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FNOBATN3AUVNIA N KYNTYPHU MAEHTUTET

MwupjaHa [ajulll, CHexaHa ByjaguHosulin Cpha MonosuiA2

'Teorpagckn thakynteT, YHusep3uTteT y beorpagy, Cpbuja
2XbakynTeT 3a MeguTepaHCcKe NocnoBHe cTyawvje, Tuear, LipHa Nopa

CaxeTak: OBaj paf MMa 3a Wb Aa aHa/m3unpa cee N3pasuTuju PEeHOMEH y CBETY, 3aCHOBAH Ha KOHTPaAMKTOPHOM OfHOCY
nsmehy rnobanusaunje n KynTypHor naeHtuteta. Fnobannsaunja je BULLESUMEH3NOHATHN eHOMEH KOju 0byxBaTa He
camMo eKOHOMCKe KOMMOHeHTe, Beh U Ky/nTypHe, WAEONOLKe, NOAUTUYKE U apyre. nobanvsaumnja npeactaBba CA0XKeH
MpoLec Koju MHTerpuLle 6pojHe akTope Ymnjeje MeycobHO aenoBare Ha rnobasHOM HMBOY MOCTUTHYTO 3axBasbyjyhu
eKCMaH3Uju 3Haka, TEXHOMOWKMX AocTurHyha u uHopMauuja BaH ApPXaBHUX rpaHMUa. YTULaju NOACTaKHYTU
rnobann3almjom McrnosbaBajy ce y HUM3y npomMeHay €KOHOMCKOj, MOMMTUYKO]j, COUMjanHOj U NOCeBHO KyNTYpHOj cdepu,
KOja je npeameT McCTpaxmBara 0BOr paga. lMojam rnobanHe BpegHocTW Hajuewhe ce nouctosehyje ca BpegHOCTMMA
3anafgHuX Kyntypa (ameprkaHusauumja, BeCTepHu3aLnja), aytuuaju rnobanmsaymje ce Cnosbasajy Kpo3 HheHo AenoBame
Ha HauuoHanHe KynTypHe obpacue. Y 6pojHOj nuTepaTypu u febatamu M3HOCe Ce pasnMyuuny rneguita ogHoca
rnobanusaymje n KynType, anm ce CyLUTUHA KOH(IMKTA 3aCHMBA Ha CYNPOTHMM Te3ama Koje 0C/IKaBajy HeH ,,4BOCTPYKN
nuK”.MpBaTe3aje 3aroBOPHUK HEraTUBHOT yTuLaja rnobanmsalmje Ha XOMOreHe HalMoHanHe 1 IoKanHe KynType, a gpyra
faje NpefHOCT Pa3nMUMTOCTMMA KYNTYPHUX cafpxXaja, U3paKeHUX KPO3 KOCMOMOAUTCKY Ky/ATypy Koja He MOHMLLTaBa
ocehatbe HalMoHanHe NpUNagHOCTU. AyTOpW Y pajy aHanusupajy pasnMumta TyMadeka KOMMIEKCHOT 0fHOca KynType
1 rnobanunsaunje 1 ykasyjy Ha no3MTUBHE N HeraTMBHe eekTe KOju NPOUCTMYY M3 OAHOCA 1 Be3a Ha penauuju rnobanHo
- NOKaJsHO.

KrbyuHe peun: rnobanvsauuja, rnobasHe BpegHOCTU, KyNTYPHU UAEHTUTET, FI0Kanm3aumja
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Abstract: This paper aims to analyze an important phenomenon of our world, namely the contradictory relationship
between globalization and cultural identity. Globalization is a multidimensional phenomenon that encompasses not only
economic components but also cultural, ideological, political and other. Globalization in its archaic forms goes back to
ancient history and roots linked to the emergence and spread of human society. The modem form reached in the second
half of the 20th century, and the intensity and the culmination of the 80s and early 90s of the 20th century (the global
age, postindustrial and postmodern age). Globalization is a complex process that integrates a number of factors whose
interaction of globally achieved thanks to the expansion of knowledge, technologies and information across national
borders. Impacts encourage globalization manifested in a series of changes in economic, political, social and especially
cultural sphere, which is the subject of this paper. The concept of global values, commonly identified with the values
of Western culture (americanization, westernization), and the effects of globalization is manifested through its effect
on the national cultural forms. In literature and discussions amount to be different points of view the relation between
globalization and culture, but the essence of the conflict based on opposing theses that reflect the "dual character" of
cultural globalization. The first is a proponent of the negative impact of globalization on homogeneous national and local
culture, while the other prefers diversity of cultural content, expressed through the cosmopolitan culture that does not
negate the sense of national belonging. The authors in this paper analyze different interpretations of a complex relationship
between culture and globalization and to emphasize the positive and negative effects arising from the relationships and
connections between the global and the local.
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YBO/,

Y pafly ce aHanM3mpa KOHTpaguKTopaH o4HOC
n3mehy rnobanusaymje v KynTypHOr ngeHTuTeTa.
Mnobanusaunja ce Hajuewwhe gemHULLE KAO CKynN
CNOXEHUX APYLUTBEHUX npoLeca Koju obyxsarta
WMPOK CNeKTap eKOHOMCKMUX, MOJIMTUYKUX K
KYNTYpPHUX TeHAeHLUMja y CaBpeMEHOM CBeTy
(Prasad and Prasad, 2006). OHa ce u4ecTo
[0XVB/baBa Kao rnoyeTak HOBe (hase y UCTOpPUjU
yoBeyaHcTBa - CnobojaH NpoTOK /byau, pobe,
KanuTana, ycnyra, ufeja v BPeLHOCTU, CBe
Mate OrpaHMYeHMUX Ha reorpadcku npocTop.
Fno6anusaunja WHTEH3NUBMPA OJHOCE U
WHTerpauunjy npocropa n akTMBHOCTU, npeypehyje
N TpaHcopmuwe nNpuBpesHE, MNONUTUYKE,
OPYLUTBEHE M KYNTYpHe oAHOCEe M3Mehy 3eMarba,
pernoHa 1 YMTaBUX KOHTUHEHATa UCTOBPEMEHO
nx wupehn, cHaxehn n y6p3sasajyhu (Hopkins,
2002). HbeH KpajHu uusbje rnobanHa nHTerpawmja,
O[IHOCHO 06jeaunHbaBake CBeTa TakKo Aa He NocToju
MPOCTOP KOjy MOXe BUTU Y NOTNYHOCTU U30/10BaH
N UCK/bYYEH U3 TOTjeAMHCTBEHOT ToKa (ByneTuh,
2000, 2009; Vuleti¢, 2003; Miloradovi¢, 1999;
Newman and Kliot, 1999; Soros, 2002; Stiglitz,
2007; Crouch, 2009). Mo muwmewy Gidensa
(2003), rnobanmsaumjom ce BpLUK ,,yMpexaBahe
NIOKANHOT” KpO3 LWupetbe U WHTEH3UBMpPaAHE
ofiHOoca n3mMehy nokasHUX 1 ypa/beHnx gorahaja.

Tymauere nojma rnobanunsaunje npeacrasrba
no/be Cykoba pasnuuuTux KoHuenumja. Yak u
ayTopu Koju Herupajy rnobanusaumjy He mory
fa ocCnope YMHEHWULY [a je HMBO KYNTYPHUX
Be3a W pa3MeHe MH{OpPMaLMja Ha KBa/IUTAaTUBHO
HajBULLIEM HUBOY Y JbYLCKOj UCTOPUjU, 1 MO NPBK
nyT uMa nnaHeTapHo pacnpocTtpawere (Held et
al., 1999). Cset noctaje MeflycCo6HO MHTerpucaH
M CBe LWITO ce foraha IoKasHo, MOXe Ce 04pasuTu
n rnobanHo.

