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SUSTAINABILITY-FOCUSED RURAL TOURISM
DEVELOPMENT IN WESTERN SERBIA

Abstract: Rural tourism is seen as one of the aspects of sustainable economic growth and
socio-cultural development of rural Serbia. During the Covid-19 pandemic, international
tourist traffic declined, and tourism and hospitality as service activities suffered serious
economic consequences. The aim of this paper is to examine the impact of pandemics on
rural areas of Western Serbia, bearing in mind that the natural environment and rural ar-
eas have gained in importance as safer to live in. The research was conducted through an
electronic questionnaire, by surveying the providers of catering services in this part of Ser-
bia. The obtained results indicate a decline in the number of tourists (domestic and for-
eign) during the pandemic, but mostly positive attitudes of service providers regarding the
prospects and sustainability of their business in the coming period. The data obtained in
this research can be useful to local governments and tourism representatives in finding the
best solutions to provide support to the bearers of the tourist offer of rural areas.
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Introduction

The concept of rural tourism implies participation in tourist movements in rural areas,
their spiritual enrichment, purposeful attitude towards natural and anthropogenic tourist
values. The dynamic way of life causes a person to have a desire for rest, recreation and
enjoyment in nature. However, in addition to the advantages provided by rural and sus-
tainable tourism, there are many disadvantages related to the economic effects and indi-
rect costs of tourism (Tasi¢, 2018).

Tourism specifically is affected with external factors and changes, like political
events, natural catastrophes and epidemics, which mainly causes an unexpected drop in
tourist demand in the areas where it occurs. At the very beginning of 2020, the Covid-
19 pandemic has affected the whole world with an impact on all aspects of the global
economy and social life. The biggest negative impact was felt in the sectors with a ser-
vice activity, along with transport, tourism and catering, as the most dependent on hu-
man mobility (Yang et al., 2020; Li et al., 2021). Accordingly, the World Tourism Or-
ganization (UNWTO) stated that Covid-19 will cause great damage to global tourism
business in 2020, predicting a reduction in international tourist arrivals by 60-80%
(Hu et al., 2021) and a reduction of 300 to 450 billion US dollars in revenues from in-
ternational tourism (Karabulut et al., 2020). Already in the first half of that year, in the
period from January to June, a decrease in the total number of international tourist
arrivals by 65% was registered (Liu et al., 2021). The pandemic has negatively affected
all forms of tourism and many different sectors, causing them to be closed for months
in almost all the countries of the world (Gossling et al., 2020). Although various efforts
have been made since June 2020 to reopen the service industry, most sectors continued
to struggle for survival and the UNWTO then recognized the tourism industry as well as
the hospitality industry as one of the ones that suffered the most (Hall et al., 2020;
Collins-Kreiner & Ram, 2021). According to the annual report of the World Travel and
Tourism Council (WTTC, 2021), the travel and tourism sector suffered a loss of nearly $
4.5 trillion to reach $ 4.7 trillion in 2020, with its contribution to GDP falling by as
much as 49.1% compared to 2019 (a share that declined to 5.5% in 2020 due to persis-
tent mobility constraints). In 2020, 62 million jobs were lost, which is a decrease of
18.5%. Consumption of domestic visitors decreased by 45%, while international con-
sumption decreased by an unprecedented 69.4% (WTTC, 2021). In Serbia, according to
WTTC reports (2021), the total contribution of GDP decreased by 4.9% in 2020 com-
pared to 2019, the number of jobs in tourism also decreased by 19.3%. Consumption of
domestic tourists increased by 4% in 2020 compared to 2019 (from 31 to 35%), while
foreign decreased from 69% in 2019 to 65% in 2020.

Sustainability is a term and concept that is used to obtain the balance and create re-
sponsibility for economic activity and development (Hakovirta & Denuwara, 2020). As
traveling is considered as a necessity that contributes to the promotion of the general
well-being of the human body (both physical and mental), the impossibility of its realiza-
tion during a pandemic has become an important issue. Particularly important topics for
researchers in tourism since the outbreak of pandemic are the feeling of the fear and inde-
cision that developed in people that affected tremendously their decisions to undertake
tourist trips, meaning domestic and international tourist movements. Empirical results of
research conducted by Li et al. (2021) reveals that tourist destination preferences changed
significantly in mid-2020, hence after the first unlocks and rigorous measures taken by

88



most countries to prevent the spread of the virus. In particular, it was concluded that
tourists avoid traveling to the destinations with a higher number of Covid-19 patients than
their places of origin and prefer to choose destinations closer to their home destinations,
especially local attractions and natural surroundings. The authors (Vaishar & Stastna,
2020; Mwesiumo et al., 2022) believe that the catastrophic decline in tourism mainly re-
fers to urban destinations focused on the tourism side, and that rural destinations create
an alternative to tourism trends. In some rural destinations in the Czech Republic, an
increase in the number of tourists was registered during the pandemic.

In order to determine whether there is a similar global trend in tourism during the
government pandemic in Serbia, research questions have been formulated. Do tourists
prefer natural, non-urban environments, smaller accommodation facilities and make
minimal contact with service providers (hosts), locals and other visitors? Also, during the
Covid-19 pandemic in 2020, did the number of domestic tourists increase in the rural
areas of the Western Serbia tourist region, compared to the previous year?

Accordingly, the main goal of this study is to examine whether during 2020, rural
areas in the tourist region of Western Serbia are recognized as safe places for tourist
stays. The satisfaction of service providers in tourism and hospitality with the achieved
volume of tourist traffic and the perspectives of their survival and engagement in these
activities were investigated.

Material and methods

The main instrument for the research in this paper is a survey questionnaire that was sent
electronically (via e-mail) to the addresses of hospitality facilities in rural areas of the
tourist region of Western Serbia. The questionnaire is composed of three parts: the first
with a set of questions related to the socio-demographic characteristics of the respon-
dents; the second, which contained a set of questions related to the tourists, and the third,
which related to issues related to the perspectives and services offered by service provid-
ers, rated through the Likert scale (1-5).

The primary goal of this paper was to investigate the impact of the pandemic on the
development of rural tourism in Western Serbia and to examine the opinion of hospital-
ity-customer service providers on the sustainability of their business. The analysis of
data collected by the survey was performed with the help of a statistical package for
data processing (SPSS 20.00).

Results

The number of participants — service providers in rural tourism, that took place in this
survey is 42. The largest percentage of responses to the survey were given by households
from PoZega (26.2%), Cajetina (23.8%) and Kosjeri¢ (14.3%), while the remaining 35.7%
are households from the municipalities: Arilje, Ivanjica, Bajina Basta, UZice, Prijepolje,
Lucani and Nova Varo$ (Table 1).
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Table 1. Number of participants in the survey — by municipalities in the
Tourist region of Western Serbia

Municipality Nu;:::irc;g:;?ey
Pozega 11
Cajetina 10
Kosjeri¢ 6
Ivanjica 4
Arilje 4
Bajina Basta 2
Uzice 2
Lucani 1
Prijepolje 1
Nova Varo$ 1

According to the type of accommodation facilities, the largest number among the re-
spondents were rural tourist households - 18 (42.9% in the total sample), apartments - 9
(21.4%), 4 ethno houses and villas (9.5% each), 3 rooms (7.1%), and 1 - ethno village,
boarding house, national house, log cabins (participation of 2.4% in the total sample). The
largest number of accommodation facilities has a categorization of 2* and 3* (share of
33% in the total sample). The highest categorization of 4* had 9 facilities (21.4% in the
total sample), the lowest 1* - only 1 facility, and uncategorized facilities that participated
in the survey were 4 (Figure 1).
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Fig. 1. Share of catering facilities included in the survey by type of catering facility and their cate-
gorization

In the overall sample, percentage wise the largest number of facilities are the ones
that have up to 15 beds in their offer (83.3%), between 15 and 30 beds are 14.2% and only
one accommodation facility has 64 beds on offer (2.5%). For the largest number of re-
spondents (76.2%), the total number of members involved in the provision of services in
tourism ranges from 2 to 4. More than half of the respondents (57.1%) are engaged in the
provision of food services together with the provision of accommodation services. About
17% of respondents answered that they do it only at the request of tourists, while other
respondents (26%) provide only accommodation services.

