MoKa3aTesba KOjH ce OOMYHO KOpUCTE Yy OONacTH €KOHOMCKe reorpaduje. Y UCTpakuBamwy TypH3Ma
H3pavdyHao je peruoHaHu (GakTop U MHIEKC crienrjanuzanyje. OBa 1Ba nokaszaresba yemhe ce npuMenyjy
y UCTPaXKHBaY MTPOCTOPHUX 00€JICK]ja UHAYCTPUjCKe U ypOaHe reorpaduje, a HHISKC CICIH]jaTu3aluje
KOPHCTH C€ 3a IPUBPEIHY CTPYKTYPY U CTAHOBHHUIUTBO. BpeHOCT MHEKCa clieujain3alyje Memba ce y
JLy’KeM TIEpHOy M YIIIABHOM HHje MOJl BETMKMM yThIajeM ¢iykTyanuja y kpahem poky (Cavrak, 2011).

Crynuje Koje Ccy ce 0aBHie CIEIMjaTU3alldjoM Yy TypU3My YITIaBHOM Cy ce (hOKycupalie Ha MEpCHe
koHrenta (Biagi et al., 2017; Croes, 2013; Ridderstaat et al., 2016), a He Ha BeroBo JAcPUHHCAE.

OBUM UCTpaXuBambeM yTBplyje ce TAaYHOCT XHUIOTe3a:

e [locroju 3HaTHa pa3nuka y pa3Bojy beorpaga m CpOuje y menuHu, Kajaa je crenujain3ainmja y
TYpU3MYy Y NUTakby, TIOCMATPaHO Ca acleKTa reorpad)CKor mopexiia CTpaHuX TYpUCTa.

e TypucTHyka moiapuszanuja je u3paxkeHa 300T JOMHUHAIM]E TIABHOT €MUTHUBHOT M PELECNTHBHOT
LIEHTpa HaJl cBUM jectuHanujama y CpOuju, y KOHTEKCTY MpOMEHe reorpa)Ckor pasmernraja
CTpaHUX TYPUCTHUYKHUX Jl0Ja3aKa y ojpeheHoM pa3no0Jby.

Marepujaau u metone

Haxon neckpunrtuBHe (ase, reorpadcka ucTpakuBarmba Typu3Ma Npelia3e Ha METONOJIOIIKE PUCTYIIE
3aCHOBaHEe Ha KBaJUTATUBHMM MokazaresbuMma (Williams, 2009). Ilomanu o WHOCTpaHUM TypUCTHMA
IpeMa 3eMJbaMa U3 KOJHX JI0JIa3e aHaJM3UpPaHU Cy MOMOhy MHJIEKca CHelMjaau3alije Koju moKasyje
nuBep3uuKanyjy. Ysere cy y 003HMp 3eMJbe M3 KOjUX TypHCTH Jloja3e 300T aHalM3e yCMEPEHOCTH
Beorpana u CpOuje Ha Typucte u3 jeane 3emibe. Munekc cnienujanusaiuje oapelheH je mo hopmymnu:

[=vPZ + P? + P} + P2 +...P]

rie je | manexc cnenujanusanuje, a Bpeanoctu on P * do P * kBagpaTu yziena TypuCTHUKMX JI0JIa3aKa
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Y3 TOjeJIMHUX 3eMalba. Y 003up Cy y3eTe 3eMJbe KOje M3lBaja CiayxOeHa CTaTHCTHKA, a KaTeropuja
,»OCTaje 3eMJbe” HHje YKJbYUEHa, Kako He Ou JAoOWiIM HepeajHe BpeTHOCTH. BpemHocTtn mHIekca
cnernujanusanyje ¢y og 0 go 100, mpu yemy Beha BpenHOCT mHJeKca 3Haun Behy crnenujanuzanujy
(Vresk, 2002). Uunekc cnenujanusainuje u3padyHar je 3a beorpag u 3a CpOujy, a Ha OCHOBY Hera
M3BENICHN 3aKJby4lld 0 ycMepeHocTn beorpama m CpOuje Ha mojeauHe 3emibe. BpemHocT mHIekca
CIeIMjaliu3alije CBpCTaBajy ce y ueTupu kareropuje: Hrucke (0-25), ymepene (26—50), Bucoke (51-75)
u Bpio Bucoke (76—100). Benuka ycMepeHOCT, y 00IHKY BUIINX BPETHOCTH MHJICKCA CIICIMjaIn3allHje,
HE cMarpa ce TIOKEJbHOM, jep je JecTHHAIMja OCeT/bHBA Ha jeIHy EMUTHBHY 3eMJbY WM Mambu Opoj
eMUTHBHUX 3eMaJba. 300T Tora ce HeraTuBHH TPEHAOBH Y oJpel)eH0j eMUTHBHOj 3eMJbH (WU 3eMJbama)
MOTY HETIOBOJFHO OAPA3UTH Ha TypusaM y aectunauuju (Glamuzina, 2011).

Bpoj TypucTrukux monazaka aHanuupan je momohy pernonaisor ¢axropa (Rfa), mo popmynu:

OBaj mokasaresb yKasyje Ha MPOMEHY reorpad)cKor pasmeliTaja TypUCTHUKHX Jlojla3aka y ojpeheHom
pasnobiby, cTaBibajyhu y onnoc mawy u Behy nenuny (beorpan u Cpbuja), rae je Z, 6poj monaszaxa y
Mar0j UEIMHH y HOBMjO] Toauuu, 31 6poj lonazaka y Mar0j UEIUMHH y IPETXONHO] roaunu, Q, 6poj
nonasaka y Behoj LeJuHu y HOBMjOj roauHu, a Q, 6poj nonasaka y Behoj LeJIMHA Y NPETXOAHO] TOAUHH
(Feletar, 1984).

[Tpumenom perroHamHor aKTopa, Opoj TypUCTHUYKUX noia3aka y beorpany, ox 2011. no 2020. ronune,
CTaBJbEH je y penalnujy ca UCTUM rokazaresbeM y Cpouju. [IpemHoct perunonanHor akropa je y Tome
IITO Ce BbHMEe MOXe JIohin 710 3aKkJbydaka O pa3BOjHO] JIMHAMMUIIM [IOjeIMHUX JCCTHHALM]a Y onpeheHom
nepuony. Jloma crpaHa je IITO MOXE JaTh HEepPealHy CJIHMKY, ako je Opoj TYpUCTUYKUX JOjia3akKa y
MPETXOAHO] TOIUHH OMO MaJH, 1a je MoTpedaH KPUTUYKH NPUCTYT y HHTEPIPETALHUjH Pe3yaTara.