Bp3nHa npomeHa Koje ca cobom Hocu
rnobanusaumja ortBapa nNuUTawe Ba/baHOCTU
noctojeher MeTo40M10LLIKO-UCTPAXMBAYKOT anapara
OPYLITBEHUX HayKa, Kao U TO Y KOM CMepy M Ha
KOju HaumH Tpeba 3aCHMBATM WCTPaXuBamwa: Ha
MEeTOZ0/10LLKOM UHAVMBUAYaNN3MY, HaLVOHANN3MY
nnn kocmononutuamy (Paie, 2008). Kop
NCTpaXmBarwa KyNnTypHOr acrekTa rnobanunsauuje
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INTRODUCTION

The paper analyzes the contradictory
relationship between globalization and cultural
identity. Globalization is often defined as a set
of complex social processes that involves a
wide range of economic, political and cultural
trends in the modern world (Prasad and Prasad,
2006). It is often seen as the beginning of a
new phase in the history of mankind - the free
flow of people, goods, capital, services, ideas
and values, less limited to the geographical
area. Globalization is intensifying relations
and integration of facilities and activities,
redesigning and transforming the economic,
political, social and cultural relations between
the countries, regions and entire continents,
spreading, strengthening and accelerating them
at the same time (Hopkins, 2002). Its ultimate
goal is global integration, that is, unification
of the world so that there is no area that can
be completely isolated and excluded from the
single stream (Bynetuh, 2000, 2009; Vuleti¢,
2003; Miloradovié, 1999; Newman and Kliot,
1999; Soros, 2002; Stiglitz, 2007; Crouch,
2009). In the view of Gidens (2003), "local
networking"” is being done by globalization
through the expansion and intensification of
relations between the local and remote events.

Interpretation of the concept of
globalization is a field of conflict of different
conceptions. Even authors who deny
globalization cannot deny the fact that the
level of cultural relations and exchange of
information is on qualitatively highest level
in history, and the first time has the planetary
distribution (Held et al., 1999). The world is
becoming integrated and all that is occurring
locally can also be reflected globally.

The pace of change brought about by
globalization raises the question of the
validity of the existing methodological -
research apparatus of social sciences, as well
as in which direction and how the research
should be based: on the methodological
individualism, nationalism or cosmopolitanism
(Paie, 2008). In studies of the cultural aspect
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Te Cy noTeLLKohe NOce6HO M3paxkeHe, ¢ 063MpPoM
Ha YMHeHULy Aa ce Kpo3 KyNnTypy npenveajy u
nuTawa 0 UAEHTUTETUMA, YKYCUMA N XXUBOTHUM
CTUNOBUMA.

YHecko feuHue KYNTypy Kao CKyn
npeno3HaT/bUBUX AYXOBHUX, MaTepujanHux,
MHTeNeKTyanHux 7 eMOLMNOHANHNX
KapaKTepuCcTMKa ApYLUTBa U APYLUTBEHE TPYyre,
Koju 06yxBaTa, He Cam0 YMETHOCT U KHbUXKEBHOCT,
Beh M HayuMH >XXWMBOTA, CUCTEM BPEAHOCTH,
Tpaguunja n seposarba (UNESCO, 2002). Kyntypa
npeacrtas/ba o6pasal MuWbewa, ocehawa u
[ilenoBara Koje cBaka 0coba CTEKHE y LETUHCTBY
N 3aTUM MpUMersyj e Kpo3 umnTas XuBeoT (Hofstede,
2001). CnoXeHOCT wuCTpaXueawa KynType
HaZloBe3yje Ce Ha C/I0XKEeHOCT UCTpaxuBara U
JethrHuCcara nojma rnobanusaumje, Tako 4a hUxXoB
MefyCco6HN OAHOC M Y3POYHO-MOC/EfNYHE BE3e
npeAcTas/bajy KOMMIEKCHO MO/bE UCTPaXKUBakba.
3a ofpeheHy Tpyny Kyntyposora, Kyntypa je
ypoheHa, 3a [pyre je OHa HayyeHa W CTeuyeHa.
MojeanHM cmaTpajy faje oHa u3pas OHOr Hajbosber
N HajoyXOBHUjer y 4YoBeKy, [OK je 3a gpyre oHa
n3pas nonunpawa yma. rojegmHu aytopu cmatpajy
[a je KynTypa u3pa3 HauyuHa >XMBOTa YOBEKOBE
3ajefHuULe, [OK je 3a Apyre oHa npou3Boj yCKor
6poja ncTuHckux cteapanaua (Bordevié, 2009).
C 063MpoOM [a YMHM jeAMHCTBO MaTepujasiHor U
LYXOBHOI CTBapanawTsa, KynTypa npefcras/ba
OvTaH CermeHT CBakor ApyLITBeHOr cuctema. Y
H0j CY Cafp>KaHW HaLWOHANHWN efleMeHTH, je3NK,
penurunja, Tpagmumja, KyntypHo Hacrehe n eTuka
Kao rnaBHe ofpefHuLE KYNTYpPHOT MAEHTUTETA.
KynTypHV neHTuTeTje NpoLec y KOM ce JUPEKTHO
cydyerbaBajy notpebe 3a yHuBep3anmsaynmjom
nojefviHNX KynTypa U HEMWHOBHOCT MOLUITOBaba
CBUX NocebHOCTU. TUM NPOLLeCOM ce YTeMebYjy
K/byUYHe 1 6UTHe KyNTypHe BpefHOCTU. Tpaxere
KYNTYPHOT WAEHTUTETa nocTaje (yHKUKUja
KynType, a notBphuBawe NMYHOI WAEHTUTETA
3axTeBa MehycobHy KomyHukauujy (Kokotosuh,
2005). W3rpagwa KynTypHOr wupeHturterta
YCNOB/bEHA je APYLWTBEHUM, MOMUTUYKUM W
€KOHOMCKUM YMHUOLMMA, & HeroBe MPOMeHe cy
N3M10XKeHe yTulajy rnobanHux BpeLHoCTH.

Y pebatama 0 rnobanmsauunjn nokpeHyTta cy
nuTaka Be3aHa 3a nojam rnobajHux BpegHOCTU.

of globalization the difficulties are particularly
pronounced, given the fact that the questions
of identity, tastes and lifestyles are presented
through culture.

UNESCO defines culture as the set of
distinctive spiritual, material, intellectual
and emotional characteristics of the society
or social group, which includes not only art
and literature, but also lifestyle, value system,
traditions and beliefs (UNESCO, 2002).
Culture is a form of thinking, feeling and
acting that each person acquires in childhood
and then applies throughout life (Hofstede,
2001). The complexity of the research of
culture adds to the complexity of research
and defining the concept of globalization, so
that their mutual relationship and causality is
complex field of research. For a certain group
of culturologists, culture is innate, for others it
is learned and acquired. Some believe that it is
an expression of what is best and most spiritual
in man, while for others it is an expression
of the mind polishing. Some authors believe
that culture is an expression of lifestyle of
human community, while for others it is the
product of a narrow number of true creators
(Djordjevi¢, 2009). Given that it makes the
unity of material and spiritual creativity,
culture is an important segment of every
social system. It contains national elements,
language, religion, tradition, cultural heritage
and ethics as the main determinants of cultural
identity. Cultural identity is a process in
which the need for universalization of certain
cultures and the necessity of respecting all the
specifics are directly faced. Key and essential
cultural values are founded by this process.
Search for cultural identity becomes a function
of culture, and personal identity verification
requires mutual communication (Kokotosuh,
2005). The construction of cultural identity
is conditioned by the social, political and
economic factors, and the changes are subject
to the impact of global values.

