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EXPLORING COGNITIVE AND AFFECTIVE COMPONENTS OF
BELGRADE'S DESTINATION IMAGE

Abstract: Belgrade is the most popular tourist destination in Serbia, whose tourism
industry is rapidly recovering from the turbulent events of the 1990s. However, Belgrade's
destination managers yet need to use to a greater extent its competitive advantages which
would improve the city's ability to compete with more prominent cities in the
international market. These managerial efforts should be based on relevant image
assessments. The aim of this research is to offer a comprehensive insight into Belgrade's
destination image by combining quantitative and qualitative data collection methods in
order to identify the crucial components of its cognitive and affective images. Additionally,
this study examines the influence of various tourists’ socio-demographic characteristics on
their perceptions of destination image, providing both theoretical and marketing
implications. Cultural attractions, nightlife, gastronomy and history were identified in the
qualitative study as the most important elements of Belgrade’s cognitive image, while the
most common affective associations were related to it being vibrant, authentic and
relaxing. In the quantitative study, six factors of Belgrade’s cognitive image were
identified — Tourist Attractions, Services and Fun, Environment, Accessibility, Local
Residents, and River Banks and Green Areas. Regarding the affective component, it was
established that Belgrade was primarily perceived as pleasant, but also as exciting,
cheerful and relaxing. Hypotheses testing indicated that tourists’ affective responses
towards Belgrade varied in relation to their gender and geographical origin, while some of
their cognitive perceptions differed in relation to their gender, age, education and
employment.
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Introduction

There are numerous definitions of destination image in tourism studies. For example, it
may be defined as "sum of beliefs, ideas, and impressions that a person has of a
destination" (Crompton, 1979, p. 18) or as "representation of the tourist destination in
the individual’s mind" (Del Bosque & San Martin, 2008, p. 552). It plays important roles
in destination marketing by helping differentiate the destination from its competitors
(Lee, Lee & Lee, 2013) and in customer’s decision-making process which ultimately leads
to a destination choice (Chi & Qu, 2008).

Tourism scholars agree that destination image comprises two main components —
cognitive and affective. Cognitive image consists of beliefs or knowledge about the
destination’s features and affective image refers to the feelings about the destination
(Baloglu & McCleary, 1999). According to San Martin and Rodriguez del Bosque (2008,
p. 274), the cognitive component of destination image comprises destination’s attributes,
while the affective component represents "the emotions that a tourist destination is able
to evoke". It is widely accepted in the literature that "affective responses are formed as a
function of the cognitive ones" (Baloglu & McCleary, 1999, p. 873), meaning that there is
a relationship between destination’s cognitive and affective images. Overall image of a
tourist destination is influenced by both of these components (Kesi¢ & Jakelji¢, 2012).

Belgrade is the most popular tourist destination in Serbia, accounting for 33.2% of
the country’s overall and 57.5% of its foreign tourist turnover (Statistical Office of the
Republic of Serbia, 2017). City’s dynamic nightlife and cultural heritage represent the
main part of its tourist offer. In 1970s and 1980s Belgrade was perceived as "one of the
trendiest and most cosmopolitan centers of Europe" (Hirt, 2009, p. 293). Accordingly,
the highest number of tourist arrivals was recorded in 1985, when it was visited by 1,69
million tourists (City Bureau of Statistics, 1986). In the 1990s, the breakup of Yugoslavia
and the events associated with it caused Belgrade’s international tourism turnover to
plummet. The number of foreign tourist in 1999 was 89.1% smaller in comparison to
1985 levels (Secretariat for Administration, 2000). Additionally, the city’s destination
image was seriously compromised (Goler, Gréi¢ & Ratkaj, 2007; Gligorijevié, Devedzi¢ &
Ratkaj, 2014). International position of Serbia and overall situation in the country started
to improve in 2000 (Jovanovi¢ & Ratkaj, 2014). As a result of that, the flow of foreign
tourists to Belgrade has begun its gradual recovery, with its share in overall arrivals
growing from 11.1% in 2000 to 80.7% in 2016. However, the overall number of tourists in
Belgrade in 2016 was 913,150, which was still far below the 1985 level. As pointed out by
Joksimovi¢ et al. (2014), Belgrade is still only a medium-developed tourist centre which
yet needs to use to a greater extent the existing ones and create new comparative
advantages which would lead to the city’s stable position in the tourism market.
Accordingly, image management efforts, based on relevant research, are also needed in
order to improve Belgrade’s ability to compete with more prominent destinations.

Rating of various destination attributes on Likert scale has been widely used in
quantitative destination image studies (e.g. Choi, Chan & Wu, 1999; Beerli & Martin,
2004; Stepchenkova & Morrison, 2008; Lee, Lee & Lee, 2013). Factor analysis based on
these ratings allows identification of underlying image dimensions and their respective
importance. Additionally, this approach acknowledges distinction between cognitive and
affective image components. Neither factor analysis nor cognitive-affective approach was
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previously utilized in research of Belgrade’s destination image, which represents the
main contributions of the current study. Since facilitation of both quantitative and
qualitative approaches is recommended in image research (Echtner & Ritchie, 1991;
Jenkins, 1999), qualitative data will also be gathered in order to improve the
interpretation of the numerical data.

Literature review

Although Belgrade’s image has not been extensively researched, there are several studies
that may serve as basis for the current research (Bursa¢, 2009; Armenski, Zaki¢ &
Dragin, 2009; Todorovi¢, 2015; Markovié¢, 2016; Todorovi¢, Manojlovi¢ & Budovic,
2017). Bursa¢ (2009) pointed out entertainment and nightlife as most dominant
components of the city’s image. The nightlife was also identified by Armenski, Zaki¢ and
Dragin (2009) as tourists’ most commonly cited first association, together with the
hospitality of the local residents and the historical buildings. Todorovi¢ (2015) identified
the cultural heritage, gastronomy, nightlife and the rivers as the most important
elements of Belgrade’s image. Markovi¢ (2016) reported that the words "friendly",
"beautiful”, "history", "fun", and "cheap" were the most common associations that
tourists had of Belgrade. Todorovié et al. (2017) established that affordability was the
most important component of Belgrade’s pre-visit image, while safety, cleanliness and
the arrival station were perceived negatively. After the visit, perceptions of safety and
locals’ friendliness significantly improved. Open-ended questions regarding first
associations about Belgrade were used in all cited studies, except in Todorovié (2015),
where text mining of travel blog entries was used, and Todorovi¢ et al. (2017), where
image was researched via HOLSAT instrument. In the current study, an alternative
approach to measurement of destination image will be used, which will provide a
comprehensive insight into Belgrade’s image.

The influence of tourists’ socio-demographic characteristics on their perceptions of
destination image has been recognized in the destination image studies. Walmsley and
Jenkins (1993) established that participants’ affective evaluations slightly differed in
relation to their gender and age. Baloglu (1997) reported several differences in cognitive
image factors in relation to participants’ age and occupation. Baloglu and McCleary
(1999) reported that participants’ cognitive and affective image evaluations differed
based on their age and educational level. Chen and Kerstetter (1999) found significant
differences in cognitive image perceptions in relation to participants’ age, educational
level and geographical variables. Beerli and Martin (2004) reported differences in
cognitive image perceptions in relation to participants' age and country of origin, while
the affective evaluations differed based on participants' gender, educational level and
country of origin. Sahin and Baloglu (2011) reported differences in cognitive image
perceptions in relation to participants’ geographical origin. Considering the reports from
the previous studies, the following hypotheses are proposed: destination’s cognitive and
affective image are significantly influenced by the tourists’ gender (H1a, H1b), age (H2a,
Hz2b), geographical origin (H3a, H3b), educational level (H4a, H4b) and employment
status (Hsa, H5b).
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Methodology

The questionnaire used in the research consisted of three parts, whereby the purpose of
the first part was to gather information regarding participants' socio-economic and
traveling profile, while the remaining two parts focused on Belgrade's destination image.
The aim of the second part was to obtain qualitative data and it therefore contained
open-ended questions (based on Echtner and Ritchie, 1993) regarding unique tourist
attractions, images associated with the destination and improvement suggestions.
Similar questions were used by Sahin and Baloglu (2011) in their study of Istanbul’s
destination image. The purpose of the questionnaire’s third part was to collect
quantitative data and it comprised multiple items related to destination’s cognitive (CI),
affective (AI) and overall image (OI), as well as destination’s overall success (satisfaction,
willingness to return and recommend). Destination attributes (CI) and destination
success items were rated on a 5-point Likert scale (1 indicating very low/poor and 5
indicating very high/good), while emotional responses (AI) were captured via 5-point
semantic differential (e.g. unpleasant—pleasant). Development of the list of items
included in the quantitative part of the questionnaire was based on a review of relevant
literature about destination image.

Questionnaire development

Echtner and Ritchie (1991) developed a list of destination attributes most commonly used
in image studies and Jenkins (1999) updated it, providing a list consisting of 40 items
(e.g. scenery, hospitality, climate, and costs). Beerli and Martin (2004) recognized nine
dimensions of destination image, which were further categorized by Pan, Lee and Tsai
(2014). They took into consideration the distinction between tangible/functional and
intangible/abstract components of the cognitive image, which is acknowledged in the
literature (e.g. Echtner & Ritchie, 1991; San Martin & Rodriguez del Bosque, 2008). The
tangible dimensions were reclassified under four categories which create the acronym
INCA - infrastructure (general and tourist infrastructure), nature (natural resources and
natural environment), culture (culture, history and art) and adventure (leisure and
recreation). Intangible dimensions encompass political and economical factors, social
environment and atmosphere of the place. The latter dimension also contains attributes
in form of adjectives which compose destination’s affective image (e.g. pleasant, exotic,
relaxing).

Various attributes have been used in destination image research for depiction of
affective image, either as a single adjective or as a bipolar adjective scale. The attributes
included in the current study’s questionnaire (unpleasant—pleasant, boring—exciting,
familiar—exotic, stressful-relaxing and sad—cheerful) were selected and adapted from
previous research (Russell, 1980; Beerli & Martin, 2004; Hong, Kim, Jang & Lee, 2006;
San Martin & Rodriguez del Bosque, 2008; Stepchenkova & Morrison, 2008; Agapito,
Oom do Valle & Da Costa Mendes, 2013; Pan, Lee & Tsai, 2014).

Research conduction and the data analysis

The survey was conducted during July and August of 2016 in central parts of Belgrade,
mainly in the Belgrade fortress, the Republic Square, the Knez Mihailova street and the
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area surrounding the Saint Sava temple. These locations were chosen due to the fact that
they are the city’s most important attractions and therefore are characterized by large
frequency of foreign tourists. All foreign tourists were considered potential participants
and were approached randomly. Total of 303 viable questionnaires were acquired.

The collected quantitative data was analysed in the SPSS 20 software, where several
statistical procedures were performed (e.g. t-test, ANOVA, factor analysis). In order to
analyse the correlation patterns of cognitive and affective variables of Belgrade’s tourist
image and their organisation in several relevant factors, the principal component analysis
with varimax rotation was used. The first step was to determine the correlation
coefficient of the variables by the Kaiser-Meyer-Olkin measures of sampling adequacy
and Bartlett's test of sphericity (Sibinovi¢, Winkler & Grcié, 2014). Bartlett's test of
sphericity for both analyses showed statistical significance (p <0.05), while the value of
KMO measures of sampling adequacy was 0.787 for cognitive image and 0.746 for the
affective image. The obtained results indicated an existence of a proper degree of
correlation between variables suitable for the reduction of dimensionality by the method
of principal component analysis. The next step involved the reduction of variables and
separation of factors based on communality and factor loading of variables, eigenvalues,
percentage of variance, and Cronbach's coefficient alpha (Kaiser, 1974). Variables with
factor loading and communality value below 0.5 were excluded. The latent root criterion
(eigenvalue greater than 1) was the basis for extracting the factors.