Pe3ynraru u guckycuja
Typuszam kpo3 ImpoMeT CTpaHHUX TYpUCTa U JICBU3HY HOTpOLIKY, oMoryhaBa AMPEKTHO NpeIUBame
MHOCTPAHMX HOBYAHMX CPEJICTaBa Y TypPHCTHUKE JeCTHHALUje U npHUBpee 3eMasba Koje Hyne

oxarosapajyue yciayre. To je IpeIHOCT HHOCTPAHOT TypH3Ma Y OJHOCY Ha JJOMAIlH, KOjUM CE€ TCHEPUIY
HOBYAHA CPEJICTBA YHYTap rpanuia jease 3emsbe (Tomic et al., 2012).
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Tabesa 1. Crpanu typuctu y Cpouju y nepuoay 2011-2020. roguna (IpoLeHTYaIHU YO 3eMalba)
2011. 2012. 2013. 2014. 2015. 2016. 2017. 2018. 2019. 2020.

AycTpuja 3,466 3,295 | 2,896 | 2,695 | 2,488 | 2,454 | 2,326 | 2,199 | 2,195 | 2,145

AycTpanauja <1 1,146 1,254 | 1,132 1,120 <1 <1 <1 <1 <1

BbocHa n

9,056 8,138 7,974 | 7,933 8,277 8,302 | 7,643 | 7,560 | 7,707 | 12,250
Xepueropuna

Byrapcka 3,852 4,606 | 5,084 | 5455 | 6,714 | 7,271 | 6,453 | 6,199 | 5,679 | 6,387

IlIBajnapcka u
JInxrewmraju
Yemka
PenyOiuka

1,354 1,473 1,544 | 1,922 | 1,908 | 1,904 | 1,815 | 1,728 | 1,845 | 2,063

1,274 1,312 | 1,513 | 1,255 | 1,089 | 1,006 | 1,084 | 1,092 | 1,015 <1

Hemauka 6,612 | 6,6512 | 6,493 | 6,343 | 5,766 | 5,278 | 5,532 | 5,540 | 5,894 | 5,964

®pannycka 2498 | 2,642 | 2,546 | 2,576 | 2,429 | 2,176 | 2,067 | 2,142 | 2,010 | 2,491

Beaunka

. 2,746 2,652 | 2,558 | 2,487 | 2,397 | 2,319 | 2,239 | 2,043 | 1,855 | 1,874
Bbpuranuja

I'puka 3,625 3,515 | 4,334 | 4,605 | 4,1545 | 5,097 | 4,767 | 4,444 | 4,243 | 3,187

XpBarcka 6,950 6,172 | 6,250 | 6,765 | 6,239 | 6,251 | 5,906 | 5,851 | 5,875 | 6,418

Mabapcka 2,562 2,655 | 2,871 | 2,588 | 2,597 | 2,557 | 2,452 | 2,760 | 2,717 | 2,021

H3paen <l <1 <1 <1 <1 1,249 | 2,896 | 1,989 | 1,677 | 3,061

Wrannja 5232 | 6,610 | 5,077 | 4,867 | 4,197 | 3,915 | 3,504 | 3204 | 2,984 | 2,724

Kuna <1 <1 <1 1,017 | 1,348 | 1,520 | 3,656 | 6,375 | 8,204 | 4,198

Ipna I'opa 9,149 8,456 | 7,920 | 6,543 | 6,711 | 6,389 | 5,611 | 5,116 | 5,119 | 6,266

CeBepHa

. 4,616 4,585 4,164 | 4,203 4,110 | 4,562 | 4,284 | 5,116 | 4,118 | 5,116
Makenonuja

Xonanauja 1,780 1,833 | 1,738 | 1,664 | 1,535 | 1,462 | 1,480 | 1,527 | 1,508 | 1,385

IMomcka 2,958 3,048 | 3,512 | 4,137 | 3,903 | 2,859 | 3,205 | 3,555 | 3,161 | 1,779

Pymynnja 4,205 4,187 | 4,155 | 3,920 | 4,188 | 4,379 | 4,721 | 4,782 | 4,699 | 4,273

Pycka
Degepanuja

3,465 4,133 | 5,042 | 5,364 | 3,942 | 3,625 | 3,527 | 3,099 | 3,628 | 4,821

IIBencka 1,362 1,592 | 1,632 | 1,643 | 1,564 | 1,552 | 1,564 | 1,419 | 1,329 | 1,331

CroBennja 10,252 | 8,589 | 7,901 | 6,830 | 6,227 | 6,116 | 5,552 | 5,412 | 5,089 | 3,744

Typcka 2,635 2,727 | 3,797 | 4,825 | 6,079 | 6,907 | 7,038 | 6,046 | 6,095 | 5,968

CAJ 2,010 | 2,157 | 2,131 | 2,002 | 2,188 | 2,243 | 2,417 | 2,430 | 2,269 | 2,316

W3Bop: nctpakuBame ayTopa (pe3yararn 1o0nujeHn Ha ocHOBY CTaTUCTHYKUX TOAMIIbaka Permryomnke
Cpb6wuje (meprom 2011-2019) m Caommtesa, 6poj 24, roguaa LXXI)
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VY tabenu 1. mpukaszat je yzeo 3eMajba Koje y yKymHoM Opojy Typucta y CpOuju ydecTByjy ca BHIIE Of
1%. Hajsehu nponenar crpanux typucta y Cpouju y nepuoay 2011-2020. ronuna je u3 3emasba Koje cy
npunazaaie JyrocnaBuju, Ipu 4YeMy je MakcuMaiina BpeqaocT 12,25% y 2020. rogunu, kajua cy y nuTamy
typuctu u3 bocHe u Xepueropune. KoHIENT pernoHaNHOT MPEACTaBIbabha y Capaibu ca 3eMibaMa M3
OKpYKeHa, Y KoMe je yuecTBoBajia Typucruuka opranusanuja Cpouje, omoryhuo je ponaszak Typucra us3
yIaJbCHUX JCCTUHAIM]a. 3HAUAjHO je HEMa4KO TPIKHUIIITE, U3 KOTa J1oja3u oko 6% Typucra. 3MemeHa
je cTpykTypa MelhyHapOoIHUX TypHCTHUYKHX JI0j1a3aka 300T MOJIUTHYKHX U €KOHOMCKHX MPOMEHa Koje
Cy YCJIOBHJIC TI0jaBy HOBMX €MHTHBHHUX 3eMasba. Be3BU3HU PEXKUM je yTUIA0 Ha KUHECKE TypHUCTE 1a
nocete CpOujy. Ocum beorpana, odunaze 3natubop, Tapy u cnenmjamHu pe3epBar Mpupoje Ygail.
JloOpe MpoMOTHBHE aKTHBHOCTH HAI[MOHAJHE TYpUCTHuYKe opranu3anuje CpOHje Ha TYpUCTHUKOM
tpxkuinty Kune, Takohe nonpuHoce nopacty Opoja Typucra.