Percentage of the respondents that are engaged in tourism as their only activity is
40.5%, while other respondents stated that in addition to tourism, they are mainly en-
gaged in agriculture, although there were also those who are actively employed in other
activities. Furthermore, the survey offered a specific question whether they are engaged
in agriculture, in order to gain insight into how much the local population participates
and earns from their own agricultural production through the placement through tour-
ism and catering. More than half of the respondents answered that they are also work-
ing in agriculture (59.5%). However, more than half of these respondents stated that
although they are engaged in agriculture, they do not offer their products to tourists -
34.4%. In order to find out which are the products of local origin that are offered to
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tourists, we asked the respondents who gave an affirmative answer, to list them. The
most numerous answers were: fresh vegetables (potatoes, beans, cucumbers, tomatoes,
onions, peppers) and fruits (raspberries, cherries, cherries, apples, pears, apricots,
plums, etc.), home-made products made those fruits (sweets, jam, homemade juices,
brandies, fruit liqueurs, wine), honey. Then fresh milk and dairy products (cheese,
cream), cornbread known as proya, meat (dried meat—prosciutto, bacon, dried ribs),
homemade eggs, etc. One of the respondents stated that he is growing his own vegeta-
bles in the greenhouses, specifically intended for the usage of the guests of his catering
facility. Some respondents offer and sell to the tourists their flour that they make in the
old, traditional way, because they own an authentic watermill. In order to see the finan-
cial importance of domestic agricultural products offered to tourists in their total earn-
ings, the question was asked how much of their income comes from the sale of domestic
products to the tourists. For the majority of respondents (66.7%), it is at the low level
and it's less than 10%, while 33.3% of respondents answered that it ranges between 10-
50%. No single answer was given that the share was higher than 50%.

The third part of the questionnaire includes a set of questions related to the services
they provide, activities within the homecraft and the assessment of tourist's interest dur-
ing the Covid-19. The answers were given only by those respondents who offer some of it
as part of the tourist offer and accommodation facility. As many as 69.7% of respondents
agreed that tourists were interested in buying domestic food products from the hosts.
However, when asked were the tourists interested in participation in agricultural work,
slightly less than half of the respondents (41.2%) disagreed with the statement, as well as
with the statement that tourists were interested in educational workshops or lectures by
the hosts (48.4%). According to the majority of respondents, tourists were generally not
interested in the making of folk handicrafts of this area (weaving, crocheting, embroidery
or similar) by 55.2%, as well as in making various ceramic objects (79.2%). Based on these
data, it can be seen that apart from products and services related only to food and domes-
tic agricultural products as part of it, tourists were not willing to get involved in other ac-
tivities related to domestic crafts and learning the local culture of this area. Before the
pandemic, this used to be an important motive for tourist movements inherent in the
popular form of tourism - creative tourism, which implies a high degree of personal en-
gagement and social contact, especially when it comes to international travel and thus a
mixture of different cultures (host and guest).

The majority of respondents (69.4%) stated that, during 2020, tourists also used the
food service, which is justified by the fact that these are facilities where the space for food
service is limited by a smaller capacity, meaning a different concept in the organization of
it, compared to let’s say hotels. During the Covida-19 pandemic, customers are changing
their expectations even when it comes to hotel services, emphasizing the requirements
related to social distance and hygiene. Research conducted by Hu et al. (2021) showed
that hotel guests expectations shift from hedonistic to utilitarian during the pandemic,
and that hotels can successfully change their product and service offerings to adjust to
fluctuations in consumer expectations. Tourists' expectations regarding food, location and
urban environment lost importance during the pandemic, and increased for safety and
hygiene, when it comes to hotels. According to Chang et al. (2020) the hospitality sector
must pay special attention to the social distance during pandemics, both within the ac-
commodation sector and within the food sector. The emphasis is on three spaces that are
common, i.e. accessible and intended for use by a larger number of guests, and they are:
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lobby for check-in and check-out of guests (reception), dining area (restaurant hall) and
social rooms for rest and entertainment, as well as recreation areas.

The current health-epidemiological crisis can cause fundamental modifications in
many segments of tourism, and one of them is the rental of apartments and houses in
all types of tourist destinations, where both hosts and guests generally refrain from
excessive personal contact (Dolnicar & Zare, 2020). Tourists need to assess whether
the desired destinations can identify and manage epidemiological risks in order to
decide to travel at all and feel safer (Mertzanis & Papastathopoulos, 2021). The data
from this research show that service providers are aware of the current health risk
and behave responsibly in their business (with the claim that they have the possibility
of full implementation of epidemiological measures, as many as 90.5% of respondents
agreed). Contrary to the opinion of Dolnicar & Zare (2020), less than a third of the
respondents (21.5%) expressed concern about tourism, i.e., fear that one of the guests
could infect them with Covid.

In accordance with the available world literature that deals with the development of
tourism during pandemic (Vaishar & Stastnd, 2020; Li et al., 2021; Lopes et al., 2021;
Mwesiumo et al., 2022) are as well the results of this study where almost all respondents
(96.3%) pointed out that in 2020 tourists came to visit and use their services in rural -
natural areas, because they felt safer there from the virus. During the provision of the ser-
vices, the respondents noticed that the health safety of the guests was very important dur-
ing their stay in their restaurant, as well as that the guests were more interested to spend
their time in the nature (opinion of 88.2% of respondents) and to have minimal contact
with hosts as well as with other guests (54.8% of respondents). According to the majority
of respondents (64.2%), tourists had minimal contact with the rest of the local population,
which was not the case before.

Available statistical data in Table 2, indicate that the number of tourists in
the municipalities of the tourist region of Western Serbia in 2020 was 1.7 times less
than in 2019. The number of domestic tourists decreased by 1.4 times, and foreign 3.8
times. According to the results of the survey, in the period before the start of the pan-
demic, until 2020, half of the respondents (50%) stated that both domestic and for-
eign tourists were equally represented.
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Table 2. Total number of tourists and overnight stays in the tourist region of Western Serbia, in
2019 and 2020, and by selected municipalities (according to the largest number of participants in

the survey)
Year / Tourist arrivals Tourist overnight stays
Municipality Total Domestic Foreign Total Domestic Foreign
2019 409,514 305,625 103,889 | 1.339.863 | 1.113.439 | 226,424
PoZega 13,171 7,703 5,468 24,876 17,442 7434
Cajetina 238,829 169,508 69,321 783,715 624,221 159,494
Kosjerié¢ 1,294 926 368 3,804 2,309 1,495
Arilje 1,354 990 364 2,244 1,6 644
Ivanjica 2,001 18,514 2,306 93,206 85,122 8,084
2020 246,301 218,797 27,504 890,577 813,688 76,889
Pozega 6,682 5,806 876 14,551 12,921 1,63
Cajetina 157,637 135,925 21,712 575,708 511,043 64,665
Kosjerié¢ 750 705 45 1,667 1,551 116
Arilje 876 805 71 1,788 1,701 87
Ivanjica 11,051 10,446 605 48,501 46,595 1,906

Source: Republic Statistical Office, UZice Department (first results)

It was expected that the number of foreign tourists would be reduced several times
and in some municipalities maybe completely absent, but based on the WITC report
(2021) on increasing domestic tourism trends and growth of domestic consumption in
2020, there was an indication that within the tourist region of Western Serbia and its ru-
ral areas, the number of domestic tourists will increase significantly. However, the data in
Table 2 show that in none of the presented municipalities of the Tourist Region of West-
ern Serbia did the number of domestic tourists increase during 2020.

The survey questionnaire also contained a set of questions, which relates to the
business prospects of service providers during the pandemic, where the results are
indicating mostly positive perception of the future. Satisfaction with the business re-
sults, before the Covid-19 pandemic, was expressed by 61.9% of respondents, while
satisfaction with tourism income in 2020 (during the pandemic) was expressed by
31.7% of respondents, but the same number of respondents had a neutral opinion,
while slightly over one third of the respondents were not satisfied with the financial
income. The results of the survey indicate that the financial reason for engaging in
tourism is primary in 50% of respondents. However, some of these and a number of
other respondents fully agreed with the statement that they are working in tourism
because they enjoy it (83.3%). One third of respondents (33.4%) stated that engaging
in tourism is part of their family tradition. Although more than half of the respon-
dents (52.4%) agreed with the statement that the pandemic led to a serious reduction
in the number of guests in their hospitality unit, and that they faced difficulties while
working following insufficient financial resources, only 26.2% of them considered
temporarily closing their hospitality unit. Among all respondents, 16.7% considered
to stop being involved in tourism completely, 14.3% were undecided, while the re-
maining 69% did not intend to do so. Expectations that the number of tourists will
increase in 2021 compared to 2020 were expressed by half of respondents.
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Discussion

It is a fact that Covid-19 has paralyzed tourism on the global level and provided an
opportunity for tourism and hospitality service providers to pause, reorient, and re-
think their approach and involvement in this sector of economy (Lew et al., 2020).
Sustainable recovery from Covid-19 pandemic requires identifying locally-adapted
solutions for redefining tourism based on local rights, interests and benefits (Higgins-
Desbiolles, 2020; Rastegar et al., 2021). Qiu et al., (2020) found that residents of
tourist destinations perceive the risk of doing business during a pandemic in such a
way that they are first ready to give up financial gains immediately, without perma-
nent interruption of tourism.