Responses from the study's qualitative part were manually analysed and
subsequently counted. A categorization based on similarities in their meaning allowed
identification of groups of terms most commonly associated with Belgrade's image and
attributes whose improvement was suggested. Distribution of attractions which were
perceived as unique and frequency of their listing were presented cartographically in the
ArcGIS software.

Results and discussion

Participants from the European Union accounted for 64.8% of the sample, whereby
Germany (10.9%), United Kingdom (6.6%), Italy (6.3%) and Spain (5.9%) had largest
individual shares. Regarding the non-European countries, United States had the largest
individual share (3%). Given the fact that 78.5% of the participants were younger than
30, the conclusion is that the sample is dominated by the youth tourists. University
education was completed by 64% of the participants. In the professional structure,
around half of the participants were employed (51.5%), followed by students (39.3%).

Only 18% of participants stated that they have previously visited Belgrade, which
indicates small share of repeated visits within the sample. Hostels were the most
commonly used accommodation facilities (40.3%), followed by hotels (19.4%). The
relative dominance of hostels is in accordance with the fact that youth tourists form the
majority of the sample, given the fact that their preference for hostels was confirmed in
previous studies (Todorovi¢, Apeli¢ & Romi¢, 2015; Todorovié¢ & Jovicié, 2016).
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Tab. 1. Socio-demographic and traveling characteristics of the participants

Indicator Categories Results in % Sample
Male 53.8
Gender Female 46.2 301
European Union 64.8
Country of Other European
residerr}llce countrieps 21.6 301
Non-European countries 13.6
18-30 78.6
30—40 15.2
Age 41-64 5.9 303
65+ 0.3
Without education 0.3
. Primary 4.6
I Secondary 31.0 303
University 64.0
Employed 51.5
Unemployed 8.9
Employment Student 30.3 303
Retired 0.3
Less than 5,000 € 19.7
Household 5,000—30,000 € 47.0
annual income 30,000-60,000 € 22.7 264
More than 60,000 € 10.6
First visit Yes 81.2 303
No 18.8
Hotel 19.4
With family and friends 10.9
Accommodation Hostel 40.3 303
AirBnB 15.8
Other 13.6
Qualitative data

Based on the results of the qualitative part of the study, the terms most frequently
associated with Belgrade’s image were placed in various categories, which were further
organized in three larger groups — attractions, intangibles and identity (Tab. 2). The first
group consists of the following categories — gastronomy (good food, good drinks,
alcoholic beverages, meat dishes), nightlife (party, floating river clubs), cultural
attractions (fortress, architecture) and rivers (Danube, two rivers). These four categories
were also identified as most important in a previous study by Todorovi¢ (2015).

History-related terms are the second group’s most common, whereby city’s history
was described as rich/complex/long with frequent mentions of Yugoslavia. Josip Broz
Tito, Nikola Tesla and Novak Dokovi¢ were the most frequently mentioned famous
people associated with Belgrade. The category of city of contrasts is particularly
interesting, containing impressions of Belgrade as mixture of opposing qualities such as
communist and older European architecture, old and new, East and West, natural and
urban, destruction and happy cultural ambient etc.
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Tab. 2. Categories of terms associated with Belgrade’s image

Attractions Intangibles Identity
Cheap (27)
History (44) Vibrant (21)
Friendliness (31) Positive (18)

Cultural attractions (92)

. . Famous people (22) Negative (16)
Gzli\ilt%"};ﬂ:)frilgé(% )0) Culture (18) Balkan (14)
Rivers (46) War (15) Authentic (14)
Attractive people (15) Relaxing (12)
City of contrasts (11) Green (10)
Undiscovered (9)

Note: The numbers in the brackets represent the number of times a term belonging to that category
was mentioned by the participants.

The third group of categories relates to Belgrade’s identity, whereby the perception
of the city as affordable destination is the strongest. Belgrade is also perceived as vibrant
(interesting, vivid, fun, exciting, cheerful, chaotic in a charismatic way), authentic
(different, unique, exotic, oriental, gritty) and relaxing (cosy, quiet, romantic,
melancholic, safe). The fact that Belgrade was perceived as both vibrant and relaxing is in
accordance with the perception of it being a city of contrasts. The category of
undiscovered contains perceptions of Belgrade being alternative, not too touristic, not
very known, a hidden gem, off the beaten track etc. There were also some negative terms
associated with Belgrade, such as crowded, stressful, dark, damaged, dirty etc.

Tab. 3. Categories of attributes whose improvement was suggested

General Tourist offer Cultural
Transportation (51)
Infrastructure (33)

Pollution (15)
Note: The numbers in the brackets represent the number of times an attribute belonging to that
category was suggested by the participants.

Information sources (58) | Linguistic barrier (34)
Attractions (29) Hospitality (15)

Destination attributes whose improvement was suggested by the participants in
order to increase tourist satisfaction were arranged into several categories, which were
further classified into three groups — general, tourism and cultural attributes. In the first
group, the most criticism was aimed at transportation, particularly at the public
transportation (its general condition, availability of information, absence of a subway
system) and traffic congestion (jams, parking problems). The infrastructure category
mostly contains suggestions for architectural restauration and construction of pedestrian
zones, while the pollution category consists mainly of complaints regarding general
cleanliness and indoor smoking.

The second group comprises problems related to attractions and information
sources. Participants pointed out the fact that several museums were closed, including
the National Museum of Serbia. Increase of number of cultural events and attractions
was also suggested. Various issues related to information sources represent the largest
category of suggestions in the study. Improvement of quality and quantity of tourist
information centres, maps, direction signs and information boards on attractions were all
suggested. Participants also pointed out the lack of information sources available in
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English. The third group contains complaints regarding the hospitality of the local
residents and service providers, particularly the taxi drivers, and the language-related
problems — various signs (e.g. street names, directions) provided only in Cyrillic alphabet
and some problems with communication in English.
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Fig. 1. Spatial distribution of attractions in Belgrade perceived as unique by tourists

One of the aims of this study was to identify types and spatial distribution of
attractions in Belgrade perceived as unique by tourists. For this purpose tourists were
asked to name one or more distinctive or unique tourist attractions in Belgrade. During
the research, respondents named 54 different areas and sites in Belgrade ranging from
municipalities (such as New Belgrade) to sites like museums or monuments (Fig. 1).
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Several city attributes (architecture, art, nightlife, nature, etc.) and spatially undefined
amenities (churches, monuments, etc.) named by visitors were excluded from further
analysis. Results show that majority of tourist attractions listed by tourists (33) are
located in the historic city between the Belgrade Fortress and the Temple of St. Sava,
which are recognised as two most unique tourist attractions in Belgrade by 66.2% and
22.9% visitors, respectively. Additional sites and areas in the old city that stand out are
the Republic Square (13.9%) and the Knez Mihailova Street (9.8%) located in the main
pedestrian area, the bohemian quarter of Skadarska Street (11.7%) and the Museum of
Nikola Tesla (11.3%). Belgrade riverfront represents the second most popular area with
Danube and Sava rivers identified by 12.8% of visitors as a unique tourist attraction, as
well as the artificial lake Ada Ciganlija (10.2%) and restaurants and floating river clubs
(6.8%). Museum of Yugoslavia and Zemun were also identified as unique tourist
attractions, with 8.6% and 6%, respectively, while other 16 attractions received less than
3% each. The study confirmed the importance of attractions in Belgrade historic city,
particularly those in the vicinity of the main street corridor, that includes Knez Mihailova
Street, Terazije Square and Kralja Milana Street, which is under intensive pressure of
tourist activities (Budovié et al., 2015; Todorovi¢ & Dedanski, 2017; Budovi¢ & Ratkaj,
2018).

Quantitative data

Destination attributes related to the cognitive image were presented in Tab. 4. Parks and
green areas, river banks and personal safety all received high ratings. Local
transportation and cleanliness were among the lowest rated attributes in the study,
corresponding to the fact that their improvement was strongly suggested in the
qualitative study. Moderate presence of overcrowding was also perceived by the
participants. Museums and variety of attractions received lower ratings, while distinctive
history and heritage scored high, which is in complete accordance with the results of the
qualitative research.

The majority of items related to the services and entertainment had ratings higher
than 4, confirming the importance of the sector in the city’s image. Nightlife and
entertainment was the highest rated item in destination’s cognitive image (4.40),
whereby cafés and bars immediately followed (4.37). This is in accordance with previous
research, the obtained qualitative data and the positive reports from foreign media about
Belgrade’s nightlife. For example, the city was called "Europe’s new capital of cool" (St
Pierre, 2011). While some media insist on Belgrade being the "Europe’s newest party
city", other stress that it has always been such (Cohen, 2013). High ratings of the value
for money item (4.25) confirm that Belgrade is perceived as affordable tourist destination
by the majority of the participants.

Friendliness of the local residents received high average rating (4.15). Strong
perception of locals’ hospitality has also been established in previous research (Armenski
et al,, 2009; Markovi¢, 2016) and the qualitative analysis. Residents’ knowledge of
languages (3.57) and quality of life in the city (3.38) received lower, but still moderately
positive ratings.
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Tab. 4. Ratings of destination’s cognitive image and overall success

Ttem Average Sample
Cleanliness 3.35 299
Personal safety 4.01 281
Ease of getting around in city 3.82 273
Overcrowding 3.08 279
Parks and green areas 4.13 288
River banks 4.11 248
Local transportation 3.53 235
Variety of attractions 3.59 279
Historical buildings and monuments 3.90 296
Distinctive history and heritage 4.04 275
Architecture 3.75 292
Museums 3.41 209
Nightlife and entertainment 4.40 220
Shopping 3.77 201
Cafés and bars 4.37 267
Accommodations 4.03 262
Local food (cuisine) 4.17 246
Value for money 4.25 291
Friendliness of the local residents 4.15 301
Knowledge of languages 3.57 290
Quality of life 3.38 260
Destination success
Overall satisfaction 4.22 292
Willingness to return 4.12 288
Willingness to recommend 4.25 303

Participants’ overall satisfaction and their willingness to recommend the destination
and visit it again received average ratings larger than 4. This indicates that destination
was overall successful with satisfying the tourists, which also relates to its prospects of
attracting future tourists. Similar results were obtained by Todorovi¢ et al. (2015), where
vast majority of participants stated that they were satisfied, would return to the city and
recommend it to someone else. Potential reasons for the fact that overall satisfaction was
not higher may be found in the previously discussed results of the qualitative part of the
study (Tab. 3).

Participants perceived Belgrade’s overall image as positive, since the average rating
on the dislike—like scale was 4.33 (Tab. 5), indicating that the destination was well liked.
Somewhat contrarily, previous studies established that destination’s image was either
neutral and positive (Armenski et al., 2009) or just moderately positive (Todorovic,
2015). However, the former study was not conducted recently, which may indicate that
destination’s image improved during the time gap, while the latter study used
significantly different methodology (content analysis of travel blogs).

Ratings of the items related to the affective image (Tab. 5) show that the city is
strongly perceived as pleasant. It was also perceived as exciting, cheerful and relaxing, as
well as more exotic than familiar. These results are in accordance with the affective
associations identified in the qualitative part of the study (vibrant, relaxing, and
authentic).
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Tab. 5. Ratings of destination’s overall and affective image

Indicator Average Sample

Dislike—Like (OI) 4.33 302
Affective image

Unpleasant—Pleasant 4.40 303
Boring—Exciting 3.91 300
Familiar—Exotic 3.10 299
Stressful—Relaxing 3.70 301
Sad—Cheerful 3.90 301

Factor analysis and hypotheses testing

Principal component analysis of the cognitive image extracted six factors with 17 items
(out of 20 tested) — Tourist Attractions (F1), Services and Fun (F2), Environment (F3),
Accessibility (F4), Local Resident (F5) and Riverbanks and Green Areas (F6) (Tab. 6).
Generated factors explain 69% of the total variance, whereby Factor 1 explains 27.5%,
while Factor 6 explains only 6.1%. Chronbach's alpha for the factors is within range from
0.832 (F1) to 0.611 (F5). Principal component analysis of the affective image generated
one factor (table) with four items (out of five tested), which explains 56.9% of the total
variance. The item familiar—exotic was the only one eliminated by the analysis.
Chronbach's alpha for the Affective Factor is 0.742.