In the debates on globalization questions
have been triggered related to the concept of
global values. Many authors believe that the
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BpojHn ayTtopu cmaTpajy fa cy EBpon/baHu
CTBOPUAM MNpPBY CBETCKY rnobanHy Kyntypy
(Miloradovié, 1999). CtBapateM KONOHUjaHUX
LapcraBa nojeAMHUX €BPOMCKUX f[pXKasa Y
NMpoCTOpYy M3BaH reorpa)ckux rpaxHuua Espone,
MHOIM HapoAW Cy LOLUMM MOA yTuuaj eBpOorncke
KyNnType, nNpu 4Yemy cy BaXHy ynory umana
nyTtoeawa M KOMyHukaumje. C o63upom fa cy
KOJIOHWjanHN nocefun 6UNU aHEKCU MaTUUYHUX
3eMasba, 3axBasbyjyhn NONUTUYKO] U NPUBPELHO]
Mohu nojeguMHe eBPOMCKe ApXaee cy nocrasne
rnobanHa uapcTea. Y pasnnyutum gopmama
M Ha pasnMunTe HauyuHe, MMMNEpPuUjannCcTuykKe
Ap>XXaBe ycnefie cy fa OApXe TecHe Bese ca
npekomopckum kKonoHmjama (Goli¢, 2008).
MpumaTt 3amajHe KyNnType HacTaBuo Ce [0
JaHac, anuM ¢ TOM pas3fIMKOM [a HEeHY rN1aBHY
nepjaHuyy npegctasbajy CAL. M3 Tor pasnora,
nojam rno6anHux BPefHOCTU Hajuewhe ce
noucTosehyje ca BpefHOCTUMA 3aMagHUX KynTypa
(BecTepHusaumja), a ytuuanu rnobanusaumje ce
1CMosbaBajy KpPo3 HEeHO AefioBake Ha NOKa/HE U
HaLMOHaNHe KyNnTypHe obpacLie.

KYNTYPHU MOEHTUTET KAO
XPTBA ENOBANMN3ALNIE

MpucyTHa cy pasnMuuTa rnefuwTa ogHoca
rnobanusaumnje M Kyntype, aaum ce CylTUHA
,»KOH(/IMKTA” 3aCHMBA Ha CYNPOTHUM Te3ama Koje
OCNNKaBajy HeH ABOCTPYKMW UK. [0 MULbewY
PecCujlica (2003), ynpaBo Taj ABOCTPYKM MUK
cBeTa v rnobanusauunje npeacras/ba CYLUTUHCKO
obenexje KynTypHe ctepe. Enobanusaumja
Yy KYNTypu MOXe 3HauuTu oborahemwe HeHUX
cafpxxaja, anu 1 ceoherbe KynTypHOr naypannsma
Ha MOHM3aM OJHOCHO Yyrpoxkaeawe nnaypanmima
KYNTYpPHUX WAeHTUTeTa. PasnnmyuuTu CTaBOBU
O OBOM NuTawy MNOAeNUNN cy TeopeTumyape
Kyntype Ha KpuTu4yape rnobanusauuje,
3aroBOPHUKe HeraTUBHOI yTuLaja rnobanusaunje
Ha XOMOTreHe HalLMOHa/lIHe KyNType WU OHe KOju
y rno6anusauujn Buge MO3UTUBHY CTpaHy
fajyhun npefHOCT pasnMunuTocTuMa cafgpxkaja.
MpBu cy 3aroBopHMLUM Te3e Aa rnobanusayuja
BOAM XOMOTeHW3auuju, BecTepHu3auuju u
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Europeans have created the world's first global
culture (Miloradovi¢, 1999). By the creation of
the colonial empires of some European states
in space outside the geographical boundaries
of Europe, many nations have come under the
influence of European culture, and travels
and communication played an important role.
Since the colonial properties were Annexes
of home countries, due to political and
economic power some European countries
have become global empires. In different
forms and in different ways, imperialist
countries have managed to maintain close
ties with overseas colonies (Goli¢, 2008).
The primacy of Western culture has continued
to this day, but with the difference that the
United States represents its main plume. For
this reason, the concept of global values is
usually identified with the values of Western
cultures (Westernization), and the impacts
of globalization are manifested through its
actions on the local and national cultural
patterns.

CULTURAL IDENTITY AS A
VICTIM OF GLOBALIZATION

Different views of the relationship of
globalization and culture are present, but the
essence of "conflict” is based on opposing theses
that reflect its dual character. In the opinion
of PeCujli¢ (2003), it is this dual character of
the world and globalization that represents
an essential feature of the cultural sphere.
Globalization in culture can mean enrichment
of its content, but also the reduction of cultural
pluralism to monism, that is, endangering the
pluralism of cultural identities. Different views
on this issue have shared culture theoreticians
to critics of globalization, advocates of
the negative impact of globalization on
homogeneous national cultures and those who
see globalization as a positive side by giving
priority to the diversity of content. The first are
the proponents of the thesis that globalization
leads to homogenization, Westernization and
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aMmepuKaHusaunju, a gpyrv cmaTpajy ga cy heHe
nocnefuue xeTeporeHusaumja, Kpeonusauuja u
Xnépugnsaunja.

YTnuaj rnobanusaunje y KyntypHoj cepu
Ce reHepasiHo Hajuewhe nocmarpay HeraTMBHOM
KOHTEKCTY. KyNnTypHU WAEHTUTET je CBOjeBPCHO
HacnejcTBo, KOHTUHYWUTeT ca npownowhy,
KONEKTMBHO 6/1aro 3ajefHuLIa Koje Tpeba 3alTuTu
M 04YyBaTW, WHAyYe MOXe O6uTU n3ry6/beHo.
Enobanusauunja je Kao nauma 3axsaTuia CBET,
pasnnMunTe Kyntype, [LOHOCEhU TPXULLHY,
OpeHAMpaHy XOMOTeHu3auunjy KyntypHor
NCKYCTBa, YMME je KYNTYPHU WLEHTUTET Yy
pasnMunTOM CTeNeHy yrpoxeH. Enobanusaunja
ce noBe3yje ca YyHUWTaBaweM KYNTYPHUX
NOEHTUTETA W LNPEHEM XOMOreHW30BaHe,
3anajtbavke MoTpollavyke Kyntype - 3anagHu
KYNTypHU wumnepujanuszam (Shepard and
Hayduk, 2002). Ycnep crtaHaapausauunje
KYNTYPHUX cafpXaja fonasv o XoMoreHusauuje
XUBOTHUX CTUNOBa, yKyca u 3abase (Pecujlic¢,
2003). Y TakBUM npunukama, noj nputucumma
YHUBep3aHMX 3anafHnX BPeLHOCTN HaLMOHaNHe
KynType rybe CcBOjy ayTeHTMYHOCT. Eyuiewe
HaluuoHanHe KynType npenuBa Ce U Ha JINYHK
HMBO, TaKo fla XOMOreHu3aLumja nogjefHako noraha
M nojefuHuUa v 3ajegHuULy. To 3HauUM ga npouec
rnobanusaunje y Kyntypu Hocu y cebm onacHocT
ryb/bera nojefuHavyHnX KynTypHUX uaeHTuTeTa
cBofehun nx Ha HMBO MOjefHOCTaB/bEHE TN06aHe
yHU(opMmnpaHocTn, a 06e3 ugeHTMTETa Yy
rno6asHoM ApyLUTBY OCTajeMO HEMNpeno3HaT/bUBK
Kao npunagHuumM nojeguHMx Kyntypa. Ha Taj
HauyuH, nojeauHal, ocTaje yckpaheH 3a jefHY of
OCHOBHUX noTpeba YoBeka, NoTpebe ga nma cBoje
KOpeHe 1 NpunagHocT 3ajegHnLM.