AHanu3upaHu cy mojanu o Opojy gonazaka u3 51 3emibe, C TUM Jia HUCY CBE 3eMJbE y CBAKOj TOAMHU
y3eTe y pa3Marpame, jep y 3BaHUYHUM TyOauKalpjamMa Penyomudakor 3aBojia 3a CTaTUCTHUKY HE MTOCTOje
nofary. Tako Ha mpuMep, ojarm o 6pojy Typucta y Cpouju koju nonase u3 bpaswia u Jyxne Kopeje,
esuzieHTUpanu cy on 2015. no 2020. rogune, u3 benopycuje u Yjenumenux Apanckux Emupara on
2018. 1o 2020., u3 Upana, Uuauje u Jyxxue Adpuke camo y 2020. rogunmu.

Tabena 2. Crpanu typuctu y beorpaay y nepuony 2011-2020. ronunHa (polieHTyalIH! YI€0 3eMajba
ca HajBehum Opojem TypucTa)

2011. 2012. 2013. 2014. 2015. 2016. 2017. 2018. 2019. 2020.

AycTpHja 3,924 | 3,518 | 3217 | 2,948 | 2,645 | 2,566 | 2,413 | 2,347 | 2,405 | 2,354
AycTpanuja 1,158 | 1,065 | <1 <1 <1 <1 <1 <1 <1 <1

i‘;;‘:l:::mm 6,066 | 5,923 | 5974 | 5956 | 6,274 | 6319 | 5880 | 5,848 | 5,862 | 9,848
Byrapcka 3,641 | 4,179 | 4721 | 4,875 | 5,702 | 6,376 | 5286 | 4,691 | 4,179 | 3,906
Jlﬂ;?:ﬁ:f: ol 1666 | 1,773 | 1,888 | 2,463 | 2,550 | 2,564 | 2,419 | 2,356 | 2,622 | 3,095
:::.[;;;mca 1349 | 1314 | 1358 | <1 | 1,146 | 1,017 | 1,086 | 1,027 | <1 <1

Hemauka 7,599 | 7,715 | 7,582 | 7,448 | 6,697 | 5951 | 6419 | 6,582 | 7,230 | 7,346
®pannycka 2,960 | 3,108 | 3,025 | 2,885 | 2,937 | 2,523 | 2,428 | 2,639 | 2,623 | 3,320
g;ﬁ';‘;z“ja 3,502 | 3,448 | 3428 | 3281 | 3,252 | 3316 | 3217 | 2,919 | 2,739 | 2,894
[puka 7,930 | 4,031 | 4,940 | 5248 | 5,449 | 7,072 | 6273 | 5,682 | 5505 | 5,052
XpBarcka 1,783 | 7,069 | 6,941 | 7,756 | 7,359 | 7,192 | 6,973 | 6,741 | 6,707 | 7,692
Mabapcka 1,783 | 1,827 | 1,815 | 1,759 | 1,805 | 1,702 | 1,532 | 1,613 | 1,504 | 1,224
Uspaen 5611 | 5913 | 5197 | 5,452 | 4.855 | 4,575 | 4,082 | 4,022 | 3,625 | 3,226
Wrannja <1 <1 | <1 <1 <1 <1 | 4,608 | 7,476 | 10,235 | 5,985
Kuna 10,651 | 9,736 | 8,779 | 6,633 | 5,771 | 5405 | 4,511 | 4318 | 4241 | 6,307
Lpna Copa 4437 | 4574 | 3,556 | 3,822 | 3,896 | 4,158 | 3,804 | 3,606 | 3,533 | 4,454
fqe:lfg::;“ja 1,828 | 1,991 | 2,007 | 1,983 | 1,762 | 1,646 | 1,662 | 1,904 | 1,872 | 1,624
Xonanauja <1 1,158 | 1,037 <1 <1 <1 <1 <1 <1 <1

IMosbeka 1,846 | 2,323 | 2,518 | 3,115 | 3,170 | 2,347 | 2,518 | 3,177 | 2,813 | 1,698
Pymynuja 3,822 | 3,921 | 3,851 | 3,488 | 3,764 | 3,915 | 3,906 | 4,199 | 3,853 | 2,516
;{;ﬁ; - 3,664 | 4,445 | 5262 | 5,684 | 4,402 | 4,120 | 4,081 | 3,797 | 4290 | 5851
IlBencka 1,796 | 2,126 | 2,261 | 2,305 | 2,257 | 2,210 | 2,176 | 1,972 | 1,852 | 1,617
Ciosennja 12,202 | 9,668 | 8,632 | 7,349 | 6,808 | 6,437 | 5809 | 5,598 | 5378 | 5,134
Typeka 2,192 | 3,350 | 5,179 | 7,334 | 9,867 | 11,161 | 11,356 | 9,780 | 8,705 | 7,320
CAJ 2,734 | 2,861 | 2,877 | 2,7197 | 3,123 | 3,263 | 3,628 | 3,803 | 3,434 | 3,474

U3zBop: uctpaxupame ayropa (pesynraru gobujenn Ha ocHoBy CTaTHCTHUKMX rofuinmaka beorpaga
(monmanum 3a nepuoxn 2011-2020))
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VY Tabenu 2. mpukasaH je y[eo 3eMajba Koje y YKYIHOM Opojy TypucTta y beorpany ydectByjy ca
Buie ox 1%. Cianvno kao m y CpOuju, HajBHIIE CTpaHMX Typucta y beorpan nonasu w3 OMBIIMX
jyrocioBeHckux pemybnuka: bocne n Xepuerosune, Xpsarcke, Ciosenuje, ['pue Tope, Ceephe
Makenonuje, a Takohe n3 Hemauke. beorpax je mury Opeak necTHHaMja 3a HEMadke TYpUCTE, KOjU
KOPHUCTE YCIIyre HUCKOTapu(DHUX aBHOKOMIIaHHja U y TIIaBHOM rpajy PeryOnuke CpOuje npecenajy 1o
JpYTHX JeCTHHAIM]ja. 3Ha4dajaH je mopact Opoja Typucra u3 Kune y mocieamux neT roquHa.

Taoesa 3. MUnaekc cnienujanuzannje y CpOuju Ha MpuMepy HHOCTPaHUX TYPUCTa IpeMa 3eMbama
nopekia y nepuoay 2011-2020. roguna
roMHa 2011. 2012. 2013. 2014. 2015. 2016. 2017. 2018. 2019. 2020.