Tab. 6. Factor analysis of cognitive image items

Factor AM | SD Load | Comm. | Alpha | Eigenv. | Varian.
F1 (Tourist Attractions) .832 4.674 27.495
Iillf;?lrggllll)smldmgs and 380 | 889 | 849 | 770
Distinctive history and heritage 4.03 | .823 | .804 | .679
Variety of attractions 3.58 | .829 784 | .695
Architecture 3.75 | .910 727 | .625
F2 (Services and Fun) 747 2.084 12.259
Cafés and bars 4.36 | .687 .856 | .771
Nightlife and entertainment 4.37 | .620 798 | 732
Shopping 3.76 | .863 .681 .680
Local food (cuisine) 4.14 | .816 .548 | .575
F3 (Environment) .663 1.583 9.313
Cleanliness 3.36 | .910 .812 | .700
Quality of life 3.39 | .791 726 | .621
Personal safety 4.01 | 744 .530 | .582
F4 (Accessibility) .666 1.223 7.196
Local transportation 3.54 | .967 .835 | .737
Ease of getting around in city 3.82 | .801 795 | .713
F5 (Local Residents) .611 1.127 6.630
Friendliness of the loc. residents 4.14 | .908 | .804 | .703
Knowledge of languages 3.57 | 1.054 | .757 | .648
11;? e(;lsl)ver Banks and Green 633 1.040 6.118
Parks and green areas 4.14 | .854 .833 | .768
River banks 4.10 | .788 788 | .732
Total variance explained 69.010
Total scale reliability .828
KMO 0.787
Bartlett’s test 1,658.817
Significance .000
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The results of the factor analysis were subsequently used for hypotheses testing,
whereby t-tests (gender, education) and ANOVA (geographical origin, age, employment)
were used. Only significant results were presented in the Table 7, whereby other
combinations of the extracted factors and socio-demographic characteristics provided
results with no statistical significance. Based on this, it may be concluded that hypotheses
Hib and H3b were fully supported by the results, showing that participants' affective
responses towards the destination differed in relation to their gender and geographical
origin. Hypotheses Hia, H2a, H4a and Hsa were partially supported, since not all
cognitive factors differed in relation to the tested variables. Hypotheses H2b, H4b and
Hsb were rejected, showing that age, education and employment had no influence on
participants' affective responses. Hypothesis H3a was also rejected, establishing that
geographical origin did not affect participants' cognitive perceptions.

Tab. 7. Influence of socio-demographic variables on image ratings

Variable Indicator Categories and t-test/ ANOVA values F Sig.
Services and Male Female 00
Gender fun -.152 .161 7475 -007
Affective Male Female 28 026
image -.098 .143 44 03
Local <25 26—39 >40
Age residents -.156 .125 .404 4762 009
Geographical Affective EU Non-EU Other
orici . - 2.959 .053ab
gin image .102 .129 .273
Tour}st Secondary University 5.686 018
. attractions .180 -.104
Education - -
Local Secondary University 3 016
residents -.186 .102 5:953 i
Local Empl. Students | Unempl.
Employment residents 276 300 118 12.782 .000cd

Note: a, b signify groups of respondents from EU and non-European countries, respectively, and
indicate mean score differences detected by post hoc test (LSD); ¢, d signify groups of employed and
unemployed respondents, respectively, and indicate mean score differences detected by post hoc test
(LSD).

Conclusion

Unlike previous research, which utilized either quantitative or qualitative methodology,
this study combined both approaches in order to acquire well established information
regarding various aspects of the city's image. Based on the obtained results, certain
implications of the study may be pointed out, both theoretical and practical. Results of
the hypotheses testing contribute to the body of literature regarding the influence of
participants' socio-demographic characteristics on their image perceptions. In addition,
the study's findings provide contribution to the general research of developing tourist
destinations.

There are several practical implications of the findings for the destination's
managers. Firstly, results provide valuable information regarding various components of
Belgrade's image, both cognitive and affective, helping the managers understand how the
destination is experienced and what emotions does it provoke. Secondly, established
differences in image perceptions in relation to tourists' socio-demographic characteristics
may be useful in marketing activities, particularly targeted advertising. Thirdly,
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improvement suggestions provided by the tourists may be directly utilized by the
destination's managers, whereby those attributes whose improvement requires primarily
organizational efforts should be prioritized (e.g. information sources).

Several limitations of this study should be noted as well. Firstly, the research sample
consisted mainly of youth tourists, limiting the applicability of the results to this tourist
segment. Secondly, the qualitative and the quantitative part of the research were
conducted simultaneously, while ideally the former should precede the latter. Based on
the information collected through the open-ended questions, additional items could have
been added to the numerical part of the questionnaire (e.g. famous people, city of
contrasts, authentic, undiscovered). Finally, although principal component analysis of
cognitive and affective image was conducted and destination success variables were also
included, the relationships among these constructs were not explored. Structural
equation modeling would provide a better understanding of the complex influences of
different image dimensions on the destination’s overall image, through which they
indirectly influence tourists’ satisfaction and willingness to recommend the destination
and return to it. These issues should be addressed in future research.
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NCTPAYKNBAIHBE KOTHUTUBHUX 1 AOEKTHMBHUX
KOMIIOHEHTH AECTHMHAIINJCKOI' UMHIIA BEOTPAZTA

Amncrpakr: Beorpas je HajmomynapHuja TypucTHYKa AectrHanuja y Cpbuju, uuja ce
TYPUCTHYKA IIPUBpPeZia yOp3aHo Omopassba o7 TypOysIeHTHUX norahaja u3 1990-ux. Mnaxk,
JleCTUHAIMjCKU MeHaiiepd Beorpaja Tek Tpe6a ga y Behoj Mmepu wuckopucre
KOMITapaTHUBHE IIPEAHOCTHU I'PaJia, IITO 61 MOOO0JBIIAIO HETOBY CIIOCOGHOCT /1a ce TAKMHUYHU
ca Beh adupmucanuMm rpazosuMa Ha MelyHapomHOM TpxKHUINTYy. OBH yIIpaB/bauyKu
Haropu Tpeba fa Oy 3aCHOBAaHM HAa peJIEBAHTHUM IIpolieHamMa umuia. [{up oBor
HCTPaXKHBama je IpyXKame CBeoOyXBaTHOT YBHZIA y JeCTHHAIWjcku uUMHI Beorpazna
KOMOHHAIMjOM KBaHTUTATHBHUX M KBJIMTAaTHBHUX MeTO/a NPHKYIbaka MOJATAKA, a Y
OUbY WAeHTU(DUKANYje K/BYYHHX KOMIIOHEHTH HETOBOI KOTHHUTHUBHOT U a(hEeKTHBHOT
umuna. ITopen Tora, oBa CTyAMja HCINTYje YTUIQ] PA3IMYUTUX COIMO-ZEeMOrpadCKux
OJUIMKA TYPHCTA Ha FUXOBE NepIelyje JeCTHHANNCKOT UMHIIA, IITO IIPY?Ka TEOPHUjCKe U
MapKeTHHIIKEe WMIUIHKanuje. KysaTypHe arpakije, HONHM »XHBOT, TaCTPOHOMHja U
HCTOpYja Cy HJIEeHTU(PHUKOBAHU Yy KBIUTATUBHO] CTYAMjU KaO HAjBKHUjU eJIeMEHTU
KOTHUTHUBHOT uMua Beorpaza, mok cy Hajuemrhe adekTHBHE acolyjaijyje moBe3aHe ca
THMe Jla je Tpaj] ’KUBaXaH, ayTeHTU4YaH U omymTajyhu. Y KBaHTUTATHUBHOj CTYAUjH,
uneHTH(UKOBaHO je InecT ¢axropa KorHUTHUBHOr umuna bBeorpaga — Typucruuxe
arpakiyje, Yeiyre u npososi, Okpyxeme, JloctynHoct, JIokasHO cTaHOBHUIITBO B Obae
peka u 3eseHe moepuinHe. Kazia je abexkTrBHa KOMIIOHEHTA Y IUTAGY, YTBPHEHO je a ce
Beorpas IpBEHCTBEHO IMEPIUNKpA KAo MPHjaTaH, aId U Kao y30yAJbUB, PafiOCTaH U
onymrajyhu. TecTuparbe XWIOTe3a MOKa3alo je fa ce adeKTHBHE peakIlfje TYpHCTa
npema Beorpazy pasyiukyjy y 3aBUCHOCTH 01 IbXOBOT 10712 U reorpadcKor mopexa, 0K
HeKe O] IbIXOBUX KOTHUTHBHUX IEPIIENIyja BapUpPajy Y 3aBUCHOCTH O IbUXOBOT II0JIa,
y3pacra, 00pa3oBama 1 3aII0CJIEHOCTH.

Ksbyune peuwn: Beorpaj, 1eCTHHAIN]CKY UMUII, KOTHUTUBHYU UMHUIL, aEKTUBHU UMHUIL

rnikolatodorovic.gef@gmail.com (ayrop 3a xopecnonaertmjy)
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YBojg

JlecTHHAIIM]CKY UMHUII MOKe ce AepuHucaTH Kao ,CKYIl BEPOBamha, U/ieja U yTUCAKA KOje
ocoba uma o gecruHanuju (Crompton, 1979, p. 18) Wi Kao “mpescraBa TYPUCTHYKE
nectuHanvje y ymy mojegunna” (Del Bosque & San Martin, 2008, p. 552). Umun uma
BaKHY YJIOTY V JECTHHAI[MjCKOM MapKETHHTY TaKO IITO IOMake Jia ce JeCTHHAIhja
nudepennupa o7 cBojux koHkypenata (Lee, Lee & Lee, 2013) u y mpoliecy JOHOIIEHA
OJIJTyKe TIOTpOIIIayua, Koju Ha Kpajy AoBou 10 ogabupa aectunaruje (Chi & Qu, 2008).

Y Haynu IOCTOjU KOHCEH3yC Jja JECTHHAIMjCKH HMHUIl o0yxBaTa JiBe IJIaBHE
KOMIIOHEHTe — KOTHUTHUBHY U adeKTuBHY. KOTHUTHBHHU MMHUII CACTOjU Ce Of BEpOBama
WIN 3Halka 0 OJJINKaMa JecTHHaIje, a adeKTUBHU MMUI OIHOCH ce Ha ocehama 0
nmecrunanyju (Baloglu & McCleary, 1999). IIpema San Martin u Rodriguez del Bosque
(2008, p. 274), KOTHHUTHMBHA KOMIIOHEHTA JECTHHAIIMjCKOT HUMHIIa o00OyxBara
JlecTHHANMjcKe aTpubyTre, JOK adeKTMBHA KOMIIOHEHTA IIPEACTaBJba ,EMOIHjE KOje
TypUCTUYKA JeCTHHAIMja Moke Aa esoumpa“. Ilupoko je mpuxBaheHO y Hay4HO]
JIUTEpATypu Jia ce ,apeKTUBHU OATOBOpU (GOPMHUPAjy Kao (PYHKIMja KOTHHUTHBHHUX
(Baloglu & McCleary, 1999, p. 873), 1IITO 3Ha4H /1a IOCTOju Be3a u3Mel)y KOTHUTHBHOT U
adeKTUBHOT UMHUIIA JleCTHHALMje. YKYIIHH UMUIl TYPUCTUUYKE JeCTUHAIlMje Halasu ce
oz yrunajem ooe momenyte kommonenre (Kesié & Jakelji¢, 2012).