Y OKBUPY KPUTMKA XOMOreHmn3aLmje, akLeHar
ce CTaB/ba Ha rnobanunsaLmjy Kao BecTepHU3aLujy,
aMmepuKaHuszauunjy, MekKpoHangmsauujy,
KOKakonm3auunjy v MacoBHY KynTypy. AMepUyKu
KYNTYpHU wMNepujanmsam y cajejcTBy ca
OCTa/IMM CerMeHTUMa aKyesiHe MOJINTUKE BPLUU
amepukaHusaunjy ys nomoh ,TBpfAe U Meke
MOhKn”. tbeH UW/b HUje camo EKOHOMCKMW Waun
KYNTypHKU, Beh je npeBacXo4HO MOMUTUYKU jep
»aMepMKaHm3aLmja yTmye Ha HauMH Ha Koju /by am
mMucne o noanmtuun”. Ta KpUTKKA je jako XKuBa

Americanization, and others think that its
effects are heterogenization, creolization and
hybridization.

The impact of globalization in the cultural
sphere is generally the most commonly viewed
in a negative context. Cultural identity is a sort
of succession, continuity with the past, the
collective treasure of communities that should
be protected and preserved or otherwise it
could be lost. Globalization like atide engulfed
the world, different cultures, bringing the
market, branded homogenization of cultural
experience, by which a cultural identity is
threatened in varying degree. Globalization
is associated with destruction of cultural
identities and expansion of homogenized,
Western consumer culture - Western cultural
imperialism (Shepard and Hayduk, 2002).
Due to the standardization of cultural content
it comes to homogenization of lifestyles, tastes
and entertainment (Pecujli¢, 2003). In such
circumstances, under the pressures of universal
Western values, the national cultures lose their
authenticity. Choking of national culture spills
on a personal level, so that homogenization
equally affects both the individual and the
community. This means that the process of
globalization in culture runs the risk of losing
individual cultural identities reducing them
to the level of a simplified global uniformity,
and without identity in a global society we
remain unrecognizable as members of certain
cultures. In this way, the individual remains
underprivileged for one of the basic human
needs, need to have its roots and community
affiliation.

In the context of criticism of
homogenization, an emphasis is placed
on globalization as Westernization,
Americanization, McDonaldization, Coca-
colonization and mass culture. American
cultural imperialism in conjunction with
other segments of actual policy performs
Americanization with the help of "hard and
soft power". Its goal is not only economic
or cultural, but is primarily a political as
"Americanization affects the way people think
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Y CBMM cpeguHamMa Koje ce ocehajy yrpoxxeHuM
MMMepujanu3Mom amepuyke KyaType u BpegHoOCTH
O/INYEHUM Yy LUMPOKOM CMeKTpy NpoMeHa noj
3aje[HNUYKMM Ha3nBoM rnobanmsaymje” (Bordevié,
2009). Xunepnpogykuuja 3anagHux 1 amepuykmnx
BPEAHOCTUN Y KyNTypu TeXu nogpefusary 0cTanmx
KynTypa aMepuyknmM KynTyposiolkKoM Kofy. Taksa
rno6anusaunja ce ocTeapyje nomohy MoHonona
3anafHuUX MynTUHaUWOHANHMUX KOMMaHuja, Koje
OOMWHMPAjJY y Chepun KyNTypHe 1 nHdopmaLnoHe
aucTtpubyumje.

3HauajHy ynory y 061uKoBakwy KYNTypHOT
npocTopa umajy Npou3BOAN MACOBHUX Mefuja u
npoaykumjckux kyha. Megnju gosofe 4o cTBapaka
CIMYHUX KYNTYpHUX obpasaua, 3aCHOBaHWX Ha
OOMUHAHTHUM BpefHOCTUMA KanuTanucTuykor
cuCTeEMa KOju je U eKOHOMCKM W KYNTYpHU: ”
,MYT passoja” u ,,HauunH xunsoTa” (Aracki, 2011,
Relji¢, 2003). ¥ TakBMM YyCNOBMMa [/1aBHU
npousBog rnobanHe Kyntype npejcraB/ba T3B.
rnobanHn nsomopusam, Koju nogpasymeBa cBe
Behy MHCTUTYUMOHANHY CMYHOCT Yy ApyLTBUMA
y KOjuMa Bnagajy pasnnunTe ApyLITBEHE NPUnkKe
(Padezanin, 2011). Cninke Koje HenpecTaHo JOHOCe
TeNeBu3nja U WHTEPHET AeTepuTopujanunsyjy
LYXOBHUW XWBOT, (hopMupajy Kyntypy 6oraty
rnobanHum unHpopmaymnjama (Kaluderovic,
2009). Y TakBOM WH{OPMATMUKOM OKPYXemY,
npuTUCaK Ha 3eM/be Y pas3Bojy M TpaguLmnoHanHe
KynType fga npuxeaTe efleMeHTe JOMUHAHTHe
3anagHe kyntype je Benuku (Featherstone,
1995). 360r Tora cy rnobanHn meanju npethwa
KYNTYPHOj Pa3HOBPCHOCTH,jep (haBopu3yjy pasBsoj
XOMOreHe KynTtype WM ,,MOHOKynTypanunsma”
(Marsella, 2005). Meguju Beh ofaBHO HUcy
caMo CpeACcTBO KOjUM ce MHopMauuje npeHoce
C Kpaja Ha Kpaj CBeTa, Hero M WHCTPYMEHT
KOjUM ce ocTBapyje KynTypHa U UHpOpMaTMBHA
XeremoHuja 3anagHux kyntypa (Aracki, 2011).
HeratvBHu edekTn KynTypHe rnobanusaumje
MCKa3yjy Cce KpO3 HameTawe MacoBHe KynType u
BPeLHOCTUN KOje Cy HeHO ob6enexje, WTO AOBOAU
[0 pefykoBawa KYNTYpHUX CheuupuyHocT u
naeHTMTETa Manux Hapoga (LUa6wuh n gp., 2011).
Mpwn Tome Aonasn L0 ry6/bera NMHIBUCTUYKOT
NaeHTUTeTa U Npuxeatarba MyNTUKYNTypainsma
KOjU MOHWLWTAaBa efleMeHTe WHAMBUAYaNHOCTU
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about politics”. This criticism is very much
alive "in all environments that feel threatened
by imperialism of American culture and values
embodied in a wide variety of changes under
the name of globalization" (Djordjevié, 2009).
Overproduction of Western and American
values in the culture tends to subordination
of other cultures to American cultural code.
Such globalization is achieved through the
monopoly of Western multinational companies,
which dominate in the sphere of cultural and
information distribution.

The mass media and production houses
products have a significant role in shaping
the cultural area. The media lead to the
creation of similar cultural patterns, based on
the dominant values of the capitalist system
that is both economic and cultural: the "path
of development” and "way of life" (Aracki,
2011; Relji¢, 2003). In such conditions, the
main product of global culture is the so-
called global isomorphism, which involves
increasing institutional similarity in societies
ruled by different social conditions (Padezanin,
2011). The images constantly brought
by television and internet déterritorialise
spiritual life, form a culture rich in global
information (Kaludjerovi¢, 2009). In such an
IT environment, the pressure on developing
countries and traditional cultures to accept
elements of the dominant western culture is
big (Featherstone, 1995). Therefore, the global
media are a threat to cultural diversity, as they
favour the development of a homogeneous
culture or "monoculturalism” (Marsella, 2005).
The media has long been not just a means by
which information is transmitted from one
end of the world to the other, but also a tool to
exercise cultural and informational hegemony
of Western cultures (Aracki, 2011). The
negative effects of cultural globalization are
carried through the imposition of mass culture
and values that are its hallmark, leading to a
reduction of cultural specificities and identities
of small nations (LLla6uh n ap. 2011). Moreover,
it comes to the loss of linguistic identity and
acceptance of multiculturalism, which annuls
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nojeAMHNX Hapoga (KynTypHa acvmunaumja).
EnobanHn meauju cy tpacupanu nyT wWupewy
KOH3yMepu3ma ¥ 6peHgomaHuje. OHuM ynase y
chepy /byACKe MPUBaTHOCTU. VIHAMBUAYE YMHe
n360pe carnacHo CBOjUM MOTPOLIAYKUM HaBMKaMa.
Peu je o ,,noBehawy NOTPOLIAYKUX OUYEKMBAHbA U
acnupaumnja He3aBUCHO of KynosHe mohu” (Skier,
2003). Kpo3 KOH3yMepur3am ce ornefa eKOHOMCKa,
KYNTypHa » MefuMjcKa cTpaHa rnobanusauuje.
PobHe mapke - ,,6peHA”, nan ,,noro”, noctanu cy
BaXHWjU M 0 caMOr Npou3Bofa. Y KyNnTypHOM
cMucny, Npojaje ce >XMBOTHM CTUN. KoH3yMepur3am
je WCTOBpPEMEeHO W HauyuH XWBOTa, [AOK je
OpeH0MaHM]ja eceHLMja KOH3YMepu3mMa, 04HOCHO,
noTpoLUaYyKor ApyLUTBa.