HH/IEKC
crenujaau3anmje

20,94 | 20,74

W3Bop: ucTpaxuBame ayTopa

Bpennoctn nuzaekca crnenujanuzanvje y CpOuju, y 3aBUCHOCTH O[] reorpadckor mopekia CTpaHHX
TypHCTa Cy HHUCKe, jep He mpenase 25. Hucke BpeaHOCTH MHAEKCA CHELWjaM3alyje MOKasyjy na
JieCTHHANM]ja HUje OCET/bUBA HA jeJHY WM Mabu OpOj EMUTHUBHUX 3eMalba. Y aHaJIM3HPAHOM MEPUOLY
HajBHUIIIAa BPETHOCT MHJEKca crienujanm3anyje je 2011. rogune, jep je ydemthe typucrta u3 bocHe u
Xepuerosune u Llpue ['ope, nojeannauno n3nocuso suie o 9%. Y 2012. ronunn bocna n Xepuerosuna,
Lpna I'opa u CioBenuja umasie cy nojeinHadHo yuemrhe y ykynHoMm Opojy cTpanux typucra 'y Cpouju
Behe ox 8%. Kana je peu o 2020. ronuan nosehaHo je mporeHTyanHo ydemhe Typucta u3 bocue u
Xepuerosune (12,25%).

Tabesa 4. Unnekc cienujanuszanuje y beorpany Ha mpuMepy HHOCTpaHUX TypUCTa IpeMa 3eMJbama
nopekina y nepuony 2011-2020. roquna

TOAMHA 2011. 2012. 2013. 2014. 201S5. 2016. 2017. 2018. 2019. 2020.

HHIEKC
crenujaau3anmje

U3Bop: ncTpaxuBame ayTopa

Tonune 2019, 1.205.183 typucra 6opasuio je y beorpany, mro unnu 32,6% yKyImHOT TypHUCTHYKOT
npomeTa Perryommke CpOwuje. [IporienTyamHm yneo cTpaHuX TypucTay YKyITHOM Opojy Typuctay beorpamy
ucte rogune usHocuo je 84,8% (Podovac, 2021). Mehytum, BpeqHOCTH HHAEKCA ClieLMjaau3anuje y
Beorpany, kao 1 Ha HUBOY CpOuje cy HUCKe (Mame o1 25), ITO UMIUTAIINPA HEOCETIFUBOCT Ha ofipeleHa
EMUTHBHA TPXKHUIITA. 3a padyHame WHAEKca criennjanu3amnyje y beorpany xopumrhenn cy mogany 3a 29
3eMajba U3 KOjHX JjoNase cTpanu TypucTi. OBaj moka3aress HajBehy BpeanocT je umao 2011. rogune, xana
cy Hajopojuuju 6w typuctu u3 Lipae T'ope (10,651%). Tonune 2019. typuctu n3 Kune cy yuectBoBaiu
ca 10,235% y ykynHom Opojy cTpanux Typucra, a 2020. roauHe HajOpojHUjU cy Omiu Typuctu u3 boche
n Xeprerosure (9,848%), Hemauxe, XpBarcke n Typcke (mojennHadHo Buiie o7 7%).

3a pa3nmKy O OBOT HCTPaKUBamkha, y KOME Cy BPEAHOCTH HHJEKCa CIIeIijain3aliije HICKe (He Tperas3e
25), y pany xoju je Hammcao Glamuzina (2011), mokazaHo je ma cpenmOJaIMaTHHCKA OCTpBAa MMajy
yMepeHe M BHCOKE BPEIHOCTH HWHIEKCA CIelHjannu3andje, MTo je objammeHo moehamem Opoja
Jl0J1a3aKa U3 TPAH3UIN]CKUX 3eMajba M CMambemheM yena Typucta n3 Hemaduke kao eMUTHBHE 3eMJbe.

Ta6ena 5. Pernonanan ¢akrop y Cpouju u beorpaay Ha npuMepy WHOCTpaHHUX TYPHCTa Y TIEPUOTY
2011-2020. rognua

2011/ 2012/ 2013/ 2014/ 2015/ 2016/ 2017/ 2018/ 2019/
2012. 2013. 2014. 2015. 2016. 2017. 2018. 2019. 2020.

roymHa

Pernonaanmu
daxrTop

N3Bop: uctpaxxkusame ayTopa
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AHanu3a pernoHaIHOT (aKTopa y CMHCITY TYPUCTUYKHX JI0jia3aka JOKa3 je MPOCTOPHE U BPEMEHCKE
nuMeHsnje Typusma. JloOwjeHe BpemHOCTH Tpeba ja Oymay MOKa3aTesbh JUHAMHUKE TYPUCTHYKOT
pa3Boja, a omaxa ce ja y nepuoay 2011-2020. roguHa Hema HariamieHe quHamuke. Hanme, HajBeha
BPEIHOCT peruoHaHOT (hakTopa KapakrepuctuuHa je 3a 2018/2019. roquny (1,029), jep je u pa3BojHu
typuctuuku TpeHa y 2019. rogunu 6o HajuspasutHju. HajHuka BPEIHOCT PErHOHATHOT (akTopa
n3pauyHnarta je 3a 2019/2020. roquny — 0.901, mrto je y3pokoBano nangemujom [IOBU/I-19 u 3natHO
MamUM OpOjeM TYPHCTHUKHX J0Ja3aka Y OJHOCY Ha TMPETXOAHE TOAUHE. Pe3yaTaTd HMCTpakuBamba,
MEpEeHEM PErHOHANHOT (haKTopa, MoKasyjy Ja Y aHAIU3MPAHOM IEPUOAY HHjE JOILIO 0 MPOMEHE
reorpad)CKor pa3meliTaja TypUCTHUKHX Jl0j1a3aKa, Kajaa ce y3my y 003up CpoOuja kao Beha u Beorpan
Kao Marma MPOCTOPHA LIEJINHA.

Pesynraru oBor ucCTpakuBama IMOKa3yjy Ja HE MOCTOjU 3HaTHA pasiuka m3mely Beorpamga u CpOuje
y LeIHHH, 300T uYera je mpBa Xurore3a ogdadeHa. Mepeme MHICKCA TYPUCTHYKE CICHHjaTu3aluje
y 3aBUCHOCTH O] reorpad)ckor Mmopekia CTpaHuX MOCeTWNIAllda ¥ PErHOHANHOT (hakTopa ykasyje Ha
yjeHadeHe BpenHOCTH. J[pyra Xumore3a je NeTMMHUYHO JoKa3aHa, jep beorpax y ykymHoM Opojy
CTpaHMX TYPHCTA y OJHOCY Ha Jpyre JSCTUHAINjE TOMHUHUPA, all BPEAHOCTH PETHOHAIHOT (akTopa
Cy yjelHa4YeHe Yy MOCMaTpaHOM JIECETOTOJHIIBEM HU3Y M O3y Cy BPEAHOCTH 1, IITO HE MOKasyje
U3pa3uTy TYPUCTHUKY MOJapu3anujy rasHor rpaga Cpouje.