The important reason for the lack of rural tourism development, in most rural ar-
eas in Serbia, is undefined strategic development directions and the lack of financial
investment (Radovié et al., 2018).

The existing literature provides several suggestions for achieving sustainability in ru-
ral destinations. Among the proposed approaches is the implementation of integrated
rural tourism. It is a bottom-up approach that emphasizes the involvement of local actors
as key to achieving sustainability. The aim is to facilitate the implementation of the prin-
ciple of sustainability in order to enable optimal use of resources, while at the same time
protecting and improving them. Also, Mwesiumo et al. (2022) indicate that in order to
achieve rural sustainability, it must include additional elements such as environmental
sustainability and community orientation, focusing on endogenous (internal) develop-
ment and integrated planning (planning within the constraints of existing and proposed
tourist facilities and infrastructure).

The authors Wut et al. (2021) discussed and proposed crisis management models dur-
ing the Covid-19 pandemic, which relate to several areas, including the crisis management
education and training model in hospitality and tourism. However, Karabulut et al. (2020)
note that the effect of Covid-19 is difficult to predict, because the world has not yet experi-
enced such a global pandemic. Recognising the importance of rural tourism, UNWTO des-
ignated 2020 as the year of tourism and rural development (Mwesiumo et al., 2022).

This paper only dealt with the research of the attitudes, meaning opinions of
tourism service providers in rural areas of the tourist region of Western Serbia. In the
upcoming period, it would be important to include and examine the behaviour of
tourists during the undertaking of tourist movements during and after the Covid-19
pandemic, as well as the factors that influence the behaviour and determination for a
visit to a particular rural destination. Although the “Covid-19 Tourism Index” model
has been developed (Yang et al., 2020) as an analytical tool for monitoring the effects
of tourism during the pandemic, to provide important information related to the po-
tential recovery of travel and tourism globally, regionally and nationally, few studies
actually applied it. Consequently, it would be useful to apply it and to obtain such
data on the territory of the Republic of Serbia, which would eventually also contribute
to the international tourism statistics.
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Conclusion

This study explored the prospects for the development of sustainability-oriented rural
tourism during the Covid-19 pandemic in Western Serbia. The conclusion indicates that
the impact of the Covid-19 virus pandemic has had consequences for the development of
tourism and catering in the rural areas of the Western Serbia tourist region. Service pro-
viders are facing significant losses, in the form of a reduction in the number of tourists
and income. However, through the set of questions about the prospects for the further
development of tourism and better business conditions in the coming period, service pro-
viders are generally optimistic.

The research clearly indicated that the first measure to be taken to strengthen the
tourism and hospitality sector in the rural area of the tourist region of Western Serbia,
in order for many hospitality-service providers to continue and maintain business in
this activity, should be financial help from the government. Furthermore, development
and realization of certain action plans to be applied during and after pandemic, estab-
lishment of earmarked funds — incentives for the development of entrepreneurship
(small and medium enterprises). Then, since the pandemic leaves in addition to eco-
nomic and negative social consequences, it would be good in the coming period to pro-
vide adequate professional assistance to service providers in the form of training aimed
at strengthening and overcoming constraints in business and quality service delivery.
Also, the obligation to adhere to the necessary health measures — the obligation to vac-
cinate service providers, as well as the visitors—tourists, would be of great importance
for the further course of tourist movements.
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PA3BOJ PYPAJIHOI TYPU3MA 3AITATHE CPBHJE
OPUJEHTHUCAH HA OAPKHNBOCT

AmncrpakT: PypayiHu TypH3aM ce mocMarpa Kao jeJjaH Off aceKara OAp KUBOT eKOHOMCKOT
pacra u coIuo-KyJITypHOT pa3Boja pypasHor npocropa Cpouje. Tokom Tpajamwa nanieMuje
Covida-19, momwio je o maza MeljyHapo[HOr TypHCTHUKOT IIPOMETa, a TypHU3aM U yroc-
TUTJBCTBO K0 YCIIY)KHE JIeJIaATHOCTH, TIPeTpIIesie ¢y 0301/bHE eKOHOMCKe moctenurie. 1usp
OBOT DPaJia je UCIUTATH KaKaB je YTUIa] UMaJa IaHJeMuje Ha pypajiHe IpocTope 3anagHe
Cpbuje, umajyhu y By /1a Cy IPUPOJIHO OKPY?Kerhe U PYyPAJIHU IIPOCTOPHU T0OMIN Ha 3HA-
yajy, kKao 6e30eHUjU 3a 6opaBak. VcTpaXkuBame je U3BPIIEHO MyTeM eJIEKTPOHCKOT YIIUT-
HHKa, aHKETHPAeM Ipy)Kajala YrOCTUTEJbCKUX ycayra oBor kpaja Cpbuje. /lobujeHu
pesyJITaTu yKasyjy Ha maz 6poja typucra (jomahux u cTpaHHX) TOKOM Tpajama MaH/ieMuje,
aJIi Ha yIVIaBHOM IIO3UTHBHE CTaBOBe IIpy’Kasalia yCIyra y MOIvie[ly IePCIeKTHBA U OAp-
JKHBOCTH HUXOBOT IIOCI0OBaka y HapefHOM nepuoay. Ilofany no6ujeHu y OBOM HCTPasKU-
Bamby MOTY OMTU OJf KOPHUCTH OPraHMMA JIOKAJIHe CaMOYIIpaBe U TYPUCTUYKUM IIPE/ICTaB-
HUIYIMA Y U3HATaXKelhy Haj0O/bUX Pelllerha 3a IPYKarbe MO/PIIKE HOCUIIMMA TyPUCTUUKE
[IOHYy/le PyPAJIHUX IPOCTOPA.

K/byuHe peuu: pypasHH IIPOCTOPH, YTOCTUTEbCTBO U TYpU3aM, OAPKUBHU Pas3Boj, Typuc-
TryKa pervja 3anaaune Cpouje, Covid-19

! marina.vesic@gef.bg.ac.rs (ayrop 3a KOpecnoH/IeHIIH]y)
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YBojg

ITojam pypasHOr TypusMa mofpasyMmeBa ydemmhe y TYPHCTHUKUM KPeTamhHMa Y PYyPATHUM
IIPOCTOPKMA, HUXOBO JIyXOBHO Ooraherse, CBPCHCXOZIHU OJJHOC IIPEMa IMPUPOTHUM U aHTPO-
TIOTeHUM TyPUCTUYKUM BpefiHOCTHMA. JlMHAMIYaH HauYKH KUBOTA U3a3UBa KO/l Y0BEKA JKeJby
32 OIMOPOM, PEKPEAIUjOM U Y?KUTKOM y Ipupofu. MehyTim u mopes npeaHOCTH Koje mpy-
JKajy PypasIHU U OJ[PKUBU TypU3aM, II0CTOje M MHOTH HeJIOCTAaIM KOjU ce OHOCe Ha €KOHOM-
cke edeKTe M MH/IUPEKTHE TpolIkoBe TypusMa (Tasi¢, 2018).