Beorpan je HajonynapHuja TypucTHUKa JlectuHanuja y Cpbuju, koja 6enexxu 33,2%
YKYIIHOT U 57,5% mpoMera cTpaHux Typucra (Statistical Office of the Republic of Serbia,
2017). /IUHAMUYHM HONHM >KHUBOT U KyJITypHO Hacjehe Ipe[cTaB/bajy IVIABHU €0
BEroBe TypUCTHUKe MoHy/e. TokoM 1970-ux u 1980-ux, Beorpan je meprunupas Kao
»J€IaH OJ1 HajaKTyeJTHUjUX U HajBUIIle KOCMOIIOJIUTCKUX neHTapa Eppone” (Hirt, 2009, p.
293). Y ckiazy ca TiiM, HajBehu 6poj mosmazaka Typucra je 3abeesken 1985, Kaja je rpaj
moceTwio 1,69 muanoHa typucra (City Bureau of Statistics, 1986). Tokom 1990-uX,
pacmazg JyrocnaBuje u goraljaju [OBe3aHHM ca EHUM Y3DOKOBAIM Cy APACTUYAH Iaf
mehyHapogHOr TypucTHUYKOr mpomera beorpama. Bpoj crpanmx Typmcra 1999. 6HO je
89,1% maru y omHOCY Ha HUBO U3 1985. roaune (Secretariat for Administration, 2000).
IMopen Tora, ECTUHANIM]CKM MMHUII Tpazia je 036mpHO yrposker (Goler, Gréié & Ratkaj,
2007; Gligorijevi¢, DevedZi¢ & Ratkaj, 2014). Meljynaponna mosuriuja Cpbuje u omira
cuTyalngja y 3eMJbH ITOUEsIE Cy Jla ce Mo0osbIaBajy 2000. roguue (Jovanovi¢ & Ratkaj,
2014). Kao pesynraT Tora, TOKOBH CTpaHUX TYPHUCTA Ka Beorpaay modesu cy HOCTEIIEHO
Jla ce OIOPaBJbajy, IPH YeMy je HUXOB YAeOo y YKyIHOM Opojy Jlosiazaka Iopacrtao ca
11,1% 2000. Ha 80,7% 2016. ronuHe. Vinak, ykynau 6poj Typucta y Beorpaay 2016. je
M3HOCUO 913.150, IIITO je jOII YBEK 3HATHO WCIOJ HUBOA U3 1985. romuHe. Kao mro cy
ykazanu Joksimovié et al. (2014), Beorpay je u 1asbe caMo cpeibe pa3BUjeH TyPUCTHUKU
meHTap Koju Tek Tpeba na y Behoj mepu wuckopuctu mnocrojehe ¥ CTBOPH HOBe
KOMIIapaTHBHE IMPEIHOCTH Koje Ou JloBesie 0 cTabuwin3aldje HeroBe IMO3HIHje Ha
TYPUCTUYKOM TPJKHUINTY. Y CKJIAAy Ca TUM, HAOPDU BE3aHW 32 YIPAB/bAlbe HMUIIOM,
3aCHOBAaHM HA PEJIEBAHTHHUM HCTPKUBABMMA, HEOIIXOJHH Cy Kako Ou ce mobospiasa
crocobHOCT Beorpazia 1a ce TakMudH ca apUPMUCAHUUM JieCTUHALIMjaMa.

OuemuBarme pa3JINYATHAX JEeCTHHANMCKUX arpubyra Ha JIMKepTOBOj CKamu
3aCTYIUBEHO je Y KBAHTUTATUBHUM HCTPaXKHUBambUMa JectuHanujckor umuna (e.g. Choi,
Chan & Wu, 1999; Beerli & Martin, 2004; Stepchenkova & Morrison, 2008; Lee, Lee &
Lee, 2013). ®akTopcka aHajaM3a 3acHOBaHa Ha OBUM OIleHamMa oMoryhyje
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uaeHTHGUKANM]y AUMEH3Wja UMHIIa U EbUXOBOT 3Haudaja. Ilopenm Tora, oBaj HMPHUCTYI
y3uMa y 063Up JUCTUHKIU]Y U3Mel)y KOTHUTHBHE U apeKTUBHE KOMIIOHEHTe nMuiia. Hu
dakropcka aHaNM3a HU KOTHUTUBHO-a(EKTUBHH MPHUCTYI HUCY MIPETXOHO KopHIirheHH
y UCTpaKUBay JAeCTHHAIMjCKOT UMUIla Beorpaza, mto nmpeicTassba IJIaBHE JOIPUHOCE
OBOT UcTpaXkuBama. C 063UpOM Ha TO J]a ce KOMOMHOBaHA yrnoTpeb6a KBAHTUTATHBHOT U
KBAJIUTATUBHOT MIPUCTYIIA Ipenopyuyje y ucrpaxkusamwy umuina (Echtner & Ritchie, 1991;
Jenkins, 1999), KBaJquUTaTUBHU NojanK he Takolle OUTH NPHUKYIUbEHH Kako Ou ce
11o00JpIIIaIa MHTEPIPETAIHja HyMEPUUYKIX [TO/IaTaKa.

IIperuaex sureparype

Nako umun Beorpasa Huje eTabHO IPOy4YaBaH, MOCTOjU HEKOJIMKO CTYAHja KOje MOTY
MOCJIY?KUTH Kao OCHOBA 3a OBO HMCTpakuBame (Bursaé, 2009; Armenski, Zaki¢ & Dragin,
2009; Todorovi¢, 2015; Markovi¢, 2016; Todorovié¢, Manojlovi¢ & Budovié¢, 2017). Bypcah
(2009) je ucrakia 3a6aBy ¥ HOhHU KHBOT Kao HajIOMHHAHTHHje KOMIIOHEHTE UMHUIIA
rpaja. Apmencku, 3akuh u Jparua (2009) cy uzeHTHUKOBaTE HONHH KUBOT Kao
Hajuerthe HaBoljeHy mpBY acomujaiyjy, 3ajelHO ca TOCTOJ/BYOHBOIMY JIOKATHHUX
CTaHOBHMKA ¥ wHcTOopujckuM rpaljeBunama. TomopoBuh (2015) je uaeHTHPHUKOBAO
KyJATypHO Hacsiele, TacTpOHOMHU]jy, HONHU JKMBOT U pEKe Kao HajBakKHUje eJeMeHTe
umurnia beorpaga. Mapkosuh (2016) je yTBpAWIa Jja Cy pedyH ,IIpHjaTesbCKU®, ,Jiem”,
SACTOpHja“, ,3ab0aBa“ u ,jedTHHO" OWIe Hajuenrhe acomujalije Koje cy TYPUCTH UMaJIH O
Beorpaay. TomopoBuh u fp. (2017) cy yTBpAWIX [la je MPHUYIITUBOCT Haj3HAUYAjHUjA
KOMIIOHEHTa uMHlia Beorpasa mpe mocere, 0K cy 6e306eqHOCT, yucToha U Jj0ja3HA
CTaHUIIA TEPIUNUPAHU Kao HeraTuBHU. HakoH mocete, meprennuje 6e30eHOCTH U
TIPUjaTeJbCKOT KapaKTepa JIOKAJTHOT CTAHOBHUIIITBA Cy ce 3HauajHo mobospiasie. I[Tutama
OTBOPEHOT THIIA O IPBUM acolgjarjama Ha beorpaz cy kopumiheHna y CBUM IIOMEHYTUM
cryaujama, ocum TomopoBuh (2015), rae je kopuimheHa aHaaM3a CaaprKaja TEKCTa
myTomuCcHUX 0sioroBa, u TomopoBuh u 1p. (2017), Te je UMHUII HCTPaKMBaH y3 mOMOh
uncrpymenta HOLSAT. ¥V oBoj cryauju he 6utn xopuitheH fpyraduju MpUCTYIT MEPEY
JIECTUHAIIM]CKOT UMUIIa, Koju he npy:kutu cBeobyxBaTHHU yBHUA Y uMul Beorpana.

Vrunaj conmo-gemorpadCKUX OMJIMKA TypHCTA HA  HUXOBY  IEpIENLujy
JIECTUHALIMJCKOT WMUIIA TIPENO3HAT je y HUCTPAKUBAkUMa JECTHHAI[U]jCKOT HMHIIA.
Walmsley u Jenkins (1993) ycraHoBwIH Cy fa ce adeKTUBHE eBajIyalije UCIUTAHUKA Y
M3BECHOj MEPU PA3JIMKYjy Y OMHOCY Ha HHXOB I0J u y3pact. Baloglu (1997) je ucrakao
HEKOJIMKO pas3juka y GakTopuMa KOTHHUTHBHOI MMMIIA Y 3aBHCHOCTH Of y3pacTa H
3aHHMama ucnuranuka. Baloglu u McCleary (1999) cy ycTaHOBUIIU Jia c€ KOTHUTHUBHE U
adexTHBHE eBaTyanuje UMUNA DPA3JINKYjy y B3aBHUCHOCTH OFf HHHUXOBOT y3pacra u
obpazoBHor HuBoa. Chen um Kerstetter (1999) mpoHamIM cy 3HAYajHE pa3yNKe y
nepIeniyjaMa KOTHUTHBHOT HMHUIIA y 3aBHCHOCTH O] y3pacTa, 0Opa30BHOT HHBOA U
reorpadckor nopexsia ucnuranuka. Beerli m Martin (2004) ycraHOBmwIH Cy pasivke y
nepIieniyjaMa KOTHUTUBHOT UMHIIA Y 3aBUCHOCTH OJf y3pacTa U 3eMJbe IOPEKJIa, IOK Cy
ce adexTHBHE eBasyanyje pasjIMKOBaJle y 3aBUCHOCTU Of I10JIa, 0Opa30BHOI HHUBOA U
3eMJbe Mopeksia ucnuranwka. Sahin u Baloglu (2011) mpoHamu cy pasiauke y
mepreniyjaMa KOTHUTHUBHOT HMHIJa Y 3aBHCHOCTH Of reorpadckor mopekia
HCOUTAaHUKA. Y3uMajyhu y o63Up pe3ysiTare IIPETXOJHHUX CTYAMja, IIOCTaBJbajy Ce
cnenehe xumorese: JeCTUHAIUJCKU KOTHUTHUBHHU U abeKTUBHU HUMHII Hajaze ce IIOf,

136



3HauajHuM ytunajem nosa (Hia, Hib), yapacra (Hz2a, H2b), reorpadckor nopeksia (H3a,
H3b), o6pazoBror HuBoa (H4a, H4b) u craTtyca 3amociienoctu typucta (Hsa, Hsb).