JloOujeHe BpETHOCTH MOTY C€ YIOPEIUTH ca UCTpaXKuBameM koje je obaBuo Glamuzina (2011), a
OJTHOCH C€ Ha pEerHOHAITHU (DaKTOp CPeIHOAaIMATUHCKUX OCTpBa XBap, bpauy, lllonta u Buc, y nepuony
1988-2008. roguna. IIpocedna BpenHOCT pernoHaiHor ¢axrtopa 3a csa octpsa je 1,00, mpu yemy
nojeanHayHo, HajBehy Bpeanoct numa Llonra (1,18), a najmamy Buc (0,68). EBunentHo je na ce panu o
pa3NUYMTUM TUIIOBHUMA JIeCTHHAIM]a, jep cy beorpag u CpOuja KOHTHHEHTAHE, @ OCTPBA MIPUMOPCKE,
MeljyTUM MpocedHe BpeIHOCTH PETMOHAIHOT (PaKTopa Cy CIUYHE.

3ak/pyuak

ITprMEeHOM TCHXOCONHUjATHOT AaCMeKTa, Tj. jeAHOT FHErOBOT CETMEHTa, y Paay Cy aHaIu3upaHu
peruoHanHu GakTop M WHAEKC CIeIMjan3aiije CTPaHnuX TYPUCTHUYKUX aonasaka y Cpoujy u beorpas.
Bpemencka u mpocTopHa TUMEH3Hja Cy CTaBJbeHe Y Mel)ycoOHM 0HOC Kpo3 aHanu3y Opoja CTpaHHux
TYPUCTHUKUX JI0JIA3aKa.

BpennocTtu uniekca crienmjanu3anuje y beorpany, kao u' y Cpouju cy Hucke (Mame o7 25), o ykasyje
Ha HEOCETJBUBOCT Ha onpelieHa emuTHBHA TpkuinTa. OBakaB TpeHJ Ou OWIO 10OpPO 3aapiKaTh, au
Tpeba UMaTH y By AMHAMUYHE IIPOMEHE KaJia Cy y IUTalkby eMUTHBHA TPXKUILITA HA ITI00AJTHOM HUBOY.
BpennocTt pernonanHor ¢aktopa mokasyjy Aa y mocMarpaHoM NEepUojy HUje JIONLIO J0 3HauajHUuje
mpoMeHe reorpad)ckor pasMelnTaja TYPUCTHUYKUX Joa3aka, mopehemem CpoOuje kao Behe u beorpana
Kao Mame MPOCTOPHE LICITUHE.

Bynyha ncrpaxknBarma 61 MOTIIa 1a yKIbyUe Mepeha HHIEKCa CIICIHjaTU3allije U PETHOHATHOT (hakTopa
Ha JIpyre Kareropuje TYPUCTHUYKUX JCCTHHAIM]A, Ka0 MITO Cy OCTAH aIMHHUCTPATUBHU HEHTPHU (HE
camo beorpan), bamcka U MIaHWHCKA TYPUCTHYKA MECTA WITH CBEHTYAHO JPYTe 3eMJbE Y TPAH3HUIIH]H,
Kako OW ce MODIH Je(UHUCATH PA3IUIUTH MOJCIH pa3Boja Typu3Ma W KBAJIUTCTHO YIPaBIHAHE
JICCTUHAIIAjaMa.
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Abstract: Specialization in tourism is realized within the offer and as a part of the modern tourist
demand. It appears and develops in parallel with tourism, due to changes in society and the economy,
which makes it conceptually complex. Apart from tourism, specialization can be studied from other
aspects, such as social sciences or economics. In order to investigate the spatial characteristics of
tourist traffic, the specialization index and the regional factor were calculated. With the help of the
regional factor (Rfa), a change in the geographical distribution of tourist arrivals of foreign tourists in
a certain period of time was determined, putting a smaller and larger spatial unit (Belgrade and Serbia)
in a relationship. The time component of the research is defined by a ten-year period (2011-2020) and
available statistical data. The specialization index shows diversification in the context of the countries
from which tourists come, in order to investigate the focus on individual countries, ie. changes in tourism
demand. High values of the specialization index are not considered desirable, because in that case the
destination is sensitive to one or a smaller number of emitting countries. Therefore, the negative trends
are inappropriately reflected on the tourism in the destination. The aim of the research is to determine
whether the tourist polarization of Belgrade in relation to other destinations in Serbia is evident. The
results of the research are expected to show to what extent and why there is a fluctuation of foreign
tourist stays in Belgrade and Serbia.

Keywords: foreign tourists, specialization index, regional factor, Belgrade, Serbia

Introduction

Specialization in tourism is of emphasized interdisciplinarity, which includes the environment, tourist
offer, and tourist demand. It contributes to the differences between mass tourism and forms of tourism
that meet the specific needs of tourists. It is related to the social, economic, and environmental resources
of the destination (Sahli, 2006). The experiences of tourists include the connection between tourism and
specialization. The motivation, and thus the decisions of tourists, was determined by special interests and
focused on activities and destinations. Swarbrooke & Horner (1999) single out specialization motivated
by the tourists’ need to join an already existing or develop a new activity at the destination.

Croes et al. (2021) define specialization in tourism as a supply-side approach associated with the
elasticity of demand depending on market size. It denotes a dynamic process that integrates resources
and means, providing a sense of place and identity. The process involves organizing and coordinating
several participants in creating and managing an experience and also understanding what determines
the demand for that experience. In order for experiences to emerge, continuous social learning and
harmonization of production processes and preferences are necessary (Nowak et al., 2010).

Smith (2005) defined specialization as the result of the labor division, which depended on the market size
and consumer preferences for certain goods or services. Larger markets mean greater sales depending
on income and price elasticity, and thus the possibility of greater expansion of the labor division and
specialization.

The explanation of the term “tourism specialization” is based on two aspects. The psychosocial aspect
refers to tourists, and the economic aspect to service providers (Mihajlovi¢ & Koncul, 2016). Numerous
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authors have proven the positive relationship between tourism specialization and economic growth
(Hazari & Sgro, 1995; Lanza & Pigliaru, 2000; Algieri, 2006; Piotrowski et al., 2009; Schubert et al.,
2011; Chang et al., 2012; Ridderstaat et al., 2016; Marsiglio, 2018), indicating that countries‘ economies
tend to grow when tourism activities increase.