Typusam je moceOHO HOAJIOMNKAH HU3Y CHOJBALIBUX IIPOMEHA U IOTpeca, Kao IITO Cy
MIONIUTHYKY oraljaju, mprupoaHe KaTactpode U enuzeMije, KOju YIJIaBHOM Y3POKyjy Heoue-
KMBaHU I1aJ] TYPUCTUUKeE ITOTPAXKEbe Y IOoAIpyYjuMa y KojuMa ce Jiece. IToueTkoM 2020. roau-
He, manziemuja Covida-19 3axBaTiiia je UMTaB CBET Ca YTHIIAjeM Ha CBe acCIeKTe I106aTHe eKO-
HOMH]e U ApYLITBeHOT k1BoTa. HajBehu HeraTuBaH yTuIlaj peTpIiesie ¢y yeIyKHe JieJIaTHOC-
TH, Tope, caobpahaja v TypusaM U yrOCTUTEIBCTBO, KA0 HajBHIIIE 3aBUCHE OFf JbY/ICKe MOOWLI-
nvoctu (Yang et al., 2020; Li et al., 2021). CxomHo Tome, CBeTCKa TypHUCTHUKA OpraHU3aImja
(UNWTO) je nHaBena aa he Covid-19 HaHeTU BeJIMKe IITETE TI06ATTHOM TyPUCTUIKOM IOCIIO-
Bamby 2020. rofiuHe, npeapuhajyhu cmamere /o1a3aka Mel)yHapoHuX Typucra 3a 60—80%
(Hu et al., 2021) u cmamembe 071 300 10 450 MIIHjApAN aMEPUYKUX JI01apa y IPUXOUMA OF
mehynapozasor Typusma (Karabulut et al., 2020). Beh y mpBoj osioBuHu Te TofIMHE, ¥ TIEPUO-
Jly Off jaHyapa JIo jyHa, PerMCTPOBAH je Maj| yKymHoT 6poja MeljyHapoHHX /jo1a3aKa TypPHUCTa
3a 65% (Liu et al., 2021). [TanzeMuja je HEraTUBHO yTHUIIAJIA HA CBE BU/IOBE TypHU3Ma 1 HA MHO-
Te pa3/In4uTe CEKTOPE Y3POKyjyhu fja oHM Meceruma Gy/y 3aTBOPEHHU Y TOTOBO CBUM JprKaBa-
Mma cBeta (GOssling et al., 2020). Mako cy oj1 jyHa 2020. TOIMHE TPEY3€TH PA3TUIUTH HATIO-
PH /1a ce yCIIy’KHA MHIYCTpHja IIOHOBO OTBOPH, BehnHA cexTopa je HacTaBuo Jja ce 6opu 3a
oncranak 1 UNWTO je Taga npernosHao UHAYCTPU]y TypU3Ma U YTOCTUTEbCTBA Kao jeslHe o
Hajrexxe moroherux (Hall et al. 2020; Collins-Kreiner & Ram, 2021). IIpema rofuiiiseM u3Be-
mrrajy CBeTcKor myTHUYKOT 1 Typuctudkor caBeta (WTTC, 2021), ceKTOp IyTOBama U TypPHU3-
Ma IIpeTpIIeo je IyOUTaK Of CKOPO 4,5 MIUIHjapAX aMePHUKHUX JI0J1apa, IIPU YyeMy je IOIIPUHOC
BDP-y omao 3a uak 49,1% y nopehemy ca 2019. ToAnHOM (yIeo KOju ce CMambHo Ha 5,5% y
2020. TOAWHY 300T CTAJIHUX OTPAHUYEEa MOOWIHOCTH). Y 2020. TOJUHHU U3ryOJHEHO je 62
MIIMOHA PaJIHUX MECTa, IIITO MpeJIcTaBsba maj of 18,5%. Ilorporuma momahux nocerriana
cMammIa ce 3a 45%, 710K ce Mel)yHapo/iHa TIOTPOIIEba CMabIIIa 32 HeBUleHux 69,4% (WTTC,
2021). ¥ Cpbuju, npema usBemrrajuma WTTC (2021), ykynas jmornpusHoc BDP-a omao je 3a
4,9% y 2020. y OBHOCY Ha 2019. TOIUHY, a OP0j paiHUX MeCcTa Y TYPH3My Takole je omao 3a
19,3%. IToTpomma fomahux Typrcra noBehasa ce 3a 4% y 2020. Y OAHOCY Ha 2019. TOTUHY
(ca 31 Ha 35%), IOK je HHOCTpaHA onasia ca 69% y 2019., Ha 65% y 2020. TOIUHU.

OIp:KMBOCT je 1M0jaM M KOHIIENT KOjU Ce KOPUCTH 3a YCIIOCTABJ/baibe PABHOTEXKE U
CTBapame O/ITOBOPHOCTH 32 €KOHOMCKe aKTMBHOCTH U pasBoj (Hakovirta & Denuwara,
2020). Kako ce TypucTHuKa MyTOBama CMaTpajy HoTpeboM Koja JONPUHOCH yHAnpehemwy
ommTer 6JylarocTama JbYACKOT opraHusMa (M (U3UYKOr U MEHTAJIHOT), HeMOryhHOCT
BUX0BE peanu3allyje TOKOM Tpajarba MaHZeMuje, MOCTajao je BaxkHo mutame. Ocehaj
cTpaxa ¥ HEeOJUIyYHOCT JbY/IU Jia IpeAy3uMajy TYPUCTAYKA IIyTOBambha, OZHOCHO JoMaha u
MeljyHapoiHa TYPUCTHYKA KpeTama, MoceGHO ¢y 3HauajHa TeMa 32 UCTPAKUBAE Y TYPH-
3My. EMOUpPHjCKU pe3yJsITaTH UCTPpa’KUBamba Koje cy crpoBesu Li et al. (2021) oTkpuBajy
Ja cy ce mpedepeHIdje OAPEIUINTa TYPHUCTa 3HAYAjHO MPOMEHIUIE CPEJUHOM 2020.
TO/IMHE, OJHOCHO HAKOH IIPBUX OTK/byYaBama M PUTOPO3HUX Mepa Koje je BehuHa aprkaBa
CTIIPOBOAIMJIA Y IWJBY CIIpeUaBara IINpera BUpyca. KOHKPETHO, 3aKJbYUHIIO C€ []a TYPUCTU
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n30eraBajy IyToBarba Ha OJPeUIITA ca MOTBpheHuM Behum 6pojem obonenux o Covida-
19 y OJIHOCY Ha IbHXOBA MeCTa IOpeKJIa U pajuje 6upajy ectuHanuje y 6iusuHu Kyhe,
moce6HO JIOKaJTHe aTpaKIuje U IPUPOIHO OKpyKeme. Ayropu (Vaishar & Sfastnd, 2020;
Mwesiumo et al., 2022) cmarpajy Aa ce katactpodalIHu MaJ TYpHU3Ma YIJIABHOM OJHOCH
Ha ypbaHe JiecTUHANM]je ycpeAcpelleHe HA CTpaHU Typu3aM, a Jia pypaHe JIeCTHHALMje
CTBapajy aJITepHATHUBY TYPUCTHYKUX KpeTama. Y MOjeAMHUM PYPaIHUM JIeCTUHALjaMa y
UYelIKoj pETUCTPOBAH je mopact 6poja TypucTa TOKOM Tpajarba MaHAeMHUje.

Kaxo 6u ce yTBpAWIIO /12 JIU CJIMYAH IVIOOAJTHU TPEHZ, y TYPU3MY TOKOM Tpajarba HaH/e-
Muje Biasa u 'y Cpbuju, popMmysrcana cy HCTpaskMBavKa HHTara. Jla i TypucTH pajuje
6upajy MpUPOAHO, HEYPOAHU30BAHO OKPYXKEHbe, CMeIlTajHe O0jeKTe Mamher Kamamnurera U
OCTBapyjy MUHAMAJTHU KOHTAKT €A MpyKaonumMa ycayra (momahuHuMa), IOKAJTHUM CTaHOB-
HUIITBOM U APYTUM mocetronuma? Takole, ja siu je TokoM Tpajarsa nangemuje Covida-19, y
2020. TOIUHY, JOILIO A0 Hopacra 6poja qomahux TypucTa y pypalHUM IIPOCTOPUMA TYPHUC-
THuKe perrje 3anagHa Cpouja, y O/HOCY Ha MPETXOHY TOIUHY ?

CXO/THO ITOMEHYTOM, OCHOBHH IIJb Y OBOM Pa/Iy j€ UCIIUTATH Jia JI Cy TOKOM 2020. TOZIH-
HE pypaJiHe CpeJIiHe y TyPUCTUUKOj peruju 3anaana CpOuja mpero3Harte Kao CUTYpHA MeCTa
3a TYPUCTHUUKK OopaBak. MICTpasKUBaHO je 3a/10BOJHCTBO IIPYXKAOIA YCIyTa Y TYPU3MY U YTOC-
TUTEJBCTBY OCTBAPEHUM OOMMOM TYPHCTHUYKOT IIPOMETA U MEPCIIEKTHBE IHMXOBOT OIICTAHKA U
6aBJbeEba OBUM JI€JIATHOCTHMA.

Marepujasa u meToae

I'aBHU MHCTPYMEHT 3a UCTPAKHUBAE Y OBOM DAy je aHKETHH YIIUTHUK KOjH je I0CJIaT
eJIeKTpOHCKHU (myTeM mail-a) Ha afipece yrocTUTE/hCKUX oO0jeKkaTa y PypayiHUM CpeU-
HaMma TypucTuuke peryje 3amaana Cpbuja. YIUTHUK je cacTaB/beH U3 TPU Jiesia: IPBOT
ca CEeTOM MUTama Koja ce 0JJHOCE Ha COIHO-AeMorpadcke KapaKTepUCTHKE UCIIUTAHUKA;
JIPYTOT KOjH je cafp:kKao IOCTaB/beHa MUTama Koja ce 0/THOCE Ha TYPHCTE U Tpeher Koju
ce OZIHOCH HA NMHTama Be3aHa 3a MEPCIEKTHBE U yCJIyre Koje HyZe NPYXKaolU yCIyra,
oleleHO Kpo3 JInkepToBy ckaiy (1-5).