Mojam MmekpoHangusauunja, O[HOCHO
MeKAOHanausaumnja Kyntype o0O3HayaBa jacHy
YyCMepeHOCT KynTypHe nonuTuke pa 0Oype
JeTepMucaHa NpUHUMNMMaA KOMepLujanHoCTH,
epKacHocCTH, npuMNaroA/bMBOCTH 7
npouTabmunHocTm (Ritzer, 1983).
MekgoHangusaumja WMNAULUTHO 3axTesa
npunarofasamwe Hajy3BULLEHNjUX CTBapanavykmx
npuHUMna npuHumnuma TpXxuwra (Barber,
2008). CHaxxHa KpuUTMKa XOMOreHu3aumju ykyca
N cTaHJapAn3aunjyu M3paxeHa je LUMPOM CBeTa,
a (bpaHUyCKM KpuTuyapu cy Bogehun y woj. Y
pacnasaMa ¥ Monemumkama Huje n3ocTana Hu
KPUTUKA MacoBHe Ky/NType, Koja npatu N0ruky
npopuTabunHocTn, nnacupa [eCTPYKTUBHE
cagpxaje, noAcTMye XefoHM3aM W Hacu/be
o6e3Bpefyjyhn Buwe KynTypHe cTaHgapgie
(Pordevié¢, 2009). MacoBHa KynTypa Huje HOBUTET,
OHa je WCTOPUjCKM npaTmnal, TeXHONOLLKe
eBONyLUMje YoBeKa 1 nocneguua MogepHusauuje.
Mpouec ypbaHusaynje je [oBeO A0 OTyhewa,
rge je cycef cycefy cTpaHal, rie He nocrtoju
3ajefHuua Beh maca, rge je CTBOpeHa Kyntypa
3a CBe W cBakor. TakBa KynTypa je foBena fJo
packopewuBawa /byan U ambujeHTa y Kojem
nojefMHUM Kao KOHCTUTYTUBHW €NIeMEHTHU
MaCOBHOTI ApyLUTBa rybe Ky/nTypHUW, PENUTNj CKU U
mopanHu nHterputeT (Miloradovi¢, 1999). laHae
je nocebHO aKTye/lHa KpUTUKA KOMepLmujanmsaumje
Kyntype. To je noTpoluayka Kyntypay cnyxou
penpoaykKLumje CBETCKOI €KOHOMCKOr cuctema
M cTBapamwa BelTaykux notpeba /mwyan. To

elements of individuality of certain nations
(cultural assimilation). Global media have
paved the way for the spread of consumerism
and brandomania. They enter the sphere of
human privacy. Individuals make choices
in accordance with their consumer habits. It
is an "increasing consumer expectations and
aspirations about, independently of purchasing
power" (Skier, 2003). Economic, cultural and
media side of globalization is reflected through
consumerism. Brands - "brand" or "logo",
have become more important than the product
itself. In cultural terms, we sell a lifestyle.
Consumerism is also a way of life, while
brandomania is the essence of consumerism,
i.e. the consumer society.

The term McDonaldization, i.e.
McDonaldization of culture means a clear
focus of cultural policy to be determined
by principles of commercially, efficiency,
flexibility and profitability (Ritzer, 1983).
McDonaldization implicitly requires
adjustment of the highest creative principles
to the principles of market (Barber, 2008).
Strong criticism of the homogenization of
taste and standardization is expressed around
the world, and the French critics are leading
it. In the debates and polemics the criticism
of mass culture is not omitted, which follows
the logic of profitability, places destructive
content, encourages hedonism and violence,
diminishing high cultural standards (Djordjevic,
2009). Mass culture is not new, it is a historical
companion of technological evolution of man
and the result of modernization. The process
of urbanization has led to alienation, where
the neighbour is a stranger to the neighbour,
where there is no community but the mass,
where culture is created for each and everyone.
Such a culture has led to the uprootedness of
people and environment in which individuals
as the constituent elements of mass society are
losing the cultural, religious and moral integrity
(Miloradovi¢, 1999.). Today especially actual
is the critique of commercialization of culture.
This is a consumer culture in the service of
reproduction of the world economic system
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je KynTypa Koja cTBapa 4Y0BeKa KOju XWBMW [a
6v Tpowwo, a He Tpowwu Aa 6u xuseo. Poba
Kao KOH3YMeHT npeAcTaB/ba HeroB KynTYpHU
n3pas. Lu/b MacoBHe KynType je fa o6e3speau
ayTEeHTUYHY CTBapanayky WHAWBWAYANHOCT Koja
HWje y CKnafy ca CTaHZapAuma MnoTpoLHe, LTO
6y omyhwnno fa ce nog niawTom KynType Hasusajy
cajpkaju Koju cy flarbeko of Tora.

Fno6anHa nNoBe3aHOCT M CTaHjapAm3saumja
ornefa ce y KyntypHum pobpuma o ogehe
00 XpaHe, My3uke, (uamMa, apuTeKType 1
ap. YuvmweHnua je pga oppefeHuM CTUMIOBM U
O6peHAo0BM MMajy rnobanHy BpefHOCT U MOry
Ce CycpecTu y CBUM [efioBMMa CBeTa. Ha Taj
HauyMH je KynTypHa npakca noctana poba
KOjOM ce Tpryje, a XomoreHusaumja KyntypHor
MCKYCTBa MpeTha PasHOBPCHOCTU KYNTYPHUX
Mpakcu Hapo4ymnTo Y Hepas3BUjeHUM U ApXKaBamay
pa3sojy (Coli¢, 2004). ¥ rno6anHoj eKOHOMU)H,
KyNnTypa je CKOpO nocTtasia onepatvBHU HavuH
nocfioBawa CaMo y jeJHOM CMepy: KynTypHa
pobpa u ycnyre npousBefeHe y pasBUjeHUM
Ap>XaBama JOMWHMPAjy Ha CBETCKOM TPXWLITY,
[LOK Hepa3BMjeHe eKOHOMUje MMajy noTelukohe
y npefcTaB/baky CBOjUX KYNTYpHUX gobapa u
ycnyra, rna camum TUM HWUCY y MOoryhHoCTM fa ce
CynpoTcTaBe KOHKYPeHLNN.

CBe HarnaweHuja Kputuka rnobanHe
XOMOreHu3aunje n cTaHjapausagmnje 1ako Moxe
O[BECTU Y KPajHOCT. [a finje yrpoxeH KynTypHu
WOEHTUTET HEKe N30/10BaHe 3ajefiHNLIe aKo HeHU
npunagHuum nocepyjy mobunHu TenedoH
nnn nocete McDonald's pectopaH? [a nu cy
OHW XPpTBe rnobasHor kKanutanusMa v ga nu
Tpeba fa ocTaHy MO CBaky LieHY CUMpOMalluHu,
HeMHpopMUCaHW 3apaj ayTeHTUYHOCTA?