MertomoJioruja

YuuTHUK KOpuITheH Y OBOM HCTPa’KHUBAKY CACTOjU Ce U3 TPH Jiejia, IIPH YeMY je b
MIPBOT /ieJIa IPUKYIUbatbe HHGOPMaIifja O COIN0-eKOHOMCKOM U TYPHUCTHUKOM IPOdIITy
WCIHUTAHUKA, JIOK ce Jpyra ABa fAena (okycupajy Ha JecTHHaAUMjcKu uMun Beorpana.
Ilup gpyror fiejia je NMPUKyIbathe KBAJIUTATHBHUX IOZjaTaka, 300T uera OH Ca/ipiKu
nuTamka OTBOpeHOr Tuma (3acHoBaHo Ha Echtner u Ritchie, 1993) o jemuHcTBeHUM
TYPUCTUYKUM aTpakifjama, IpeAcTaBamMa O JecTHHAUMjU U IpPeAJIo3uMa 32
nobospiname. CinyHa nuTama ¢y KopucTiiu Sahin u Baloglu (2011) y cBojoj cryauju o
nmecTuHanvjckom umuiy HMcranbysaa. CBpxa Tpeher mena ynmuTHHKA je TPHKYIbAEbe
KBaHTUTATUBHUX IIO/IaTaKa U OH CA/IPXKH BHUIIE CTABKHU KOje ce OZHOCEe Ha KOTHUTHUBHU
(K1), adpexrunu (AN) u ykynHu umuil gecruHanuje (YU), Kao ¥ YKyIHY YCHEITHOCT
JlecTUHanMje (33/I0BOJHCTBO, BOJbA 3a IIOBPATKOM Y JECTHHAIU)y W BOJbA Ja Ce
nectuHanuja upenopyun). [decrmHanmjcku atpubyrun (KII) u craBke Be3aHe 3a
VCIIEITHOCT JIECTUHAIIMjEe Cy OIlelhHUBaHe Ha ImerocreneHoj JIMkepToBoj ckamu (1
Tpe/ICTaB/ba BEOMa HUCKY/JIONIy OIIEHy, a 5 BeOMa BHCOKY/moOpy OIleHy), ZIOK Cy
emoTuBHe peakije (AM) TNpUKYyIUbeHE MMOMONY IE€TOCTEIIEHOT CEMaHTHYKOT
nudepennujana (HIOp. HempujaTHO—IpHjaTHO). CacraB/barke CKyla CTaBKH KOje Cy
yK/bydeHe Yy KBAaHTUTATHBHH /€0 YIUTHHKA 3aCHOBAHO je Ha IpeIJIe[ly peJIeBaHTHE
JINTEPATYPE O IECTUHAIII]CKOM UMUILY.

Cacmas.bsarse ynumHuxka

Echtner u Ritchie (1991) cy cacraBwiM cHuCak AeCTHHAIUMjCKUX aTPUOyTa KOjU Cy
Hajuerthe kopuirtheHu y cryaujama o umuily, a Jenkins (1999) je MOMEHYTH CIHCAK
JIOTyHIJIa, CACTaBUBIIU CIHCAK KOJU Ce€ CacTOju M3 40 CTaBKA (HOp. Tej3ax,
TOCTOMPUMCTBO, KJIuMa, 1ieHe). Beerli u Martin (2004) ¢y u3ABOjuIH JIeBET AUMEH3Mja
JIeCTHHALIMjCKOT UMUIia, Koje cy Pan, Lee u Tsai (2014) momatHo kaTeropusoBaiv. OHU
cy y3enu y o003up pasiauky usMely ONUIUBUBUX/(DYHKIIMOHATHUX W HEONMHUIUbH-
BHX/aNCTPAKTHUX KOMIIOHEHTH KOTHUTHUBHOT UMHIIA, KOja je IPerno3HaTa y JUTepaTypu
(ump. Echtner & Ritchie, 1991; San Martin & Rodriguez del Bosque, 2008). Onumnbuse
JIMMeH31je Cy MOHOBHO KIacu(pUKOBaHe y UeTHPH KaTeropHje Koje unHe akpouum VITKA
— uHbpacTpykTypa (OmIiTa U TYPUCTUYKA), Ipuposa (IPUPOJHU PECYpPCH U CpeArHa),
KyJsTypa (KyJITypa, HCTOpHja U YMETHOCT) U aBaHTypa (CI000ZIHO BpeMe U peKpearyja).
HeonumbrBe auMeH3uje 0OyxBaTajy MOJUTUYKE U €KOHOMCKe (pakTope, APYHITBEHO
OKpykehe U aTMmochepy Mecra. Ilocimeama AuUMeH3Hja CAap:Ku aTpubyTe y OOJIUKY
mpuzieBa Koju uYuHe adeKTUBHU HUMUIl JAecTHHaje (HIOp. MPHjaTHO, €r30TUYHO,
omymrajyhe).

Pazyinunty atpubyTy KOpuitheHu cy y MCTpayKUBAIbUMa JIECTUHAIMCKOT UMUIIA 32
mpejicTaB/baibe abEeKTUBHOT UMUIIA, U TO Yy OOJIMKY jeZHOT IpueBa Wid OUIOJIapHE
MPHUIEBCKE cKajie. ATpUOYTH KOjU Cy YBPIITEHHW Y YIIUTHUK OBe CTyauje (HempujaTrHo—
MPHUjaTHO, JOCaTHO—y30yA/bUBO, TO3HATO—Er30THYHO, CTPECHO—ONyIITajyhe U TY:KHO—
pazocHo) ofabpaHu Cy W NpUiIarojeHu U3 NpPeTXonHux ucrpaxkupama (Russell, 1980;
Beerli & Martin, 2004; Hong, Kim, Jang & Lee, 2006; San Martin & Rodriguez del
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Bosque, 2008; Stepchenkova & Morrison, 2008; Agapito, Oom do Valle & Da Costa
Mendes, 2013; Pan, Lee & Tsai, 2014).

Cnpoeoherse ucmpadxicusara u aHaruza nodamaxa

AHKeTa je CIpOBeZleHa TOKOM jyJia M aBIycTa 2016. TOAMHE Y HCTOPHjCKOM je3rpy
Beorpaza, mpBeHcTBeHO Ha Beorpazickoj TBphasu, Tpry penybivke, y Kues MuxarioBoj
YJIUIU U Ha mpocTopy oko Xpama Ceeror Case. IlomeHyTe JloKanuje cy ofabpaHe Ha
OCHOBY YHIbEHHUIIE /1a Ce DAyl O HajBaXKHHUjUM aTpakijdjama y Tpajy, Koje ce crora
OJUTHIKYjy BEJIMKHUM IPOMETOM CTPaHMX TypHucTa. CBH CTpaHU TYPUCTH Cy CMaTpaHU
MMOTEHIIMjAJTHUM HCIIUTAHUIMMA, a U300p ucuTaHuKa 6uo je Hacymudas. [IpuKyIbeHa
Cy YKYIIHO 303 UCIIPABHO HOMYheHa YIIUTHUKA.

[IpukynybeHN KBaHTUTATUBHU IOJAIU Ccy aHanuzupanu y codrtBepy SPSS 20, y
KOjeM je CIIPOBEJEHO HEKOJIMKO CTAaTUCTHYKHUX mponeaypa (Hmp. t-tect, ANOVA,
dakTopcka aHanuza). 3a morpebe aHanMuM3e obpasana Kopesalyje KOTHUTUBHUX W
adexTUBHUX Bapujabiay TYPUCTUYKOI HMHUIa beorpajja u HUXOBOI TIpyIHcama y
HEKOJINKO PeJIEBAHTHUX (DAKTOpa, KOPUIINEeH je MeTo] aHAIM3€e [IABHIX KOMIIOHEHTH ca
Bapumakc poranujom. IIpBu KOpak OJHOCHO Ce Ha yTBphUBame BPESHOCTU
koedunyjeHTa Kopesanuje Bapujabiu myreM Kajzep-Mejep-OJKHHOBOT IOKa3aTesba
a/IeKBaTHOCTU y30pKa u BaprieroBor tecra cdepuunoctu (Sibinovié, Winkler & Gréié,
2014). baprieroB Tect cdepuyHOCTH, KO 0Oe aHaIM3e, MOKA3a0 je CTAaTHUCTHUKY
3HauajHoCT (p<0,05), mok je BpemHoct Kajzep-Mejep-OJIKMHOBOT —IIOKa3aTesba
aJIeKBaTHOCTU W3HOCWIA 0,787 3a KOTHUTUBHHU UMUII U 0,746 3a adeKTUBHU UMUI].
Jlobujenn pesysaTaTé yKasajaud Cy Ha IIOCTOjatbe ofaroBapajyher cremeHa Kopesaruje
usmel)y Bapujabiiy 1 ja cy WCTe MPUKIAIHE 32 PEAYKIN]Y TUMEH3HOHAITHOCTH METOZOM
aHaJIN3e TJIABHUX KOMIIOHEHTH. HapenHU Kopak 0OyXBaTHO je peayKIUjy Bapujabiu u
u3zBajame (akTopa Ha OCHOBY KOMyHauTeTa u (aKTOpCKux onrepehema Bapujadiim,
ajreHBpPEHOCTH, TpOILleHTa BapujaHce W KponbaxoBor koedunujeHta anda (Tecra
noysgauoctu) (Kaiser, 1974). V3ysete cy Bapujabuie umje je ¢hakTopcko omrepeherme u
BPETHOCT KOMYHAJIUTETa WCIOA 0,5. Kpurepujym JiaTeHTHOT KopeHa (ajTeHBpeIHOCT
Beha o1 1) mpezicTaB/bao je OCHOBY 3a U3/Bajambe (haKkTopa.

OnroBopy W3 KBaJUTATHBHOL JieJla HCTPAKHUBAKA Cy MAaHyeJHO aHAJIWU3UPAHU U
motoM tpebpojanu. PacropehuBameM y pasjindnuTe KaTeropuje Ha OCHOBY CIMYHOCTH Y
3HAYEHUMA, UAeHTU(DUKOBAaHE Cy TPyIle TEPMUHA KOjU ce Hajuyemrhe Z0BOJEe Y Be3y ca
umurioM Beorpaga u arpubyra 4duje je mobosplnarme Hajuemrhe mpeiokeHo. Pazmernraj
aTpakiyja Koje Ccy MEPUUINpaHe Ka0 jeMHCTBEHE U YUYECTaJIOCT HHXOBOT HaBOhema
TpeZicTaB/beHu cy KapTrorpadcku y mporpamy ArcGIS.

PesysTaTtu U JUCKycHja

Ucnuranunu us EBporcke yHuje unHWIN cy 64,8% ysopka, mpu uyemy cy Hemauxka
(10,9%), Yjenumweno KpasmesctBo (6,6%), Utanuja (6,3%) u Ulnanuja (5,9%) umanu
Hajpehe mojenunaune ymene. Mehe BaHeBpomnckuM 3eMsbaMa, HajBehu yzeo cy mmase
CAl (3%). C ob3upom Ha TOo Aa je 78,5% wucnuTaHuka 6muiao muiahe of 30 romuHa,
3aK/byyak je /Ja Cy OMJIA[IMHCKA TYPUCTH JOMHHAHTHU Yy Y30DKY. YHUBEDP3HUTETCKO
obpa3oBame CTekIa cy 64% UCHUTAaHUKA. Y IOIJIeJ[ly €KOHOMCKE CTPYKTYpe, OKO
TOJIOBUHE UCIIUTAHUKA je Om10 3anocieHo (51,5%), a ciene cryaeHTH (39,3%).
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Camo 18% wucnuTaHUWKa paHHje je TOCeTHI0 Beorpas, 1mITO ykasyje Ha Majiud Ao
TIOHOBJ/REHUX IIOCETa YHyTap y30pKa. Xocrenu (40,3%) u xorenu (19,4%) cy Ounu
Hajuerrhe kopumrheHu cMelTajHu 00jeKTH. PeslaTBHA TOMIHAIH]jA XOCTeIA je Y CKIIaAy
ca YHUbEHUIIOM J1a OMJIQJAMHCKH TYPUCTU YrHe BehHWHY HCIIUTAHUKA, & Y3€BIIN Y 063D
YHIbeHUIly /A je BHUXoBa mnpedepeHIUja Ka XOCTeIMMa HOTBpPHeHA Yy NPETXOAHUM
ucrpaxkupamwuma (Todorovic, Apeli¢ & Romic, 2015; Todorovié & Jovici¢, 2016).