IIpumapHU /b OBOT Pajia OMO je WCTPasKUTH YTHIA] NMAHAEMUEje Ha Pa3B0j PypaIHOT
TypusMa y 3anaznHoj CpOuju U MCIHUTATH MUIUbEHe Npy:Kajana yrOCTUTE/bCKUX YCIIyTa O
OJP>KUBOCTH EbUXOBOT II0CJIOBama. AHAIN3A I0/laTaka IPUKYIUBEHUX aHKEeTOM U3BeZieHa je
y3 IOMOh CTaTUCTHYKOT TTaKeTa 3a 06pay mozaraka (SPSS 20.00).

Pesyaratu

Y aHKETHOM HCTPa’KMBamby yUECTBOBAJIO je 42 HMCIUTAHWKA — IpyKajala ycayra y
pypasiHom Typusmy. HajBehu mporieHTyasHu yieo o/iroBOpa Ha aHKETY JAajia cy JoMa-
huncrsa us Ioxere (26,2%), Yajerune (23,8%) u Kocjepuha (14,3%), IOK peocTaanx
35,7% uuHe momahuHcTBa U3 ominThHe: Apube, VBamwuia, bajuna Bamra, Yxuile,
ITpujenosse, Jlyuanu u Hosa Bapom (Tabea 1).
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Tabena 1. Bpoj y1ecHuka y avkemu — npema onwmuHama y Typucmuuxoj pecuju 3anadna Cpouja

OmuTuHa bBp. yuecHuka y aHkeTu OnmruHa bBp. yuecHuka y aHkeTu
IToxera 11 | Bajuna bamra 2
YajetnHa 10 | Ykune 2
Kocjepuh 6 | Jyyauu 1
VBamuma 4 | Ipujenospe 1
Apube 4 | Hosa Bapom 1

IIpemMa BpCTH YyTOCTUTE/hCKUX OOjekaTta HajBehu 6poj Mely aHkeTrpaHuM Cy YHHIIIA CEO-
CKa TypucTHUKa fomahuHcTBa — 18 (42,9% y YKYITHOM Y30pKy), allapTMaHu — 9 (21,4%), 10 4
etHO Kyhe u Bwie (10 9,5%), 3 cobe (7,1%), 1 1O 1 — €THO CeJI0, KOHAYHIIITE, HAIMOHATHA
kyha, Bajatu (yuerthe ox o 2,4% y yKymHoM y30pKy). Hajeehu 6poj yrocturesbekux objexara
“Ma Kateropusanujy oz 2* u 3* (yuerhe o 33,3%). HajBuriry kareropusanujy oz 4* umaio je
9 objekara (21,4% y YKYIIHOM y30DKY), HajHIDKY 1¥ — caMo 1 o0jekar, a HEKaTErOPU30BaAHIX
o0jexaTa Koju Cy y4eCTBOBAIN Y HCTPaKUBamy 6o je 4 (I'padukoH 1).

I'pag. 1. Yoeo yeocmumenckux o6jekama ykapy1eHuxX Yy ucmpaxcusare npema 8pemu y2ocmumsb-
cKO2 0bjexma u wxo80j kamezopusayuju (cmp. 91)

V YKyITHOM y30pKY, IPOLIEHTYaJTHO je HajBehu 6p0j yroCTHTE/bCKIX OfjeKaTa KOjU y CBOjOj
TIOHYZIU UMajy 10 15 siexxaja (83,3%), uamely 15 1 30 Jiexkaja uma 14,2% ¥ caMo jeaH yrOCTH-
TeJBCKH O0jeKaT uma 64 sexxaja y nonyau (2,5%). Kon najseher 6poja ncnuranuxa (76,2%)
VKyTIaH 6p0j WiaHOBa YK/bYUEHUX Y TPYy»Kaibe yeayra y TypuaMy Kpehe ce o 2 110 4. IIpyxa-
BEM YCJIyTa UCXpaHe 3ajeHO ca MPYKameM YCIyra CMellTaja ce 6aBy BHIIE Off TOJIOBHHE
ucnuTanuka (57,1%), oKo 17% MCIIUTAHUKA je OZITOBOPIJIO /Ia TO UMHE CAMO Ha 3aXTEB TYPHC-
Ta, 0K OCTAJIN UCITUTAHUITH (26%) Py?Kajy caMo yCIIyTy CMEIITaja.

TypusmMoM Kao jeluHOM JieyiaTHOIhy 6aBu ce 40,5% UCIIUTAHUKA, 0K CY OCTAJIH HICIIV-
TaHWIM HABEJIU J]A Ce Y3 TypU3aM YIVIABHOM 0aBe U MOJbOINPUBPENOM, Ma/ia je OWI0 U OHUX
KOjU Cy aKTHBHO 3aIIOCJIEHH Y IPYTUM JieyiaTHOcTHMa. HasioBesyjyhu ce Ha 0BO, y aHKeTH je
6w10 moHyh)eHO M KOHKPETHO IHTarbe /a JIM ce OaBe MOJBOIPUBPEIOM, KAKO OU ce CTEKAo
VBUJL Y TO KOJIMKO JIOKQJTHO CTAHOBHUIIITBO YUECTBYj€ U IIPUXO/Iyje O CONICTBEHE ITOJHOIIPHB-
peZHe MPOU3BO/IEbe IIACMAHOM KPO3 TypHU3aM M YTOCTHUTE/bCTBO. BHIlle of1 OJIOBUHE HCIIH-
TaHUKa J]aJIo je O/ITOBOP Jia ce 6aBU U TOJBOIIPUBPENOM (59,5%). MeljyTrm, Bullle o TOJIOBH-
He TUX WCIIUTAHMKA je HaBeJIO JIa MaKo ce OaBe MOJBOIPUBPENOM HE HyJZle CBOje IPOU3BOJIE
TypucTUMa — 34,4%. Kako 6ucMo cazHaIu KOjU €y TO MPOU3BOAM JIOKATTHOT TTOPEKJIa KOJHU Ce
Hy/le TYPUCTHMA, 3aMOJIFJIN CMO HCIUTAaHUKE KOjU CY JaJTU IIOTBPJAH OATOBOD, JIa UX 1 HaBe-
nty. HajopojHuIju 0rOBOpY OHOCKUIN Cy Ce Ha: CBeKe IMoBphe (KpoMmup, macysb, KpacTaBIH,
Tapasiaja, JyK, manpuka) U Bohe (MajvHe, BUILEE, TPEIbe, jabyKe, KPYIIIKe, KajcHje, IIJbUBE
U JIp.), IPOU3BOAM oMahe paZliHOCTH HAIMpaB/beHU Off X (CJIATKO, [1eM, JoMahu COKOBH,
paxuje U JIMKEpHU 07 BOha, BUHO), MeJl. 3aTHM CBeXKE MJIEKO U MJIEUHE Ipou3Bojie (CHp, Kaj-
Mak), TIpojy, Meco (CyIlleHO Meco — TIPIIYT, CJIAHKHY, CyBa pebapiia), romaha jaja u 1. Jemax
Of] ICIINTAHHKA je HaBeo Jja ce 6aBU IIPOU3BOAGOM ITOBphA Yy IUIACTEHUIINMA, HAMEHCKIM 32
TOCTe CBOT YTOCTUTEJBCKOT O0jekTa. I10jeAHN NCIUTAHUIN TYPUCTHMA HyZe U IPoAaajy bpa-
IIHO Koje J100Wjajy Ha CTapH, TPaJWLIHOHAIAH HAYMH, jep Y CBOM BJIACHUINTBY IIOCENY]Y
ayTeHTUYIHY BOAEHUILY IOTOUapy. Y HaMepH J1a ce carvieia eKOHOMCKY 3Ha4aj KOjU Y YKYITHOj
3apajiv UMajy JoMahul MOJbOIIPUBPETHI IPOU3BOIH KOjU Ce Hy/le TYPUCTHMA, IIOCTaBJbEHO je
MIUTaEe KOJIMKY JIe0 YKYIIHE 3apaJie 10J1a3u o IMpozaje foMahvx Mpou3Boja TypucTuma. 3a
pehuHy ucnuTanvka (66,7%) OH je Ha HICKOM HUBOY M MarbH je off 10%, JIOK je 33,3% ucru-
TaHHKa OAITOBOPIJIO Jia ce Kpehe o1 10 710 50%. OaroBopa fa je yaeo Behu oz 50%, Huje Grio.
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¥V tpehem ey ynuTHHKA, YBPIITEH je U CET MUTaba KOja ce OJHOCE Ha YCIIyTe Koje
Npy?Kajy, aKTUBHOCTH Y OKBHDY AoMahe pajiIMHOCTH U NPOIEHY 3aHMHTEPECOBAHOCTHU
TypHCTa 32 BUX Y 2020. TOIUHY, 32 BpeMe Tpajama nangemuje Covida-19. Oarosope cy
JlaJIi caMO OHU UCHUTAHUIIM KOjU Y CKJIOIY TYPUCTUUYKE IIOHY/Ie U YTOCTUTEIHCKOT 00je-
KTa Hy/le HEIITO OJf TOTa.