KYNTYPHU MOEHTUTET KAO
MPOnM3BOA ENOBAJTN3ALNIE

Cse cy 6poOjHUjM ayTopu KOjU KYNTYpPHU
NOEeHTUTeT AeUHUIWY Kao Npou3BOj
rnobanusaunje n fajy npefgHoCcT pasnnynTocTuma
(xeTeporeHm3saumja). Mlako He MOXe [ia ce NOopeKHe
oumrnegHa moh rnobann3oBaHoOr Kanutanmsma y
nornegy AucTpubyumje n npomoBucara CBOjUX
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and the creation of artificial needs of people.
It is a culture that creates a man who lives to
consume, but does not consume to live. Goods
as a consumer present cultural expression.
The aim of mass culture is to discredit genuine
creative individuality that is not in accordance
with the standards of consumption, which
would enable the contents that are far than
culture to appear under the guise of culture.

Global alliance and standardization are
reflected in cultural properties from clothing
to food, music, film, architecture and others.
The fact is that certain styles and brands have
global value and can be found in all parts of
the world. In this way, the cultural practice
has become a commodity to be traded, and
the homogenization of cultural experience
a threat to diversity of cultural practice,
especially in underdeveloped and developing
countries (Colic, 2004). In a global economy,
culture is almost becoming an operative way of
doing business in only one direction: cultural
goods and services produced in developed
countries dominate the world market, while the
underdeveloped economies have difficulties in
presenting their cultural goods and services, and
therefore are not able to oppose competition.

More and more pronounced critique of
global homogenisation and standardization can
easily be taken to the extreme. Is the cultural
identity of some isolated community threatened
if its members own a mobile phone or visit
McDonald's Restaurant? Are they victims of
global capitalism and whether they should stay
poor, uninformed at all costs in the interest of
authenticity?

CULTURAL IDENTITY AS A
PRODUCT OF GLOBALIZATION

Many authors define cultural identity as a
product of globalization and prefer diversities
(heterogenization). Although one cannot deny
the obvious power of globalized capitalism
in terms of distribution and promotion of
cultural goods and services in every part of the
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KYNTypHuUX fobapa u ycnyra y CBakoMm feny
cBeTa, MPUCYCTBO TakKBWUX pobapa u ycnyra
He 3Hauu WCTOBPEMEHO W OocTBapewe Aybsber
KyntypHorytuuaja (Tomlinson, 2003). NckycTea
yKasyjy Ha TO [a KYNTYPHW WAEHTUTET Huje
Nnak nfeH rnob6anusaumje 3aTo WTO KynTypa
npoXunma cBe 06n1acT¥ LPYLITBEHOr XWBOTa U
LUTO je Y BE/IMKOj Mepu MHCTUTYLUMOHaNM30BaHa
(3aKoHCKa perynatusa, 06pa3soBHU CUCTEM U
Meauju). ViIcToBpeMeHo, NojeauHLM Kao YiaHoBU
rpyna Hucy camo 06jeKTu KynTypHUX yTuuaja,
Beh cy6jekTn Koju MOry opbauutn TeKOBUHE
rnobanHe Kyntype wunu je MHTerpucatu yHyrtap
COMCTBEHe. Y MpWIor 0BOME WUie MULLbEE [a
Camo 3eM/be Koje UMajy BpefHOCTU C/IMYHE OHMMA
y CA/J cy BULLIE CK/IOHK [ja YCBOj€e NPOU3BO/E KOju
ofpaxasajy TMNuMUHy amepuuky kyntypy (Craig
et al., 2009). ¥Ynpkoc nonynapHoMm BepoBawy Aa
rnobanusaumja 3axTeBa KynTypHY XeremoHujy,
peanHOCT MoKa3syje 4a NocToju U jaya KynTypHM
OTNOpP Mako eKOHOMCKa pa3Boj rypa cee 3em/be y
3ajeHNUYKOM npasLy.

Nako mMefmju foBode [0 CTBapawa CAMYHUX
KYNTYpHUX o6pasaua, OHW He Yyrpoxasajy
HaLNOHAMHN U KYNTYPHU NLEHTUTET Beh Cy BaXHO
CPeACTBO Herose agpumaumje Ha rnobanHom
HuBoy. C Apyre cTpaHe, eNeKTPOHCKN Meanjn, a
npe ceera Tenesusnja U MHTepHeT, omoryhasajy
rnefawe v npahewe gorahaja Wypom ceeta, 1 6ap
NnocpesHo, Y4ecTBOBawe y wuMa. [ocebaH 3Havaj
MMajy caTenMTcKa U KabroBCKa TefieBn3mnja Koje
Cy YUYMHUNe Kopak Hanpej. [pxaBama je Texe
[la KOHTpOoNuMLWY TakBe KaHane, a rpahaHuma je
Nakwe fa gohy [0 NOXe/bHUX MHGopmauunja.
Gidens (2003) uctuHe faje TeneBu3nja kKao Meguj
ofurpana 3HavajHy ynory y oTBapawy [pXKasa
McTouHe EBpone 1989. rognHe. Pa3Boj MHTepHeTa
omoryhunoje kopuwheme online nsgarka HoBUHA U
yaconuca, rnefawe TeneBusnje, cnyllawe pagmo
nporpamMa u npeTpaxusamwe pasnnynTux 6asa
nogaraka. OmoryheHoje 1 on1akLaHo eneKTPOHCKO
nocnoBakwe, TpProsBuHa pobom, ycnyrama wu
NHpopmaLlujama, nnahawe padyHa, pesepsauuja
KapaTa, Cnawe M npumare eneKTPOHCKe nowTe,
obpa3oBare Ha Ja/buHY.

MpucTanuue oBor NnpucTynay rnobannsaumju
BMAE MNO3UTMBAH MpoLec KOju LOMNPUHOCK

world, the presence of such goods and services
does not mean at the same time achieving a
deeper cultural impact (Tomlinson, 2003).
Experiences show that cultural identity is
not an easy prey to globalization because
culture permeates all aspects of social life
and it is largely institutionalized (legislation,
educational system and the media). At the same
time, individuals as members of groups are not
only objects of cultural influences, but subjects
who can dismiss the achievements of global
culture or integrate it within their own. This is
supported by the opinion that only countries
that have values similar to those in the United
States are more inclined to adopt products that
reflect the typical American culture (Craig
et al., 2009). Despite the popular belief that
globalization requires cultural hegemony, the
reality shows that there is a strong cultural
resistance even though economic development
ispushing all countries in a common direction.

Although the media lead to the creation of
similar cultural patterns, they do not endanger
the national and cultural identity but they are
an important means of its affirmation at the
global level. On the other hand, electronic
media, primarily television and the Internet,
enable viewing and monitoring events around
the world, and at least indirectly, participation
in them. Special importance is given to the
satellite and cable television that have made a
step forward. It is more difficult for the states
to control such channels, and it is easier for
the citizens to reach the desirable information.
Gidens (2003) points out that television as a
medium played a significant role in the opening
ofthe countries of Eastern Europe in 1989. The
development of the Internet made it possible
to use the online editions of newspapers and
magazines, watching TV, listening to radio
programs and searching different databases.
Provision is also made for easier E-business,
trade in goods, services and information, paying
bills, booking tickets, sending and receiving
e-mail, distance education.