Tab. 1. Coyuo-0emoepagcke u mypucmuuke 00AuKe UCNUMAHUKA

WHpukaTop Kateropuje Pesynrtatuy % | Y3opak

Mymiko 53,8

Toxn KeHcko 46,2 301
EBponcka yHHja 64,8

3eMsba CTaHOBaKa OcTaJjie eBpOIICKE 3EMJbE 21,6 301
BaHeBpomncke 3eMJbe 13,6
18-30 78,6
30—-40 15,2

V3pacr 41-64 5.0 303
65+ 0,3
Bes o6pa3oBama 0,3
OCcHOBHO 4,6

Ob6pasoBame Cpenme 31,0 303
YHUBEP3UTETCKO 64,0
3amocaeHu 51,5

BATIOCIEHOCT HeszamocieHnu 8,9 303
CtymeHTUH 39,3
IlensuoHepu 0,3
Mame o7 5.000 € 19,7
Topummy npuxon 5.000—-30.000 € 47,0

huncrs . -60.000 € 22 264
nomahuHcTBa 30.000 ,7
Buie og 60.000 € 10,6
Ja 81,2

IIpBa nmocera He 18.8 303
XoTen 19,4
IlopoauIa U IpUjaTesbu 10,9

Cwmerraj XocTen 40,3 303
AirBnB 15,8
OcTtano 13,6

Keaaumamuexu nodayu

Ha ocHOBY KBaJIMTaTHBHOT JieJIa CTy/Hj€, I0JMOBH KOjU cy Hajuyemrhe T0BO)eHH y Be3y ca
umuriom bBeorpasga cy pacnopeheHn y pasiuuuTe Kareropuje, Koje Cy Jajpe
OpraHU30BaHe Y TPU BeJIMKe TPyIle — aTpaKIHje, HeMaTepUjaIHe BPEJHOCTH U UAEHTUTET
(Ta6. 2). IIpBa rpyma ce cacToju M3 KaTeropuja — racTpoHoMuja (KBaJIMTETHA XpaHA,
KBJINTETHO Nuhe, aJIKOXOJIHA muha, jesa ca MecoM), HONHU KUBOT (’KypKe, CILIABOBH),
KynTypHe atpakuuje (TBphaBa, apxurtektypa) u peke (yHaB, aBe peke). OBe ueTHpu
KaTeropuje cy Takohe nzeHTH(GUKOBAHE KA0 HAjBAKHIjE U Y IPETXOAHO] CTYAUjU KOjy je
cuposeo Togoposuh (2015).

ITojMOBY Be3aHU 3a UCTOPHU]y IPEJCTaBIbajy Hajuenrhe I10jMOBE U3 APyTe IPyIle, IpU
YeMy je UCTOpHja Ipajia ONKUCcUBaHa Kao Oorara/cIoKeHa/ayra ca YeCTUM IOMUEbabuMa
Jyrocnasuje. Jocun Bbpo3 Tuto, Huxoma Tecna u Hoeak Hokouh cy Hajuemnrthe
NIOMUaHe CJIaBHe ocobe Koje cy JoBeZeHe y Bedy ca Beorpamom. Kateropmja "rpag
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KOHTpacTa" je moceOHO 3aHMMJ/bMBA U CAJIPKU YTHCKe 0 Beorpany kao MeInaBUHU
CYIPOTCTaB/bEHUX KBAJINTETA, IOMYT KOMYHHUCTUYKE U CTapHje eBPOIICKe apXUTEKTYpe,
crapor u HoBor, Mcroka u 3amaza, NpUpPOAHOr U ypbaHOr, paszapama u GoraTor
KyJTypHOT aMOujeHTa UT/.

Tab. 2. Kamezopuje nojmosa dogedeHux y 8e3dy ca umuyom Beoepada

Atpakije HemarepujaaHe BpeHOCTH WneHTnTeT
Jedruu (27)
HUcropwuja (44) JKusaxan (21)
. [TpujaTesbcka HacTpojeHOCT (31) ITozutuBa (18)
Kysrrypre arpaxuuje (92) Crnasne ocobe (22) Herarugas (16)
Hohnu »xusor (66)
. Kysrypa (18) Basnkau (14)
Tacrponomuja (50)
Pexe (46) Par (15) AytentuyaH (14)
IIpusnaunu seyau (15) Onymrrajyhu (12)
I'pag konTpacra (11) 3eseH (10)
Heotkpugses (9)

Hanomena: Bpoj y 3arpaau npezcrasiba 6poj HaBoljera TepMUHA KOjU IPHUIIAAAjy AATOj] KATETOPHjU
OfI CTpaHe MCIUTAHKKA.

Tpeha rpyma karteropuja ofHOCH ce Ha WJEHTUTET beorpajia, mpu demy je
HajCHAXKHUjA MEPIENIja Ipajia Kao IMPHUYIITHBE JIeCTHHANMje 3a Typucre. bBeorpas je
Takohe MEPIUIHPAH Kao >KWUBaxaH (3aHUMJBHB, JKUBOIHCAaH, 3abaBaH, y30y//bUB,
pajzioctaH, Xapu3MaTUYHO XaOTUYAH), ayTeHTUYaH (Jpyravuju, jeANHCTBEH, er30TUYaH,
opujeHTanaH, HebpymieH) u omymrajyhu (ymobaH, THX, pOMaHTHYAH, MeJIaHXOJIUYAH,
6e3beman). YumeHuna jia je beorpaz MCTOBpEMEHO MEPIUNHPAH KAo >KUBaXaH U
omymrtajyhu je y ckiamy ca mepriemnigjaMma fia ce paau o rpaay KoHTpacra. Kareropuja
HEOTKPHBEHOCTH 00yxBaTa Imeplernije beorpasa Kao ajTepHATHBHOI, He IIPEBHUILE
TYPUCTUYKOT, HE MHOTO IIO3HATOT, CKPHBEHOT [parysba, rpaja KOoji Ce Hajia3u H3BaH
yobuuajeHuX IyTeBa TypHCTa UTA. Y Be3y ca Beorpasom oBeieHu Cy U HEKH HEraTuBHU
aTpubyTH Kao IITO Cy 3aKPUeH, CTPecaH, MpaJaH, ourreheH, NpsbaB UTH,.

Tab. 3. Kamezopuje ampubyma uuje nobo/vuwiarbe je npedaoiceHo

Onurtu Typuctuuka nonyza Kystyposoniku
Hﬂgggff;}tl}?gy(g;)(gg) W3Bopu nndopmanuja (58) | Jluareucruuka 6apujepa (34)
Barahere (15) Artpakije (29) Tocrompumctso (15)

Hamomena: BpojeBu y 3arpaiamMa o3HauaBajy KOJIUKO je IMyTa aTpuOyT KOju MpHUIIaza JaToj
KaTeropyju MPEJIOKEH Ol CTPaHe UCIUTAHUKA.

JectuHanujcku aTpubyTH Ynje MOBOJbIIAhe CYy MCIUTAHUIH IPEJIOKIIN Y [UIBY
noseharba 3a/10BOJBCTBA TYPUCTAa Cy TPYNUCAHU Y HEKOJIMKO KATETOpHja, KOje Cy Jajbe
K1acu(bUKOBaHe Y TPH IPyIIe — OIIITH, ATPUOYTH TYPUCTUYKE ITOHY/E U KyJITYyPOJIOLIKH.
Y mpBOj rpymu, HajBUIlle KPUTHKA je ycMepeHO Ka caobpahajy, moceGHO Ka jaBHOM
peBo3y (OmIITe cTarbe, JOCTYIHOCT HH(MOpMAaNKja, HEMOCTOjathe METPOA) U 3aKPUEEY
caobpahaja (ry>xBe, mpobemu ca napkupamweMm). Kateropuja uHbpacTpyKType yriiaBHOM
cafp:KU TpeJIore 3a pecTaypaiyjy apXUTEKTOHCKOr Haciea rpaja u U3Tpajmby
Henraykux 30Ha, ZIOK ce Kareropuja 3araljera cacToju yrjaBHOM U3 IpUMe0U Be3aHUX
3a onuITy YncTohy rpaja U myliere y 3aTBOPEHUM [IPOCTOpHjaMa.
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Hpyra rpyma ofyxBarta mpobseMe TIIOBe3aHe ca aTpaklyjaMa U H3BOpPHUMA
nabopManuja. VICOUTAaHUIM Cy yKa3aJii HAa YHIbEHHIy Jla je HEKOJIUKO My3eja
3aTBOpeHO, yKbyuyjyhu u Hapoaau mysej Cpouje. IloBehame 6poja KyaTypHuX Aorahaja
U aTpakuuja je Takohe mpeiokeHO. Paziuuutu mpobseMH Be3aHH 3a H3BODE
nHbOpManuja MIpeCTaB/bajy HajBehy KaTeropujy mpezjora y oBoj cryauju. [Ipeaioxern
cy oboJpIIamke KBAJIUTETA M KBAHTUTETA TYPUCTHUKIX HHGOPMAIIMOHUX [IeHTapa, Mata,
MmyToKa3a u Tabyiu ca nHdopMaIijama Ha aTpakipjama. VICIUTaHUIM Cy TaKohe yKazaau
Ha HeZocTaTak WHQOpMaIMja Ha €HIVIECKOM je3uky. Tpehy rpymy uuHe sxkanbe Ha
TOCTOJbYOMBOCT JIOKAJTHOT CTAHOBHHUIIITBA U MPYKaala ycIyra, mocebHO Bo3ada TaKCHja,
Kao U MpobJIeMU Be3aHU 32 je3UK — Pa3JIMUUTH 3HAKOBH (HIIP. HA3WBH YJIUIA, IyTOKA3M)
HAaIKMCaHU Cy caMO NUPUIUIOM, a MOCTOje U U3BECHU IPOOJIEMU ca KOMyHUKALMjOM Ha
€HIJIECKOM je3HUKY.

JemaH o INW/beBa OBOT HCTpakhBama Ouiaa je waAeHTUGUKAlMja THUIIOBA W
MIPOCTOPHOT pasMellTaja aTpaknuja y beorpajy Koje TypucTH cMaTpajy jeAUHCTBEHUM.
Kako 6u ce To UCTpaXKUI0, TYPUCTHU CY HABOAWJIH 110 jeIHY MU BUIIIE KADAKTEPUCTUYHUX
WIA jeUHCTBEHHX TYPUCTHUYKHUX aTpakiuja y bBeorpamy. ToxoM wHCTpaskuBamba,
HUCIIUTAHUIU CY HaBEeJH 54 pa3jInyuTe MPOCTOPHE IeJIMHE U JIOKAIUTEeTa y Beorpazy, on
ommrrtuHa (momyt HoBor Beorpaza) /1o jiokasuTeTa Kao IITO Cy My3ejH WIN CIIOMEHHIIN
(Cnuka 1). Hekosmuko arpubyra rpaza (HOp. apXWUTEKTypa, YMETHOCT, HONHU >KUBOT,
MPUPO/IA) U MPOCTOPHO HeleUHUCAHUX aTpaknuja (HIp. HPKBE, CIIOMEHHUIIA) KOje Cy
TYPUCTH HABOAWIM UCKJbYUYEHO je U3 Jajbe aHanuse. PedysraTu mokasyjy aa je Behuna
TYPUCTUYKHUX aTPaKI[Hja Koje Cy TYpPHUCTH HaBesu (33) JIOIUpaHa Yy MCTOPHjCKOM eIy
rpaza usmely Beorpazcke TBphaBe u Xpama Ceetor CaBe, KOjU Cy IPEMO3HATH KAO JBE
HajyHUKaTHUje TYpUCTHYKe aTpakiuje y Beorpany on crpane 66,2%, ogHOCHO 22,9%
HUCIUTAaHUKA. JI0JaTHU JIOKAJIUTETH WU IIPOCTOPH Y CTAPOM TPAJy KOjU ce UCTUUy cy Tpr
peny6auke (13,9%) u Kues MuxausmoBa yauna (9,8%) koja ce Haysiasu y IJIaBHO]
Memnravkoj 30HU, 6oemcka uetBpt Ckagapiuja (11,7%) u Mysej Huxkose Tecite (11,3%).
Ob6aste peka y Beorpajy mpezacraBibajy ApyTr HAjIOMyJIapHHUjU €0 TPaja, MPH YeMy CY
HOynaB u CaBa uzeHTHOUKOBAHM O cTpaHe 12,8% moceTwiana Kao jeAUHCTBEHE
TYPUCTUYKe aTpaKIlKje, IIITO je CJIy4yaj U ca BelTaukuM jesepoM Ana Iluramnuja (10,2%)
¥ pecTopaHuMa U ciutaBopuMa (6,8%). Mysej ucropuje Jyrociasuje U 3eMyH cy Takolje
nneHTH(UKOBAHN Kao jeJUHCTBEHE TYPUCTHYKE aTpakiyje o7 ctpaHe 8,6%, OIHOCHO
6%, MOK je mpeocTasux 16 aTpaknuja HaBeIeHO Off [0 Mame Off 3% WCHUTAHUKA.
HcrpaXkuBarbe je MOTBPAKIIO 3HaUaj aTpakiiija y UCTOPHjCKOM Aesy Beorpana, mocebHO
y GJM3WHM KOpU0pa TJIaBHUX VJWIA, KOju yKbyuyje KHes MuxawsioBy yiuiry, TpT
Tepasuje u Yiauny kpasba MwuiaHa, a Hajla3u Cce IO WHTEH3UBHUM IIPUTHUCKOM
TypucTruukux aktuBHoctd (Budovié et al., 2015; Todorovi¢ & Dedanski, 2017; Budovi¢ &
Ratkaj, 2018).