Ja cy Typucty OrIn 3aMHTEPECOBAHU 32 KYIIOBUHY IoMahNX mpexpaMOeHHX IPOU3BOAA
on nomahurHa camtacuio ce 69,7% ucnuraHuka. Mehytum, Ha muTama Ja Cy TYpPUCTH Owin
3aMHTEPECOBAHMU 32 yuellhe y IOJbOIIPUBPEHIM PAZIOBIMA HEIIITO MAbe O] IIOJIOBHHE HCITH-
TaHUKa (41,2%) ce HUje CJI0XKIUIA ca TBPAOM, Ka0 HU €a TBPAEOM JIa Cy TYPUCTHU OYUIH 3aUH-
TEepecOBaHU 3a €lyKaTHBHE PAJMOHUIIE WIH IpefaBara ofi cTpaHe gomahuHa (48,4%). 3a
ydenrhe y u3pajzii HAPOAHUX PYKOTBOPHHA OBOT IIPOCTOPA (TKAHbe, XEKJIArhe, BE3 WIH CJINIHO)
IpeMa MHUIUbey BeNMHEe WCIUTAHMKA, TYPUCTH YIJIABHOM HUCY OWIN 3aHHTEPECOBAHU
(55,2%), ka0 HM 3a W3pajly Pa3IMYUTHX KepaMHUKHUX mpeamera (79,2%). Ha ocHOBY OBHX
TmoJiaTaKa, BU/IM CE J1a OCUM IIPOM3BO/IA M yCJIyTa KOje ce Be3yjy caMo 3a UCcXpaHy u joMmahe
TIOJLOIIPUBPEIHE ITPOM3BOJIE KA0 /Ie0 TOra, TYPUCTH HUCY OWIN PaJiHl a Cce YKJbyde Y OCTasie
aKTUBHOCTH Be3aHe 3a ZloMally paIiHOCT U y4eme JIOKIHE KyJIType OBOr Impocrtopa. Ilpe
MaH/eMuje, TO je paHHje IPEJCTaB/baJ0 OUTAH MOTHUB TYPUCTHUKHUX KpETama, CBOjCTBEH
TIOITYJIADHOM BH/Iy TYPHU3Ma — KPEaTHBHOM TYPH3MY, KOjU IOZIpa3yMeBa BHUCOK CTEIeH JINI-
HOT aHT)KOBAha U COI[HJjATHOT KOHTAKTA, TOCEOHO KaJia je ped 0 Mel)yHapOIHUM ITyTOBAHH-
Ma U Ha Taj HAYVMH MEeIIaBUHU PAa3JIMIUTHX KyaTypa (momahuHa U rocra).

Behuna ucniuranuka (69,4%) je HaBesia Jia Cy, TOKOM 2020. TOAWHE, TYPUCTA KOPUCTILIN
U YCJIyTe UCXPaHe, IIITO e YIIPABO MPaB/Ia YHHEHUIIOM /1A je peY O YTOCTUTE/HCKUM O0jeKTIMA
I7Ie je CBAKAKO IPOCTOP 3a YCIIY’KUBAaIbe XpaHe OrPAaHHYeH MAarbUM KalalUTeTOM, HAUMHOM
VOIYKUBAaa, Tj. APYTAUYUjHIM KOHIIEIITOM Y OpPraHU3aIfjH, Y OZHOCY Ha penuMo xorese. ITyT-
HUIM TOKOM naHzeMuje Covida-19 Memajy cBoja OUeKHBama YaK U KaJja je ped O XOTEJICKUM
yoIyrama, HarjamaBajyhu 3axTeBe Be3aHe 3a COLMjaJIHY AUCTAHITY U XUTHjeHy. VcTpaKuBambe
Koje ¢y cripoBesin Hu et al. (2021) je mokasasio Ja ce OueKrBarba roCTHjy X0Tesia TIoMepajy ca
XeIOHUCTUIKHUX HA YTIJINTAPHE TOKOM Tpajarba MaH/AeMUje, Kao U /1a XOTEJIN MOTY YCIENTHO
Jla TIPOMeHeE CBOjy MOHYAY ITPOM3BOZIA U YCJIyTa Kako OU ce mpriaroawiy QiyKTyarpjama y
oueKuBamUMa noTpomava. OueKkrBarmba TypHCTa Y Be3U €a XPAHOM, JIOKAIUjOM U ypOaHUM
OKpPY:KEIbeM H3IyOMIa Cy 3Hauaj TOKOM IaH/AeMUje, a mopaciia 3a 6e36eIHOCT ¥ XUTHjeHy,
Kaja cy y nuramwy xorenu. [Ipema Chang et al. (2020) yrocTuTe/bCKH CEKTOP TOKOM Tpajama
TaHZIeMyje Mopa MoceOHO BOAUTH pavuyHa O COIHjaTHO]j AUCTAHIIH, KAKO y OKBHPY CEKTOpa 3a
CMEIIITaj, TAKO U Y OKBUPY CEKTOpA 34 HCXpaHy. AKIIEHAT je Ha TPH IPOCTOpa Koja Cy 3ajeZiHu-
YKa, OZJHOCHO JIOCTYITHA M HaMerbeHa yrnoTtpebu Beher G6poja rocTujy, a To Cy: MpeaBopje 3a
TIpUjaBy U OAjaBy roctujy (pelennuja), MpocTop 3a UCXpaHy (pecTopaH caja) U ApYIITBeHe
IIpocTopYje 3a 0ZIMOp U 3a0aBy, Ka0 ¥ IIPOCTOPH 32 PEKPEAIIH]y.

Texyha 37paBCTBEHO-EMUEMUOJIONIKA KPU3a MOXKE JIa N3a30Be TeMeJbHe Monudu-
KaIyje y MHOTHM CeTMeHTHMa Typu3Ma, a jeJlaH of] IbUX je HajaM CTaHOBa U Kyha y CBUM
TUIIOBUMA TYPUCTHYKUX JIeCTHHAIM]jA, I/le Ce U JOMahWHU U TOCTHU YIJIABHOM Cy3/IpKaBa-
jy on mpetepasor simdHOT KoHTaKTa (Dolnicar & Zare, 2020). Typuctu Tpeba aa nporeHe
Jla JIU JKeJbeHe JIeCTUHANMje MOTY Ja UAEHTU(UKY]y U YIPpapbajy €MUeMHOIOMIKIM
puU3UIMa Kako OU ce YOIIITe OJJTyYIJIN Ha IyToBame U ocehanu 6e36equuje (Mertzanis
& Papastathopoulos, 2021). [la cy mpykaomu yayra CBeCHH TPEHYTHOT 3/IpaBCTBEHOT
pHU3HUKA U Ja ce OATOBOPHO ITOHAIIA]y Y CBOM ITOCJIOBalby TOBOPE IOAAIM U3 OBOT HCTPa-
JKHMBama (ca TBPAKHOM Ja MMajy MOTYRHOCT HOTIYHOT CIIPOBOhema emuieMHOJIONIKIX
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Mepa, CJIOXKWIO ce 4Yak 90,5% wucrnuraHuka). CynpotHo munubelwy Dolnicar & Zare
(2020), 3abpunyTocCT /1a ce 6aBe Typru3MOM, OZTHOCHO CTPax Jia HEKO O] TOCTHjy MOXKe Ja
ux 3apasu KoBuzoMm, n3pasmio je Mame of] TpehiHe ncnuTanuka (21,5%).