Supporters of this approach see
globalization as a positive process that
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oborahusawy, Npu 4Yemy He cnabu ayTeHTU4YaH
KYNTYPHWU WAEHTUTET nojefuHua W 3ajefHuue
naypann3oBakbeM KynTYypoNIOWKKUX Ccagpxaja.
Cwmatpajy fa rnobanusaumnja npyxa MHoOro, jep
oTBapa HOBa, aKTye/lHa MUTaka y CBETY Yy KOMe
XUBMMO, Yy HaleM HenocpefHOM OKPYXehY,
HalleM CBaKOAHEBHOM XWBOTY M Hama camuMma.
Mpouec rnobanusaumje SONPUHOCKU OTBapakwy
rpaHuLa NnoKanHUX Kyntypa v MNONUTUYKUX
3ajegHunua, npeobpaxasajyhm nojeanHavHa
MCKyCcTBa Yy WH(MOpMauunje LWKNPOM CBeTA,
[LLONpUHOCK pa3Bojy rnobasiHe KynType, nosesyjyhu
pasnuumTa gocturHyha Koja cy LOCTymnHa cBMMa
(Golubovic¢, 2006).

Nlenota pasnMunToCTU KynTypa orfega ce
y TOMe fa je cBaka Ky/iTypa pu3HuLa UCKYCTBa,
MYZpOCTU M MOHallawa CBUX KOjujoj npunagajy.
Ha Taj HauMH OHa MMa KopucT of nopehemwa ca
ApyruM KynTtypama. [pyrum peyvma, nopact
KYNTYypHUX [oAuMpa He BOAM CamMO HeCcTaHKy
cTapux obpa3zaua, Beh MCTOBPEMEHO Moj yTuuajem
MellaweM pasnMunMTuMX Tpaguuuja HacTtajy
HoBe (popme. TTOMeHYTM nNpouUec MO3HAT Kao
Kpeonusaumnja OLHOCK Ce Ha KyNTypHe u3pase
KOju HeMajy UCTOPUMjCKe KOopeHe, Beh cy pesynrtar
KpeaTuBHe mehynosesaHocTu (Hannerz, 1992;
Cohen, 2007).

BredSo w»n Valas (2003) wuctuuy pa je
HajuspasuTuja upTta rnobasHor cena ynpaso
pasMYUTOCT N Aa MOAEPHY KYNTypy OL/NNKYje
XeTeporeHunsaumja, a He XOMOreHusauuja.
nobanHa TeHAeHUMja He MOXe eNUMUHMCATU
PasHOMMKOCT KynType. CBU TV NPOLECK MeLlaka,
npennutamwa, xvmbpuansaumje, KpeaTUBHOCTH,
HajoNIvXXM cy KOHUEeNTy raokKanusaunje Kojy je
3acTynao u nonynapucao Robertson (1992; 1995).
Fnokanusaumnja nogpasymesa MoaupuKaumjy
3anafHux KynTypHUX BpeAHOCTW, Kao rnobanHo
HajyTuuajHujux, y cknagy ca JnoKaaHUM
3HayewVMa, LWTO pe3ynTupa CTBapawbeM HOBE
KYyNTypHe cuHTe3e. Teopuja rnokanusauuje
je Hajénmxa peanHum npouecuma KynTypHe
rnobanunsaymje, NowTo Mehyco6HO NpPOXMMare
yTuuaja rnobanHor v IoKasHoOr Bulle A0BOAU
[0 CBOjeBpCHE KYNTYypHe Xmbpugusaunje, Hero
noTnyHe AOMMHaLMje 3anafgHUX BpefHOCTU. To
3Hauu fa IoKanHo He rybu cBoj MaeHTUTeT, Beh ce
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contributes to the enrichment, while not
weakening the authentic cultural identity of the
individual and the community by pluralising
cultural contents. They find that globalization
provides much as it opens new, current issues
in the world in which we live, in our immediate
environment, our daily lives and ourselves.
The process of globalization contributes to the
opening of the borders of local cultures and
political communities, transforming individual
experiences in information around the world,
contributing to the development of global
culture, linking different achievements that are
accessible to all (Golubovi¢, 2006).

The beauty of the diversity of cultures
is reflected in the fact that every culture is a
treasury of experience, wisdom and behaviour
of all those who belong to it. In this way, it has
benefited from comparisons with other cultures.
In other words, the rise of cultural contacts is
notjust the disappearance of old forms, but at
the same time under the influence of mixing
different traditions new forms are created. This
process known as creolization refers to cultural
expressions that have no historical roots, but
are the result of creative interconnections
(Hannerz, 1992; Cohen, 2007).

BredSo and Valas (2003) point out that
the most distinctive feature of the global
village is the variety and that the modern
culture is characterized by heterogenization,
not homogenisation. Global tendency
cannot eliminate the diversity of culture.
All these processes of mixing, interweaving,
hybridization, creativity are the closest to
the concept of glocalization represented and
popularized by Robertson (1992; 1995).
Glocalization involves modification of Western
cultural values as a globally influential, in
accordance with local meanings, which results
in the creation of new cultural synthesis. The
theory of glocalization is the closest to the real
processes of cultural globalization, since the
interweaving of global and local impacts more
leads to a kind of cultural hybridization than
complete domination of Western values. This
means that local does not lose its identity, but is
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cnaja ca rno6anHum fobujajyhu HoBy, NO3UTUBHY
AumeHsnjy. bygyhu fa 3a nojeguHe Ta cumbmnosa
HWje afeKBaTHa, OAr0OBOP Ha rnokKanmsaumjy Moxe
o6UTK BULLIE NOKaNM3auuje, a Make rnobanusauuje.
Taga ce MOXe jaBUTW CynpoTaH TpeHn of
OYEKMBAHOT, a TO je UCTULLake N MHCUCTUpaHe
Ha pasnuuutocTMma. HajpagukanHuju o6amkK
OBOI TPeHJa Koju BOAM Y KpajHOCT je nojasa
»,EKCTPEMHe CTpyje peTporpagHor mcnamckor
thyHgameHTannsm” (Pecujli¢, 2003). Moce6HO
ayTopuTtapHa rnobanusaunja cteapa norogHo Tne
3@ eKCNaH3njy KYNTYpPHUX KOHMAMKTA (ETHUYKN,
HauMoHanHKu, Bepcku). Ljosa (2003) cmaTtpa ga
rnobanusaumnja He TyLIN NOKanHe KynType Beh nx
ocnobaha of MAeoNoWKNX CTera HauMoHanmM3ma
M Aaje cTpax og rybuTka naeHtuTeTa, Tpaguumje,
obunyaja MU MUTOBA ,KOLWIMAp WM HeraTuBHa
yTonunja”. MogepHusaymja je HemsbexaH npouec
Koju oTBapa HoBe MOryhHoOCTM M MnpefcTas/ba
BaKaH Kopak Hanpef 3a LefOoKYNHO J/bYACKO
ApywTBo. Mo Hwemy, HecTajawe rpaHuuLa u cee
Beha Mefy3aBMCHOCT MOACTUYE HOBE reHepauuje
Jayue 0 Apyrum KynTypama He u3 xobuja Hero u3
noTpeoe.