Ca. 1. IIpocmopHu pasmewmaj ampakyuja y beoepady koje mypucmu cmampajy jeduHcmeeHum
(cmp. 126)

KeanmumamueHu nodayu

HectuHanyjcky aTpubyTH MOBE3aHHU €A KOTHUTHUBHUM MMUIIOM IIPeZCTaB/beHH cy y Tab.
4. ITapkoBU U 3eJieHe NOBpIINHE, obajye peka U Ju4YHa 6e36€THOCT AOOWIN Cy BHUCOKE
oneHe. JIOKaJIHN IIpeBO3 U umcroha cy Owin Mel)y HajHIKe OLIEEeHUM aTpudyTuma y
CTyAWjU, IITO je y CKJIQNy ca YHIBEHUIOM Ja je IHHXOBO IODOJBIIAIE CHAMXKHO
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MPEJIOKEHO y KBAJUTATHUBHO] CTYyAUjU. YMepeHO TIIPHUCYCTBO TY:KBH je Takohe
MEePIUIIUPAHO Off CTPaHe HCIUTAaHUKA. My3eju U pasHOBPCHOCT aTpakiyja JOOWIH Cy
HIDKE OIleHE, JIOK Cy crenuduyHa HCTOpHja W Hacjiee BHCOKO OIeHheHH, IITO je y
TIOTIIYHO] CarJIaCHOCTH Ca Pe3y/ITaTUMAa KBAJINTATUBHOT UCTPAKUBAbA.

Tab. 4. OyeHe KoOZHUMUBHO2 UMUYA U YKYNHe YcnewHocmu decmuHayuje

CraBka IIpocek | Y30pak
Yucroha 3,35 299
Jlnuna 6e30egHOCT 4,01 281
Jlakoha xperama 10 rpagy 3,82 273
I'yxkBe 3,08 279
[TapkoBU U 3eJIeHe NOBPIINHE 4,13 288
Obate pexa 4,11 248
JIoKaJIHU IIPEBO3 3,53 235
PasHOBpCHOCT aTpaxiiyja 3,59 279
Hcropujcke rpaljeBuHE U CIIOMEHUIU 3,90 296
CrnenuduyHa ncropuja u Haciehe 4,04 275
ApxuTekTypa 3,75 292
Myseju 3,41 209
Hohuu »xuBoT u 3a6aBa 4,40 220
[ITonuHr 3,77 201
Kaduhu u 6apoBu 4,37 267
Cwmernraj 4,03 262
JlokasHa xpaHa (Kyxumba) 4,17 246
BpenHocT 32 HOBAIL 4,25 291
IIpujaTesbCKO JIOKATHO CTAHOBHHUIIITBO 4,15 301
ITo3HaBambe je3uKa 3,57 290
KBayureT XKuBOTa 3,38 260
YcneumrHOCT JecTHHAIMje
YKynHO 33/10BOJBCTBO 4,22 292
Hamepa 3a IOBPAaTKOM Y JIeCTHHALIU]Y 4,12 288
Hawmepa /1a ce lecTrHanMja npernopyyu 4,25 303

Behuna craBku moBe3aHux ca ycayrama v 3a6aBoM 106wJIa je OIleHe BHIIIE O] 4, IIITO
moTBphyje 3Hauaj OBOT CeKTopa y uMuiy rpaga. HohHu skuBOT u 3abaBa 6uiu cy
HajBUIIIE OIEHE€HA CTaBKa KOTHUTHUBHOTI UMHIIA JlecTHHanuje (4,40), AOK OfMax ciefie
kabpuwhu u GapoBu (4,37). OBO je y carylaCHOCTH ca IPETXOJHUM HCTPAKUBAIHGHMA,
JIOOMjeHUM KBaJINTATUBHUM IIOAAIMMA U MIO3UTUBHUM HU3BEIITajUMa U3 CTPAHUX MeArja
o HohHOM »xuBOTY Beorpaza. Ha mpumep, rpas je HazBaH "HOBOM KyJI IIPECTOHHUIIOM
EBpone" (St Pierre, 2011). /Iok HeKHM MeIUju WHCUCTHPAjy Ha ToMe aa je Beorpan
"HajHOBUjU Ipaf 3a Kypke y EBpomu", gpyru ucrudy na je oH To oxyBek 6uo (Cohen,
2013). Bucoka omena craBke BpemHOCT 3a HoBal (4,25) mnorBphyje ma Behuna
HCIUTaHUKA nepuunupa beorpas kao MpuUyNITUBY AeCTHHALT]Y.

ITpujaTesbcka HACTPOjEHOCT JIOKATHOT CTAHOBHHINTBA OOMJIA je BHCOKY IIPOCEUHY
oneny (4,15). CHa>kHa mepLemyja rocTo/byOMBOCTH JIOKTHOT CTAHOBHHUINTBA je TaKohe
yCTaHOBJbEHA Y IPETXOAHUM ucTpakuBambuMa (Armenski et al., 2009; Markovi¢, 2016) u
V KBJIMTATHBHOj aHaMu3U. Ilo3HaBame je3WKa Of CTpaHe JIOKATHOI CTAHOBHHUIITBA
(3,57) u kBayuTeT XKUBOTA y Tpany (3,38) mobuiu cy HUXKe, ajli U JAa/be yMEPEHO
[TO3UTHBHE OLEHE.
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YKyIHO 3a7I0BOJBCTBO HCIUTAHUKA U FbUXOBA HaMepa /ia Iperopyde AeCTHHAIUY U
TIOHOBO je ToceTe MoOMIK Cy IpoceuHe oreHe u3Haj 4. OBO ykasyje 7ia je JAecTHHAIHja
3a710BOJbIIIA TTOTPebe TYpHUCTa, IITO he UMaTH yTUIAja U Ha heHe IIaHCe 32 IPUBJIaYehe
Typucra y 6yayhHoctu. CimaHe pesysrate nobunu cy Togoposuh u ap. (2015), y uujeM je
HCTpaKUBamby BehrHA HCIUTAaHUKA WCTAKjIa 1A ¢y OMJIU 33JI0BOJBHH, Z]a OU ce BpATUIU Y
JIeCTUHALIM]Y U Ipemnopydunu je Hekome. Moryhu pazio3ud 360r KOJUX YKYIITHO
337I0BOJBCTBO HUje 00Jbe OIEHEHO MOry ce MpoHahu y HIpPeTXOJHO AMCKYTOBAaHUM
pe3yaTaTuMa KBaJUTaTUBHOT fiesia cryauje (Tab. 3).

VcnuraHuiy Cy OKapakTepUCAJIX ONIITH WMUIl beorpasga Kao MO3WTHBAaH, C
063MpoM Ha TO J]a je MpOCeYHa Ol€HA HA CKAJIM He [0MaZia MU Ce—Z0maza MH Ce
usHocuna 4,33 (Tab. 5). Y U3BECHOj CYIPOTHOCTH Ca OBUM, IMPETXOAHE CTYAHje Cy
YCTaHOBWJIE J1a je JIeCTUHAIUjCKY UMUIl HeyTpasaH win no3utuBaH (Armenski et al.,
2009) wiu camo ymepeno mosutuBaH (Todorovi¢, 2015). Wnak, mpBa cTyAuja HUje
CIIPOBEZIEHA Y CKOPHUjEM MEPHOY, IITO MOXKE 3HAUWTH [la C€ MMHIl JECTUHAIUjE Y
MehyBpemeHy 1o000JbIlIa0, JOK je J[pyra CTyAWja KOPHCTWIA 3HAYAjHO Pa3IHIUTY
MEeTO/I0JIOTH]y (aHaIM3a ca/ipsKaja MyTOMUCHUX 6J10TOBA).

OrieHe craBKU Be3aHux 3a adexrtuBHu umull (Tab. 5) mokasyjy Aa je rpaja CHasKHO
MepuMupal kKao mpujataH. Takohe je mmepruumupad Kao y30yI/bUB, PafOCTaH U
omymrrajyhu, ka0 ¥ BHIEe er3oTHYaH Hero moszHaT. OBM pesysTaTH Cy y CKJIaay ca
aeKTUBHUM acolyjanjaMa Koje ¢y MAeHTH(DUKOBAHE y KBATUTATUBHOM JIeJIy CTYAMje
(>xkmBaxaH, onytajyhu, ayTeHTU4YaH).

Tab. 5. Oyere onwumez u ageKMueHO2 UMUYA

WNupukarop IIpocek Y3o0pak

He nonaga mu ce—/lomnaza mu ce (OM) 4,33 302
AdeKkTUBHHE UMHI

HenpujatHo—IIpujatHo 4,40 303
JocaaHo—Y36y/1/bHBO 3,91 300
IToznaTo—Er3oTuyHO 3,10 299
CrpecHo—Omymirajyhe 3,70 301
Ty>xxH0—PagocHo 3,90 301

(Daumopcua aHaAu3a u mecmuparwe xunome3a

AHaIN30M ITIaBHUX KOMIIOHEHTH KOTHUTHBHOT HMHUIIA H3/[BOjE€HO je IecT dakropa ca 17
ctaBku (07 YKyIHO 20 TectupaHux) — Typucruuke atpakiuje (1), Yeryre u nposog,
(®2), Oxpyxeme (®3), Hocrymuoct (P4), Jlokamuo cranHoBHUIITBO (P5) u Obane peka u
3esieHmIo (®6) (Tabesna 6). lenepucanu dbakropu o6jammaBajy 69% yKyIlHe BapUjaHCe,
npu uemy ®Pakrop 1 objammaBa 27,5%, ok Pakrop 6 objammaBa cBera 6,1%.
KpoubaxoBa anda dakropa je y pacnoHy oz 0,832 (®1) mo 0,611 (P5). Ananmzom
IJIAaBHUX KOMIIOHEHTH adeKTUBHOI UMHUIIa TeHEPHCAH je jenaH GhaKkTop ca YeTHPH CTaBKe
(om yKymHO IIeT TeCTHpaHUX), Koju objamrmaBa 56,9% ykymnHe BapujaHce. CraBka
MIO3HATO—€Tr30TUYHO je jeAnHa eJUMUHHCAHA OBOM aHamu3oM. KponbaxoBa anda
AdexTuBHOT haKkTOpa U3HOCH 0,742.
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Tab. 6. Dakmopcka AHAAU3A KOZHUMUBHO2 UMUUA

dakTop AM | SD Load | Comm | Alpha | Eigenv | Varian.