V cwiazy ca JOCTYIIHOM CBETCKOM JIUTEPATYpOM KOja TpeTHpa Hpo0JIeMaTHKY pa3Boja
TypusMma y yeroBuma nanzemuje (Vaishar & Stastna, 2020; Li et al., 2021; Lopes et al., 2021;
Mwesiumo et al., 2022) cy u pe3y/TaTi OBOT HCTPAYKUBAA I7IE CYy TOTOBO CBU HUCIIUTAHUIIN
(96,3%) ncraxiu 1a ¢y y 2020. TOAUHU TYPUCTH KOJT BbUX JI0OTA3WIH, OJHOCHO OUPAaIH pypasI-
He — PUPOJIHE TIPOCTOPE, jep cy ce Ty ocehayu 6e36e/Huje o7 Bupyca. VICIUTaHUIN CY TOKOM
Tpy>Kama ycayra MPUMETHIN Jia je TOCTUMAa 3/IpaBcTBeHa 0e30emHOCT Owia BeoMa OUTHA
TOKOM OOpaBKa y HbIXOBOM YTOCTUTE/FCKOM O0JEKTY, K0 U JIa Cy TOCTH YIVIABHOM OYVUTH BUIIIE
3aMHTEPECOBAHU 3a caM OopaBak y mpupogu (Munubeme 88,2% WCIUTAHMKA) U OCTBAPEH
MHWHHMMaJIaH KOHTaKT ca kbrMa (momahrHuMa) u Apyrum roctuma (54,8% ucnuranuka). Ipe-
Ma MUIIUbebY BehrHe rcrnuTanuka (64,2%), TyprCTH Cy MUHHUMAJIaH KOHTAaKT OCTBAPUJIU U Ca
OCT&JIVIM JIOKJIHUM CTAaHOBHHUILITBOM, IIITO PaHHUje HUje OUOo CIydaj.

JIOCTYyIIHU CTATUCTHYKU IIOANM YKa3yjy Za je 6poj TypuCTa y ONIITHHAMa TYPHC-
THuKe peryje 3anagHa Cpbuja y 2020. ToAuHYU OHO 1,7 MIyTa MamH y OJTHOCY HA 2019.
roguHy. Bpoj momahux Typucta je cMamweH 3a 1,4 ImyTa, a cTpaHux 3,8 myra (Tabena 2).
ITpema pe3ysnTaTMa aHKETHOT UCTPAKUBAMbA, Y NEPHUOAY IIpe MOYeTKa IaHAeMUje, 10
2020. TO/INHE, IOJIOBIHA UCIUTAaHUKA (50%) je HaBesia Jja Cy MOAjeHAKO OMJIN 3aCTyI-
JbeHU U IoMahu U CTpaHU TYPUCTH.

Tab. 2. Yxynan 6poj mypucma u Hoherwa mypucmuuxe pezuje 3anadna Cpbuja, y 2019. u 2020.
200uHU, U no 0dabpaHum onwmuHama (npema Hajeehem 6pojy yuecHuka y ankemu)

Toguna / TypHUCTHUUYKHU J0JIACIH Hohemwa Typucra
OnumruHa YkynHO Tomahu Crpanu YkynHO Jomahu Crpanu
2019 409.514 305.625 103.889 | 1.339.863 | 1.113.439 | 226.424
Tloxkera 13.171 7.703 5.468 24.876 17.442 7.434
Yejeruna 238.829 169.508 69.321 783.715 624.221 159.494
Kocjepuh 1.294 926 368 3.804 2.309 1.495
Apupe 1.354 990 364 2.244 1,6 644
UBamuna 2.001 18.514 2.396 93.206 85.122 8.084
2020 246.301 218.797 27.504 890.577 813.688 76.889
Tloxxera 6.682 5.806 876 14.551 12.921 1.63
YajeTnna 157.637 135.925 21.712 575.708 511.043 64.665
Kocjepuh 750 705 45 1.667 1.551 116
Apupe 876 805 71 1.788 1.701 87
HBamumna 11.051 10.446 605 48.501 46.595 1.906

Source: Republic Statistical Office, UZice Department (first results)

OuexkuBaHo je 610 1a he 6poj crpaHuX TypucTa OUTH BHUIIECTPYKO CMAHbEH, Y HOjeau-
HUM OINIITHHAMA TYPUCTHUKE PErrje BEPOBATHO U MOTILYHO U30CTATH, AJIU je Ha OCHOBY U3Be-
mraja WITC-a (2021) o noBehamwy obuma gomMahux TypHUCTHYKUX KpeTama U pacta gomahe
MIOTPOIIEbe TOKOM 2020. TOAWHE, MOCTOjasIa WHANIMjA J1a he y OKBUPY TYPUCTUUKE peTHje
3amnagna Cpbuja U BEeHUX PypaTHUX IpocTopa 6poj somahux Typucra 6uti 3HaTHO oBehaH.
Melhyrum, mogany y Tabestu 2 mokasyjy Aa HH Y jeIHOj Of IPUKA3aHUX OMIITHHA TypUCTIUKe
peruje 3amnagHa Cpbuja HUje AOIIUIO /10 TIopacTa 6poja joMahux TypricTa TOKOM 2020. TOMHE.
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AHKeTHU YIIUTHUK je Ha Kpajy caipikao U ceT IMUTama, Koja ce OHOCE HA MEPCIIEKTHBE
IOCJIOBarba IPYIKaIaNa yeIyra TOKOM Tpajara HaHAeMUje, a YUjH Pe3yJITaTH yKasyjy Ha
VIJIABHOM IO3UTHBHA Pa3MUIILbarba. 3aZJ0BOJECTBO PE3YJITATA MIOCJIOBAHA, IIPe MTAHAEMU]je
Covida-19, uzpasuio je 61,9% HCIUTAaHUKA, 0K je 3aJ0BOJBCTBO MIPUXO/IOM OJf TypU3Ma y
2020. TonUHYU (TOKOM Tpajama MaHJeMIje) UCKa3Io 31,7% UCIIUTAHIKA, aJIH j€ UCTO TOJIH-
KO UCIUTAaHUKA UMAaJIO HEYTPAJIaH CTaB JIOK, MJIO IPEKO jefHe TpehrnHe UCIIUTAHUKA HUje
6110 337I0BOJPHO OCTBAPEHUM IIPUXOZIOM. Pe3ysiTaT aHKeTe YKa3yjy /a je eKOHOMCKHU pas-
Jior 6aBjberba TYPHU3MOM IIPHMapaH Kof 50% ucnuTaHuka. MehytuMm, jenan eo oBUX U
ozpeljer 6poj OCTaIMX UCIIUTAHKUKA CE Y TTOTIIYHOCTH CJIOKHO Ca TBPAEOM /ia ce TYPU3MOM
6aBe 3aT0 IITO y:KUBAjy Y ToMe (83,3%). 1a je 6aB/bere TypU3MOM ITOPOZMYHA TPAJUIIja
U3jacHWIO ce 33,4% ucnuTaHuka. Mlako ce BHUIlE Off MOJIOBHHE HCIIUTAHUKA (52,4%) CJI0-
JKIJIO ca TBP/EbOM /1A je MaH/IeEMUja /I0BeJia 10 030M/bHOT CMatberha Opoja TOCTH]Y V BbHXO-
BOM YTOCTHTE/BCKOM O0jEKTY, aJIH Aa Cy 300T OTEXKAHOT HAUYMHA PaJia ¥ HeOBOJFHO (UHAH-
CHjCKHUX CpeZICTaBa Pa3MHUIIUbAJIN O TOME /ia IPUBPEMEHO 3aTBOPE CBOj YTOCTUTEIHCKH 00je-
KaT, CJIOJKUJIO Ce cBera 26,2% ucnuraHuka. Ja y MOTIYHOCTH TIPeCcTaHy /ia ce 6aBe Typus-
MOM Pa3MHUIIIBAJIO je 16,7%, HEOMIYIHO je OMIo 14,3%, TOK MpeocTaniux 69% UCIuTaHUKA
HUje UMaJsIo TakBy Hamepy. OuexuBarba /1a he ce 6poj Typucra mosehaTtu y 2021. y oxHOCY Ha
2020. TOAVHY U3pa3wia je MOJIOBIHA UCTTUTAHUKA.