Regarding the tourist need as a secondary one, the market emphasizes the diversification of services
based on a specific tourist product. Specialization in tourism is common in conditions of economic
growth and focused on collecting data on tourism markets for diversification. Product/market levels
refer to all geographic levels and also from individuals to the international context. Specialization in
tourism is a continuous process that is upgraded and integrated into a functional whole, which meets the
challenges of modern tourism (Weidenfeld, 2018). Including all of the above, specialization, as a term
and concept, is very complex. It stands out as one of the attributes of tourist clusters (Kachniewska,
2013), important for the development and competitiveness analysis of companies and regions (Dawkins,
2003; Boschma, 2004; Romao & Nijkamp, 2019), investigating adverse effects in cities with limited
capacity (Sheng, 2011), affecting economic growth (Lanza, 1998; Balaguer & Cantavella-Jorda, 2002;
Eugenio-Martin et al., 2004; Figini & Vici, 2010; Bouzahzah & El Menyari, 2013). Sequeira & Nunes
(2008) proved that the general and political risks of a country negatively affected the specialization of
tourism in their paper. Grzini¢ (2018) believes that it is important to refer to several related terms in the
specialization in tourism analysis: competitiveness, positioning on the tourism market, education and
innovation.

On the example of the Central Dalmatian Islands, Glamuzina (2011) determined the possibility of
applying indicators usually used in the field of economic geography. He calculated the regional factor
and specialization index in tourism research. These two indicators are more often applied in the research
of spatial characteristics of industrial and urban geography, and the specialization index is used for
economic structure and population. The value of the specialization index changes over a longer period
and generally is not greatly influenced by fluctuations in the shorter term (Cavrak, 2011).

Studies dealing with specialization in tourism mostly focused on measuring the concept (Biagi et al.,
2017; Croes, 2013; Ridderstaat et al., 2016) rather than defining it.

This research establishes the accuracy of the following hypotheses:

e There is a significant difference in the development of Belgrade and Serbia as a whole, when it
comes to specialization in tourism, viewed from the aspect of the geographical origin of foreign
tourists.

e Tourist polarization is expressed due to the dominance of the main emitting and receiving center
over all destinations in Serbia, in the context of a change in the geographical distribution of foreign
tourist arrivals in a certain period.

Materials and methods

After the descriptive phase, geographic tourism research moves to methodological approaches based on
qualitative indicators (Williams, 2009). Data on foreign tourists according to the countries they come
from were analyzed using the specialization index, which showed diversification. The countries from
which tourists come were taken into consideration due to the focus analysis of Belgrade and Serbia on
tourists from one country. The specialization index was determined by the formula:

[=vPZ + P? + P} + P2 +...P]

where I represents the specialization index, and values from P * to Pn? are the squares of the tourist
arrivals’ share from individual countries. Countries singled out by official statistics were taken
into account, and the “other countries” category was not included, to avoid unrealistic values. The
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values of the specialization index are from 0 to 100, where a higher value of the index means greater
specialization (Vresk, 2002). The specialization index was calculated for Belgrade and Serbia and
based on it, conclusions were drawn about the focus of Belgrade and Serbia on certain countries. The
specialization index values fall into four categories: low (0-25), moderate (26-50), high (51-75), and
very high (76-100). High orientation, in the form of higher values of the specialization index, is not
considered desirable, because the destination is sensitive to one emitting country or a smaller number of
emitting countries. Therefore, negative trends in a certain emitting country (or countries) can adversely
affect tourism in the destination (Glamuzina, 2011).

The number of tourist arrivals was analyzed using the regional factor (Rfa), according to the formula:

This indicator points to a change in the geographical distribution of tourist arrivals in a certain period,
comparing the smaller and larger entities (Belgrade and Serbia), where Z, is the number of arrivals in the
smaller entity in the more recent year, Z, is the number of arrivals in the smaller entity in the previous
year, Q, is the number arrivals in the larger entity in the more recent year, and Q, the number of arrivals
in the larger entity in the previous year (Feletar, 1984).

By applying the regional factor, the number of tourist arrivals in Belgrade from 2011 to 2020 was related
to the same indicator in Serbia as a whole. The advantage of the regional factor is the fact that it can be
used to reach conclusions about the development dynamics of certain destinations in a certain period.
The downside is that it can give an unrealistic picture if the number of tourist arrivals in the previous
year was small, so a critical approach is needed in the interpretation of the results.

Results and Discussion
Tourism, through the turnover of foreign tourists and foreign exchange spending, enables the direct
transfer of foreign funds to tourist destinations and economies of countries that offer appropriate services.

This is the advantage of foreign tourism compared to the domestic one, which generates money within
the borders of one country (Tomi¢ et al., 2012).
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Table 1. Foreign tourists in Serbia in the period 2011-2020. year (percentage of countries)
2011. 2012. 2013. 2014. 2015. 2016. 2017. 2018. 2019. 2020.
Austria 3,466 3,295 2,896 | 2,695 2,488 2,454 | 2,326 | 2,199 | 2,195 2,145

Australia <1 1,146 1,254 | 1,132 | 1,120 <1 <1 <1 <1 <1

Bosnia and

. 9,056 8,138 7,974 | 7,933 8,277 8,302 | 7,643 | 7,560 | 7,707 | 12,250
Herzegovina

Bulgaria 3,852 4,606 5,084 | 5,455 | 6,714 | 7,271 | 6,453 | 6,199 | 5,679 | 6,387

Switzerland,

. . 1,354 1,473 1,544 | 1,922 1,908 1,904 | 1,815 1,728 1,845 2,063
Liechtenstein

Czech . 1,274 1,312 1,513 | 1,255 | 1,089 | 1,006 | 1,084 | 1,092 | 1,015 <1
Republic

Germany 6,612 | 6,6512 | 6493 | 6,343 | 5,766 | 5278 | 5,532 | 5,540 | 5,894 | 5,964

France 2,498 2,642 2,546 | 2,576 | 2,429 | 2,176 | 2,067 | 2,142 | 2,010 | 2,491

(O sl 2746 | 2,652 | 2,558 | 2,487 | 2,397 | 2,319 | 2,239 | 2,043 | 1,855 | 1,874

Greece 3,625 3,515 4,334 | 4,605 | 4,1545 | 5,097 | 4,767 | 4,444 | 4,243 | 3,187

Croatia 6,950 | 6,172 | 6,250 | 6,765 | 6,239 | 6,251 | 5,906 | 5,851 | 5,875 | 6,418