@1 (TypucTUuKe aTpaKkiuje) .832 4.674 27.495

Hcropujcke rpalieBune u 389 | .889 | .849 | 770

CIIOMEHUIA
Coernuduyna ucropuja u Haciehe | 4.03 | .823 | .804 | .679

Pa3HOBPCHOCT aTpaKIyje 3.58 | .829 .784 | .695

ApxureKTypa 3.75 | .910 727 | .625

@2 (yciyre v MIPOBOJK) 747 2.084 | 12.259
Kaduhu u 6aposu 4.36 | .687 | .856 | .771

Hohnu >xuBoT 1 3ab6aBa 4.37 | .620 .798 | .732

IlTonuHT 3.76 | .863 .681 .680

JlokasiHa xpaHa (Kyxuma) 4.14 | .816 .548 | .575

@3 (Oxpyxeme) .663 1.583 9.313
Yucroha 3.36 | .910 812 .700

KBasiuTeT KuBOTA 3.39 | .791 726 | .621

Jlnuna 6e30eHOCT 4.01 | .744 .530 | .582

@4 (JocTynmHOCT) .666 1.223 7.196
JlokaJTHU TTPEBO3 3.54 | .967 .835 | .737

Jlakoha Kkperama 110 rpaay 3.82 | .801 .795 | .713

P35 (JIOKATHO CTAHOBHHUIIITBO) .611 1.127 6.630
[IpujaTesbCcKu JIOKATHI 414 | 908 804 | 703

CTaHOBHUIIU

[To3HaBabe je3nka 3.57 | 1.054 | .757 | .648

D6 (OGae peke U 3eJIeHUJI0) .633 1.040 6.118
ITapkoBU U 3ejIeHe OBPIITIHE 4.14 | .854 .833 | .768

ObaJjte pexe 4.10 | .788 788 | 732

YKyrl.Ha oGjaurmeHa 69.010
BapujaHca

YKyIHa IIOy3/IaHOCT CKaJie .828

KMO 0.787
BaptieroB Tect 1,658.817
3HaYajHOCT .000

Pesynratu hakTopcke aHasn3e ¢y 3aTUM KOPHUIThEHH 33 TECTHPAE XUIIOTe3a, IIPU
yeMmy cy kopuirthenu t-tecr (o1, o6pasoBarbe) 1 ANOVA (reorpadcko mopeksio, y3pacr,
3anocyieHoct). CamMo 3HAuYajHU pe3yJsTaTd Cy Npukaszanu y Tabemu 7, JOK ocTaje
KOMOMHAIHje eKCTPaXOBaHUX GaKTOpa U COIUO-IeMOrPadCKUX OIJITMKA HUCY IIPYXKUTIE
CTAaTUCTUYKU 3HauajHe pesynrare. Ha OCHOBY pesysTaTa ce MOXKe 3aKJbYUHTH Ja Cy
xunore3e X16 u X36 mormyHo mnoTrBplieHe, mokasyjyhu ma ce adeKTHBHH OATOBOPH
HCIUTAaHUKA IIpeMa JEeCTHHAIUjU DAa3JIUKyjy y 3aBHUCHOCTH OJf IbUXOBOI IOJIA U
reorpadckor mopewia. Xumorese X1a, X2a, X4a u X5a ce JeNMMUYHO IOTBpheHe, C
063UpOM Ha TO Ja ce He Pa3jINKyjy CBH KOTHUTUBHH (PAKTOPU Y OZHOCY HA TECTHPAHE
Bapujabwie. Xumnorese X26, X46 u X56 cy ogbadene, nokasyjyhu na y3pacr, o6pa3oBame
¥ 3aI0CJIeHOCT HUCY UMajyyd HUKAKaB YTHIA] HAa adeKTHBHE OJrOBOPE HCIIUTAHUKA.
Xwunoreza X3a je Takohe oznbauveHa, yuMe je YCTAHOBJbEHO A reorpadCcko MOPEKIIO
HCIUTAaHUKA HUje UMaJIO HIKAKaB YTUIAj HA KOTHUTHUBHE IepLelyje HCITUTaHuKA.
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Tab. 7. Ymuuyaj coyuo-0emozpagckux sapujabau Ha oyeHe umuya

Bapwujabia WHaukaTop KaTerzzgizfA?\%)S@IX)CTH t F 3Hau.
Yeryre u Myiko Kencko
TIPOBOJ, -.152 .161 7475 007
ITon
AdexTuBHU Myiko Kencko
4.428 .036
VMU -.098 .143
JlokayHu <25 26—39 >40
Yapacr CTAaHOBHUIIN -.156 125 .404 4762 009
Ocrane
Fe;?(fpa(bcxo AdexkTuBHI EY eBpoIICKe Ocrase 2.959 .053ab
PEKJIO MMUIL
-.102 .129 .273
Typucruuke CekyHz1apHO YHUBEpP3UTETCKO
aTpakuuje .180 -.104 5686 018
O6pasoBame
JlokanHu CekyHzIapHO YHUBEP3UTETCKO
5.853 .016
CTAaHOBHUIY -.186 .102
BATIOCIEHOCT JlokaysiHA 3amoci. CryneHTHn Hesar. 12.782 000cd
CTAaHOBHUIIH .276 -.309 -.118

Hamomena: a u b o3HauaBajy rpyme ucnuTaHuka u3 EBpoOIiCKe yHHje, OZHOCHO BaHEBPOIICKUX
3eMaspa, IIPU YeMy yKa3syjy Ha pasjHKe y oleHaMa adeKTUBHOT UMHIA Koje cy yrBpljeHe post hoc
TecroM (LSD); ¢ u d o3Ha4aBajy rpyre 3arocjeHnx, OTHOCHO He3aIOCIeHUX UCIIUTAaHUKA, IPH YeMy
yKazyjy Ha pasJidKe y olleHaMa JIOKAJIHOT CTAHOBHHILTBA Koje ¢y yTBphene post hoc recrom (LSD).

3axspyuak

3a pasJuKy o MPeTXOAHUX UCTPaXKUBamha y KOjUMa je KopultheHa Ui KBaHTUTaTUBHA
WIN KBJIMTATHBHA METO/IOJIOTHja, OBa CTyAHja je KOMOMHOBaja 00a MpHCTyIla Kako Ou
MPUKYIHIa A00po yreMesbeHe nHGOpMaIlhje 0 Pa3IudUTUM acleKTHMa WMHIA rpaja.
Ha ocHOBy moOujeHHMX pe3yiTaTa MOXKe Ce YKa3aTH Ha HM3BeCHE HMILUIUKAIUje OBe
CTyZAMje, KaKO TEOPHUjCKE, TAKO U MTpaKTUUHE. Pe3ysITaTi TeCTUparha XUIIO0Te3a TOIMPHUHOCE
nocrojehoj TuTepaTypH 0 yTUIAjy COruo-aeMorpadCKux O//INKa UCIIUTAHHKA HA HhUXOBE
neprennyje umuiia. [lopex Tora, pe3y/ITaT HCTPasKUBarba IPYysKajy JOMPUHOC OIIITAM
HCTpayKMBabUMa TYPUCTUYKHX JieCTHHAIUja y Pa3BOjy.

Moke ce U3IBOJUTH HEKOJIHMKO NPAKTUYHHUX HMIUIMKANMja OBUX pe3yiaTaTa 3a
MeHallepe aectuHanuje. [IpBo, pedyrtaTtu npykajy BpeaHe uHGoOpMaIyje o0 pa3InauTHM
KOMIIOHEHTaMa KOTHUTHUBHOT M adeKTUBHOI mMupa beorpaza, mro momake MeHaile-
puMa /1a pa3yMejy Kako ce JleCTUHAI[ja O’KUBJ/baBa U KOje eMoIyje mozacTuyde. JIpyro,
yTBpljeHe paszjiuKe y MepleniujaMa MMHUA ¥ 3aBUCHOCTH Off COIIHMO-ZeMOrpadCcKux
O/IJTUKa MOTY OUTH KOpPHCHE Y MAapKETHHIIKMM aKTHBHOCTUMA, MOCEOHO Yy IHM/bAHOM
orsarraBawy. Tpehe, MeHallepu JecTHHAIMje MOTY JUPEKTHO KOPHUCTUTH IMPEZJIOTE 32
yHanpeleme AecTHHAIMje KOje CY TYPUCTH HaBeJd, MIPU YeMy NPUOPUTET Tpeba maTu
OHUM aTpubyTUMa uHje yHampelerbe 3axTeBa MPBEHCTBEHO OPraHU3aI[MOHE HATope
(anp. nsBopu nHdoOpManuja).

IToTpe6HO je ykazaTH Ha HEKOJIMKO OrPaHUYera OBOT UCTPaXKHBamwa. IIpBo, y3opak
HCOUTAaHUKA Ce CacTojao YIVIABHOM OFf OMJIQAMHCKHUX TYpPHCTa, IITO OrpaHHUYaBa
NIPUMEHUBOCT pe3yjTaTa Ha OBaj TYPUCTHUKU cerMeHT. JIpyro, KBaJHTAaTUBHU U
KBaHTUTATHBHHU JI€O0 UCTPA’KUBAMa Cy CIIPOBEIEHH HCTOBPEMEHO, ZIOK OH y HeaTHUM
ycI0BHMa IPBO Tpebaso Aa mpeTxonu ApyroM. Ha ocHOBY nHGoOpManuja NpuKyIUbEHNUX
KpO3 IIUTamka OTBOPEHOT THIIA, AOAATHE CTaBKe Cy MoIJie OUTU YK/bydeHe Y HyMepUUIKU
Jleo ynuTHMKa (HIp. cy1aBHe ocobe, Ipajl KOHTpacTa, ayTeHTU4YaH Ipaji, HEOTKPHBEH
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rpax). Ha kpajy, nako je crpoBeZieHa aHa/M3a IJIABHUX KOMIIOHEHTH KOTHUTHBHOT U
adeKTUBHOT MMHIIA, a UCTPa’keHe Ccy U BapHjabjie Be3aHe 3a YCIENIHOCT JIeCTHHAIH]E,
Be3e u3Melly OBUX KOHCTpPYKaTa HUCY HCTpaskeHe. MoJiesIoBame CTPYKTYPHUX jeTHAUIHA
6u mpyxwio 60Jbe pa3yMeBarbe CIOKEHUX YTHIAja PA3IMUUTUX AUMEH3Hja UMUIIA HA
ONIITH WMHUIl IeCTHHAIWje, IIyTeEM KOjer OBe AMMEH3Uje IIOCPEAHO YTHYy Ha
337I0BOJBCTBO TYPUCTa UM IHUXOBY CIPEMHOCT Ja JIeCTHHAIW)Yy HEKOMe Iperopyde U
TIOHOBO je moceTe. OBUM MUTaKUMa Tpeba MPUCTYIUTH y OyayhuM ucTpakupamumMa.

3axearnuuya

OBaj pajx mpe/icTaB/ba Pe3YJITaT UCTPAKKBAaKa Ha IpojekTuMa IIpobieMu u TeHAeHIHje
pasBoja reonpocropHux cucrema Pemybiiuke Cpbuje (6p. 176017) u Pa3BojHu mporpamu
peButanuzainuje cena Cpobuje (6p. 176008) koje PpuHaHCHMpa MUHHCTAPCTBO IPOCBETE,
HayKe U TEXHOJIOIIKOT pa3Boja Pemybsnke Cpbuje.
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