Jduckycuja

Yumenuna je fa je Covid-19 mapannsoBao r706aIHu Typu3aM U IPYXKHO IIPWIKKY 32 Iay3Hu-
parbe, IIpeopHjeHTalyjy U IPeUCIUTHBAE [IPYKalala yeayra 3a 6aB/berbe TYPU3MOM U yToc-
TtutesbetBoM (Lew et al., 2020). OxprkuBu onopaBak on, Covid-19 3axTeBa HAeHTU(PUKOBAHE
JIOKAJTHO IpWIaro)eHux pellerba 3a pefedHHUCAbe TypU3Ma Ha OCHOBY JIOKQJTHUX IIPaBa,
untepeca u kopuctu (Higgins-Desbiolles, 2020; Rastegar et al., 2021). Ayropu Qiu et al.,
(2020) cy ycTaHOBWIH J]a CTAHOBHUIY TYPHUCTUUKHUX JieCTUHAIM]A MIEPITUNNPAjy PU3UK II0C-
JIOBama TOKOM IaH/eMHje Ha Taj HAYMH /A Cy HAjIpe CIPEMHHU Jia Ce TPEHYTHO OPEKHY
¢uHaHCHjcKe 1061TH, 6€3 TPajHOT NpeKu/a 6ABJbEHA TYPU3MOM.

Baxkan pasJior HEpa3BUjEHOCTH PYPAJIHOT TYpU3Ma, Y BehuHU pypaiHuX cpeauHa
y Cp0Ouju, cy HemedUHHUCAHM CTPATENIKM MPaBIM pasBoja M HeZOCTaTaK (HUHAHCH]-
ckux ynaramwa (Radovié et al., 2018).

IMocrojeha suTepatypa npy»a HEKOJIIMKO IPEZJIOra 3a IOCTH3Ahe OJ[PKUBOCTH Y Pypal-
HUM JecThHanyjama. Mehy mpeyioykeHuM MPUCTYIIUMA je MMIUIEMEHTAIIja HHTEIPUCAHOT
pypastHor Typusma. To je IPUCTYII 0103710 TpeMa rope KOju Harjalapa yK/byJHBambe JOKaI-
HUX aKTepa Kao K/bYyYHUX Y [IOCTU3amy OAP:KUBOCTH. LIWb je fa ce o7aKia uMIIieMeHTaIija
MIPUHIMIIA OAPIKUBOCTH KaKO OM ce OMOryhiuio ONTHMAaTIHO Kopullheme pecypcea, JIOK ce
HUCTOBpeMeHO 1mtute u yHampelyjy. Takohe, Mwesiumo et al. (2022) ykasyjy f1a 6u ce mocTu-
IJIa pypajiHa OZIP’KUBOCTH, OHA MOpa /1a YK/bYUyje JO/JaTHe eJIEMEHTE K0 IITO CY OJIPKUBOCT
JKMBOTHE CpPE€JIMHE U OPHjeHTalfja Ha 3ajeZHuIly, (OKyCUpame HAa €H/I0TeHH (YHYTpAIIEbH)
Pa3BOj U MHTETPUCAHO IUIaHHpae (IUTAHUparbe Y OKBUPY OIPaHUYEHa MOCTOjeNnX U mpes-
JIO}KEHUX TYPUCTHUYKUX O0jeKaTa U UH(PPACTPYKTYpPE).

Aytopu Wut et al. (2021) cy pazmarpain 1 IPeIIOKIUIA MOJIENE yIIpaB/barba KPU30M
TokoM manzemuje Covid-19, Koju ce OfHOCE HA HEKOJIHKO 00J1acTH, M3Mel)y ocTasior U Ha
MOJIeNT effyKalirje 1 00yKe yIpaB/batba KPU30M Y YTOCTUTE/bCTBY U TypusMy. Mmak, Karabulut
et al. (2020) Haniomuby 112 je ebexat Covida-19 TelIKo MPeABUIETH, jep CBET 0 cala Hije
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HCKYCHO TaKBy I7100atHy nanzaemujy. [Ipeno3najyhu 3Hauaj pypansor Typusma, UNWTO je
2020-Ty, IpOIJIacKyIa TOAMHOM TypHU3Ma B PypaIHOT pa3Boja (Mwesiumo et al., 2022).

OBaj pax ce 6aBHO WCTPa’KMBAabMIMa CTAaBOBA, OTHOCHO MUIIUBEHA CAMO IIpyrKasara
TYPUCTHUKHX YCIyTa Y PypalHUM cpeliHaMa TypucTudke peruje 3amnaana Cpbuja. Y Hapen-
HOM mieprofy Tpebaso 61 yK/bYYHUTH U UCIIUTATH IIOHAIIIAkha TyPHUCTAa TOKOM Ipeay3uMarba
TYPUCTUYKHX KPeTara TOKOM U HakoH maHzaeMmuje Covida-19, kao u ¢hakTopa Koju yTudy Ha
TIOHAIIIAHE U OIIPEZIEJbYjy MOCeTy ofipeljeHoj pypasiHoj AecTUHAIHjH. Vako je pa3BHjeH MOAEes
,Covid-19 unzekc Typusma“ (Yang et al., 2020a), ka0 aHATUTUYKU ajiaT 3a nmpaheme ederaTa
Typu3Ma TOKOM IaHJEMUje, Jja Ipy’Ka BaKHe MHQOpMAIFje IOBe3aHe A IOTEHIIjaTHUM
OIIOPABKOM IIyTOBarba U TypH3Ma Ha IJIODAITHOM, PETMOHAIIHOM U JIPJKaBHOM HHBOY, MaJIU
6poj cryauja ra je mpumeHnno. CXOZHO TOMe, KOPUCHO 61 OGMJIO PUMEHUTH Ta ¥ IOOUTH TaKBe
nozatke Ha HUBOY CpbOuje, unme OH ce 130 TOMPUHOC U Mel)yHaApOIHO] CTATUCTUIN TyPH3Ma.

3axpyuak

OBa cTyZuja je ucTpaXkiBasIa IepCIeKTUBE Pa3B0ja PYyPaIHOT TypHU3Ma OpUjeHTHCAHOT Ha
OZIP?KUBOCT TOKOM Tpajarba mauaemuje Covid-19 y 3anaanoj Cpbuju. 3akbpydak /10 KOT ce
JIONILIO YKa3yje /a je yTuraj nauaemuje supyca Covid-19 octaBuo mocseauiie mo pas3Boj
Typu3Ma U yTOCTUTE/bCTBA PYPaIHUX 00J1acTé TypucTHUKe peruje 3amazua Cpouja. I[Ipy-
JKaoLX yCJIyra Cyo4aBajy ce ca HeMaJauM TyOWIIMMa, y BUJY CMamerma 0poja Typucra u
mpuxozna. Mehytum, Kpo3 cerT muTama O IMEPCIEKTHBaMa Aa/ber pasBoja Typu3Ma U
60/pUM YCJIOBHMA ITOCJIOBAMkbha Y HAPEAHOM IIEPUOJY, YBH/EIO Ce Jia MPY:KAOIH yCIIyra
YIJIABHOM MMajy ONTUMUCTHYAH CTaB.

VcTpaXuBame je jaCHO yKa3aso /ia je Kao IpBa Off HEONIXOAHUX Mepa jauama TYPUCTHU-
YKOT' U YTOCTHTEJbCKOT CEKTOpa PYPAIHHX IPOCTOpa TypHCTHUKe peruje 3amasHa Cpbuja,
HajouTHWja HUHAHCH]CKA TOMON JpKaBe Kako 6, 6pOjHU Mel)y mhrMa, HACTABWJIN U OZp-
JKaJIM TIOCJIOBAkbe y OBOj JieyIaTHOCTU U y Oyayhe. M3pana ogpeljeHHX aKIMOHUX IIAHOBA
JIeJIOBarba TOKOM U OIOPaBKa HAKOH NaH/EMIHje, OCHHUBake HAMEHCKUX (OHZ0BA — IOJ-
CTUIAju pa3Bojy mpemyseha (Manux U cpepux mpeayseha). 3atum, 6yayhu fa manaemuja
0CTaBJba MOPe]] EKOHOMCKUX U HETATUBHE COLUjaIHe MOCIEANILIE, 06po 61 O61io y Hapes-
HOM IIepHOAy 00e306eAUTH aZieKBaTHy CTPYJIHY IOMOh IPY?KaoIiIMa YCIyra Y BU/Y TPEHUH-
ra yCMepeHHX Ka jayarsy W IPEBasWIaKehy OTPAHHUYEha Y IMIOCJIOBalby M KBAaJIHUTETHOM
npyxamy yoryra. Takohe u obaBesa mpuapkaBarmba HEONXOAHUX 37[PABCTBEHHUX Mepa —
obaBe3a BaKIMHAIMje IpyKajala ycayra, Kao M CaMHX IOCETIIala—TypUCTa, UMayia 6u
BEJIVKY 3HAYaj 32 1aJ/bU TOK TYPUCTUYKUX KPeTama.
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