Hungary 2,562 2,655 2,871 | 2,588 | 2,597 | 2,557 | 2,452 | 2,760 | 2,717 | 2,021

Israel <1 <1 <1 <1 <1 | 1,249 | 2,896 | 1,989 | 1,677 | 3,061

Italy 5,232 6,610 5,077 | 4,867 | 4,197 | 3,915 | 3,504 | 3,204 | 2,984 | 2,724

China <1 <1 <1 | 1,007 | 1,348 | 1,520 | 3,656 | 6,375 | 8,204 | 4,198

Montenegro 9,149 8,456 7,920 | 6,543 | 6,711 | 6,389 | 5,611 | 5,116 | 5,119 | 6,266

North

. 4,616 4,585 4,164 | 4,203 4,110 4,562 | 4,284 | 5,116 | 4,118 5,116
Macedonia

Netherlands 1,780 | 1,833 | 1,738 | 1,664 | 1,535 | 1,462 | 1,480 | 1,527 | 1,508 | 1,385

Poland 2,958 3,048 3,512 | 4,137 | 3,903 | 2,859 | 3,205 | 3,555 | 3,161 1,779

Romania 4,205 4,187 4,155 | 3,920 | 4,188 | 4,379 | 4,721 | 4,782 | 4,699 | 4,273

Russia 3,465 4,133 5,042 | 5,364 | 3,942 | 3,625 | 3,527 | 3,099 | 3,628 | 4,821

Sweden 1,362 | 1,592 | 1,632 | 1,643 | 1,564 | 1,552 | 1,564 | 1,419 | 1,329 | 1,331

Slovenia 10,252 8,589 7,901 | 6,830 | 6,227 | 6,116 | 5,552 | 5,412 | 5,089 | 3,744

Turkey 2,635 | 2,727 | 3,797 | 4,825 | 6,079 | 6,907 | 7,038 | 6,046 | 6,095 | 5,968

USA 2,010 2,157 2,131 | 2,002 | 2,188 | 2,243 | 2,417 | 2,430 | 2,269 | 2,316

Source: author’s research (results obtained on the basis of Statistical Yearbooks of the Republic of
Serbia (period 2011-2019) and Announcement, number 24, year LXXI)

Table 1 shows the share of countries that account for more than 1% of the total number of tourists
in Serbia. The highest percentage of foreign tourists in Serbia in the period 2011-2020 was from the
countries that were parts of former Yugoslavia, where the maximum value was 12.250% in 2020 regarding
the tourists from Bosnia and Herzegovina. The concept of regional representation in cooperation with
surrounding countries, in which the Tourist Organization of Serbia had participated, enabled the arrival
of tourists from distant destinations. The German market is significant, participating with about 6% of
tourist arrivals. It is evident that the structure of international tourist arrivals changed due to political and
economic changes causing the emergence of new emitting countries. The visa-free regime significantly
influenced Chinese tourists to visit Serbia. Apart from Belgrade, they visit Zlatibor, Tara, and the “Uvac”
Special Nature Reserve. The good promotional activities of the National Tourist Organization of Serbia
on the Chinese tourism market also contribute to the increase in the number of tourists.

Data on the number of arrivals from 51 countries were analyzed, with the fact that not all countries
were considered each year (there were no data in the official publications of the Republic Institute of
Statistics). For example, data on the number of tourists in Serbia coming from Brazil and South Korea
were recorded from 2015 to 2020, from Belarus and the United Arab Emirates from 2018 to 2020, and
from Iran, India, and South Africa only in 2020.
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Table 2. Foreign tourists in Belgrade in the period 2011-2020. year (percentage share of countries

Austria
Belgium
Bosnia and
Herzegovina
Bulgaria

Switzerland
Czech
Republic
Germany

France

Great Britain
Greece
Croatia
Hungary
Italy

China
Montenegro

North
Macedonia

Netherlands
Norway
Poland
Romania
Russia

Sweden

Slovenia
Turkey
USA

with the largest number of tourists)

2011, 2012. 2013. 2014. 2015. 2016. 2017. 2018. 2019.  2020.
3,924 | 3,518 | 3217 | 2,948 | 2,645 | 2,566 | 2,413 | 2,347 | 2,405 | 2,354
1,158 | 1,065 | <1 <1 <1 <1 <1 <1 <1 <1
6,066 | 5,923 | 5974 | 5956 | 6274 | 6319 | 5880 | 5,848 | 5,862 | 9,848
3,641 | 4,179 | 4,721 | 4,875 | 5,702 | 6376 | 5286 | 4,691 | 4,179 | 3,906
1,666 | 1,773 | 1,888 | 2,463 | 2,550 | 2,564 | 2,419 | 2,356 | 2,622 | 3,095
1349 | 1314 | 1358 | <1 | 1,146 | 1,017 | 1,086 | 1,027 | <1 <1
7,599 | 7,715 | 7,582 | 7,448 | 6,697 | 5951 | 6,419 | 6,582 | 7,230 | 7,346
2,960 | 3,108 | 3,025 | 2,885 | 2,937 | 2,523 | 2,428 | 2,639 | 2,623 | 3,320
3,502 | 3,448 | 3428 | 3,281 | 3252 | 3316 | 3,217 | 2,919 | 2,739 | 2,894
7,930 | 4,031 | 4,940 | 5248 | 5449 | 7,072 | 6,273 | 5,682 | 5,505 | 5,052
1,783 | 7,069 | 6,941 | 7,756 | 7,359 | 7,192 | 6,973 | 6,741 | 6,707 | 7,692
1,783 | 1,827 | 1,815 | 1,759 | 1,805 | 1,702 | 1,532 | 1,613 | 1,504 | 1,224
5611 | 5913 | 5,197 | 5452 | 4,855 | 4,575 | 4,082 | 4,022 | 3,625 | 3226
<1 <1 | <1 <1 <1 <1 | 4,608 | 7,476 | 10,235 | 5,985
10,651 | 9,736 | 8,779 | 6,633 | 5,771 | 5,405 | 4,511 | 4318 | 4241 | 6,307
4437 | 4,574 | 3,556 | 3,822 | 3,896 | 4,158 | 3,804 | 3,606 | 3,533 | 4,454
1,828 | 1,991 | 2,007 | 1,983 | 1,762 | 1,646 | 1,662 | 1,904 | 1,872 | 1,624
<1 | 1,158 | 1,037 | <1 <1 <1 <1 <1 <1 <1
1,846 | 2,323 | 2,518 | 3,115 | 3,170 | 2,347 | 2,518 | 3,177 | 2,813 | 1,698
3,822 | 3,921 | 3,851 | 3488 | 3,764 | 3,915 | 3,906 | 4,199 | 3,853 | 2,516
3,664 | 4,445 | 5262 | 5684 | 4,402 | 4,120 | 4,081 | 3,797 | 4290 | 5,851
1,796 | 2,126 | 2,261 | 2,305 | 2,257 | 2210 | 2,176 | 1,972 | 1,852 | 1,617
2011. | 2012. | 2013. | 2014. | 2015. | 2016. | 2017. | 2018. | 2019. | 2020.
12,202 | 9,668 | 8,632 | 7.349 | 6,808 | 6,437 | 5809 | 5,598 | 5,378 | 5,134
2,192 | 3,350 | 5,179 | 7,334 | 9,867 | 11,161 | 11,356 | 9,780 | 8,705 | 7,320
2,734 | 2,861 | 2,877 | 2,7197 | 3,123 | 3263 | 3,628 | 3,803 | 3,434 | 3,474

Source: author’s research (results obtained on the basis of Statistical Yearbooks of Belgrade (data for
the period 2011-2020))

Table 2 shows the share of countries participating in the total number of tourists in Belgrade with more
than 1%. Similar to Serbia, most foreign tourists in Belgrade come from the former Yugoslav Republics:
Bosnia and Herzegovina, Croatia, Slovenia, Montenegro, North Macedonia, and also from Germany.
Belgrade is a city break destination for German tourists, who use the services of low-cost airlines and
transfer to other destinations in the capital of the Republic of Serbia. There was a significant increase in
the number of tourists from China in the last five years.

Table 3. Index of specialization in Serbia on the example of foreign tourists by country of origin in the

year

index of
specialization

2011.

2012.

2013.

2014.

period 2011-2020.
2015.

2016.

2017.

2018.

2019.

2020.

Source: author’s research
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The values of the specialization index in Serbia depending on the geographical origin of foreign
tourists are low because they do not exceed 25. The low values of the specialization index show that the
destination is not sensitive to one or a smaller number of emitting countries. In the analyzed period, the
highest value of the specialization index was in 2011, because the participation of tourists from Bosnia
and Herzegovina and Montenegro was more than 9% individually. In 2012, Bosnia and Herzegovina,
Montenegro and Slovenia had individual participation in the total number of foreign tourists in Serbia,
greater than 8%. The percentage of tourists from Bosnia and Herzegovina (12.25%) increased in 2020.

Table 4. Index of specialization in Belgrade on the example of foreign tourists by country of origin in
the period 2011-2020.

year 2011.  2012. 2013. 2014. 2015. 2016. 2017. 2018. 2019. 2020.

index of
specialization

Source: author’s research

1,205,183 tourists stayed in Belgrade in 2019, which accounted for 32.6% of the total tourist turnover
of the Republic of Serbia. The percentage share of foreign tourists in the total number of tourists in
Belgrade in the same year was 84.8% (Podovac, 2021). However, the values of the specialization index
in Belgrade, as well as at the level of Serbia, are low (less than 25), which implies insensitivity to certain
emitting markets. To calculate the specialization index in Belgrade, data for 29 countries from which
foreign tourists come were used. This indicator had the highest value in 2011 when the tourists from
Montenegro were the most numerous (10.651%). In 2019, tourists from China accounted for 10.235%
of the total number of foreign tourists, and in 2020, the most numerous tourists were from Bosnia and
Herzegovina (9.848%), Germany, Croatia, and Turkey (more than 7% each).

In contrast to this research, where the values of the specialization index are low (do not exceed 25), the
paper written by Glamuzina (2011), proved that the Central Dalmatian Islands had moderate and high
values of the specialization index, which was explained by the increase in the number of arrivals from
transitional countries and the reduction in the share of tourists from Germany as the emitting country.

Table 5. Regional factor in Serbia and Belgrade on the example of foreign tourists in the period
2011-2020.

2011/ 2012/ 2013/ 2014/ 2015/ 2016/ 2017/ 2018/ 2019/

year 2012.  2013.  2014.  2015.  2016.  2017.  2018.  2019.  2020.

regional factor

Source: author’s research

Analysis of the regional factor in terms of tourist arrivals proved the spatial and temporal dimensions of
tourism. The obtained values should be indicators of the dynamics of tourism development, and it was
observed that the period 2011-2020 did not have pronounced dynamics. Namely, the highest value of
the regional factor characterized the period 2018-2019 (1.029), because the development tourism trend
was the most pronounced in 2019. The lowest value of the regional factor was calculated for the period
2019-2020 — 0.901, caused by the COVID-19 pandemic and a significantly lower number of tourist
arrivals compared to previous years. By measuring the regional factor, the research results show that
there was no change in the geographical distribution of tourist arrivals regarding Serbia as a larger and
Belgrade as a smaller spatial entity in the analyzed period.

The results of this research show that there is no significant difference between Belgrade and Serbia as
a whole, which is why the first hypothesis was rejected. The measurement of the tourist specialization
index depends on the geographical origin of foreign visitors and the regional factor indicates uniform
values. The second hypothesis partially proved that Belgrade dominated the total number of foreign
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tourists compared to other destinations, but the values of the regional factor were uniform in the observed
ten-year series and close to the value of 1, which did not show a distinct touristic polarization of the
capital of Serbia.

The obtained values can be compared with the research conducted by Glamuzina (2011) referring to the
regional factor of the Central Dalmatian Islands of Hvar, Brac, Solta, and Vis, in the period 1988-2008.
The average value of the regional factor for all islands is 1.00, with Solta having the highest value (1.18)
and Vis (0.68) the lowest. Evidently, these are different types of destinations because Belgrade and
Serbia are continental, and the islands are coastal, however, the average values of the regional factor are
similar.

Conclusion

This paper analyzed the regional factor and specialization index of foreign tourist arrivals in Serbia
and Belgrade applying the psychosocial aspect, i.e. of one of its segments. The temporal and spatial
dimensions were placed into mutual relation through the analysis of the number of foreign tourist arrivals.

The values of the specialization index in Belgrade, as well as in Serbia, are low (less than 25), which
indicates insensitivity to certain emitting markets. It would be good to keep this trend, but dynamic
changes should be taken into account when it comes to emitting markets on a global level. The values of
the regional factor show that there was no significant change in the geographical distribution of tourist
arrivals in the observed period, comparing Serbia as a larger and Belgrade as a smaller spatial entity.

Future research could include measurements of the specialization index and the regional factor on other
categories of tourist destinations, such as other administrative centers (not only Belgrade), spa and
mountain tourist places, or possibly other countries in transition so that different tourism development
models and quality destination management could be defined.
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