3AK/bYYAK

MHTepakunja wnsmehy rnobanusaynje u
KYNType je jolw yBeK HeLOBO/bHO MUCTPaXKeHa.
MpucyTHaje nenesa cynpoTCTaB/beHNX MULL/bEHA
- 0f, OHMX [l HaUMOHAJTHE KY/TTYPE HUCY YTPOXEHE,
[0 OHMX [a UM MpPeTU HecTajare. 3aroBOPHULM
Teopuje KOHBepreHuuje UCTUHY CTaB fAa [0/a3un
[0 HacTaHKa CMYHUX APYLUTBEHUX U KYNTYPHUX
CTPYKTYpa W HUXOBOI Npubamkasama y npasLy
[LOMWHAHTHUX 3anajHWUX BPeAHOCTU Tj. rnobanHor
Kanutanmiama. 360r Toraje 04eKMBaHO fAa 3eM/be
y pa3Bojy, YK/byuyjyhu n 6usLle coumjanuctuyke
3eM/be, BPEMEHOM CBE BYLUe Npuxearte NOMeHyTe
BpefHOCTU. Teopuja fuBepreHuuje, ca gpyre
CTpaHe, 3aroBapa cxBaTare flaje cHara KynTypHuX
YMHUNaLa M3paxeHuja of TeXHONOWKMX U Aa
he ce pasnuke n3Mehy HauMOHaNHUX Kyntypa
unu nosehasat UM OCTaTK MPUBIVKHO UCTE.
Teopuja KpocBepreHumje, Kao KOMNPoMuc nsmehy

connected with a global, getting a new, positive
dimension. Since for some the symbiosis is not
adequate, the answer to glocalization can be
more localization, and less globalization. Then
an opposite trend can appear than expected,
and it is the highlighting and insisting on
diversities. The most radical form of this trend
that leads to the extreme is the phenomenon
of "extreme current of retrograde Islamic
fundamentalism"™ (PeCujli¢, 2003). Especially
authoritarian globalization creates a fertile
ground for the expansion of cultural conflicts
(ethnic, national, religious). Ljosa (2003)
argues that globalization is not suppressing
local cultures, but it frees them from the
ideological constraints of nationalism and that
the fear of loss of identity, tradition, customs
and myths is "nightmare or negative utopia".
Modernization is an inevitable process which
opens up new opportunities and represents an
important step forward for the entire human
society. According to him, the disappearance
of borders and an increasing interdependence
encourage new generations to learn about other
cultures not as a hobby, rather out of necessity.

CONCLUSION

The interaction between globalization and
culture is still unexplored. There is a range of
conflicting opinions - from those that national
cultures are not endangered to those that
disappearance is threatening them. Proponents
of the theory of the convergence point to the
attitude that it comes to the formation of similar
social and cultural structures and their bringing
closer in the direction of the dominant Western
values i.e. the global capitalism. Therefore, itis
expected that developing countries, including
the former socialist countries, have increasingly
accepted the mentioned values. The theory of
divergence, on the other hand, advocates the
notion that the power of cultural factors is
more pronounced than technological and that
differences between national cultures will either
increase or stay about the same. The theory of
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HaBefEHMX KpajHOCTW, M3HOCK MPeTnocTaBke 0
nofjefHaKoM 3Hauajy TEXHOMOWKUX U KYNTYPHUX
[LeTepMUHaHTKN. Ycnef Tora, MOXe Ce 04eKkumsatu
KOHBEpPreHuuja jefHNX, anv v LUBepreHuymja
Apyrux KyntypHux BpegHoctu (Ralston et al.,
1997). BehuHa ayTtopa Koju cy ce 6aBuUIM OBUM
nutawkbuma cmatpa fga je Tpehe cTaHOBULWITE
HajpeanHuje, jep 1y ycnosuma rnobanusaymje
HaunoHanHe KynType unak onctajy. [NomeHyTa
pasnmymTa CTaHOBWLITA HE fajy Yy NMOTMYHOCTU
OLr0BOP Ha CYWTWHCKa MuTawa: fa m je
rnobanusaumja NnoTYnbaBare Uau Wwanca? fa v
rnobanusaunja BOAU MOHULLTERY HALMOHANTHUX
KynTypa, acuMmunaumju, cykoby uusunmsaumja
U HUX0BOM Mefyco6HOM ob6orahmeakwy K
MYNTUKYNTYypanu3smy? La num um3onayumoHusam
UIn pagnkKanus3am mMory o4ysaTyl HauMOHanHy K
NIOKANHY Kyntypy?

UnbeHWYHO CTawe je fa y MOAepHUM
ApYyWTBMMa Bnafja KynTypHu naypanusam, a aa
CYy KONEeKTUBHW W NNYUH UAEHTUTETU XMOPULHMW.
3aTBOpeHa [ApywTBa Cy CBOjUM OTBaparem
ocno6oanna MOTUCHYTY KpeaTUBHOCT U
cTapanawtso. MefhyTum, y ycnosuma nocrtojara
MHOLWITBA KYNTypa, HWUXOBE Pa3NYUTOCTU K
NErnTUMHOCTM Pa3NNYMTUX U3pasa /byACKOr fyxa,
nocTaB/ba Ce MUTakwe HUXOBUX LOAMPA, CYCPeTa,
Cykoba, yKpliTawa, MeflyyTuuaja, noTUCKMBaHa
N yjefHayaBaka. Y TOM nornegy oboctapaHu
cy mefyyTuuaju n pasmeHa Ha ckKanum nokasHor
1 rnobanHor. AKO KynTypHa nonvTuKa Texu ga
npowvpy BPELHOCTU 3amajHe uuBuausauuje,
Yy KyNTypHOM CMUCNY, TO LOHEK/IE MOXe BUTK U
orpasjaHo, ann ako J0BOAN Y NMUTaHe NocTojame
pasNnuUTUX KYNTYPHUX UAeHTUTeTa U cy3buja
moryhHocT n3bopa, oHa Ty Hema onpasfarba.

bes o063upa wTto no muwsbeHy Gidensa
(2003), ,)KMBMMO y CBETY Yy KOMe CMO U3rybunu
Hagy fa hemo ra pxxatu nof KOHTPOJIOM, Y CBETY
KOju je yBeO HOBe BpCTe HernpenBUA/bUBOCTMU,
pu3MKa W HECUTrypHOCTW”, KYyNnType Mmopajy
XVBETN CNO60AHO. Y KOHTAKTy M MPOXUMarky
KynType ce npunarofjasajy HenpectaHoMm TOKY
XMBOTA. YHUPMLUPAHOCT 1 yjeHavaBare npeTtu
YHULWTewY pasnmka Koje oborahyjy. Hajborba
ofbpaHa KyNTypHOr WAeHTMUTeTa je Herosa
npomMounja M npeseHTayuja LWKUPOM CBeTa.
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crossvergence, as a compromise between the
mentioned extremes, is the presumption of
equal importance oftechnological and cultural
determinants. As a result, we can expect a
convergence of some, but also divergences
of other cultural values (Ralston et al., 1997).
Most authors who have dealt with these issues
consider the third point of view to be the
most realistic, because in the conditions of
globalization, national cultures still survive.
The aforementioned different perspectives
do not give a response to the fundamental
questions: Is globalization servitude or chance?
Does globalization lead to annulment of the
national cultures, assimilation, the clash of
civilizations or their mutual enrichment and
multiculturalism? Whether isolationism or
radicalism can preserve national and local
culture?

The factual situation is that cultural
pluralism rules in modern societies, and
collective and personal identities are hybrid.
Closed societies liberated repressed creativity
by their opening. However, in terms of the
existence of a multitude of cultures, their
diversity and legitimacy of different expressions
of the human spirit, the question arises of
their contacts, meetings, conflicts, crossings,
interactions, suppressions and equalizations. In
this regard, the interactions and exchange on
local and global scale are mutual. If cultural
policy tends to spread the values of Western
civilization, it can be justified to a certain
extent in cultural terms, but if it endangers the
existence of different cultural identities and
suppresses choice, then there is no justification.

Disregarding the opinion of Gidens (2003)
that "we live in a world where we have lost
hope that we will keep it under control, in
a world that has introduced new kinds of
unpredictability, risk and uncertainty", cultures
must live freely. In contact and permeation,
the cultures adapt to the constant flow of
life. Unification and standardization threaten
the destruction of the differences that enrich.
The best defence of the cultural identity is its
promotion and presentation around the world.
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EKCTPEMHO NIOKANNUCTUYKE N HaLWOHANINCTUYKE
BU3Mje Cy Y packopaky ca YHUBep3aiu3mMom
KynType.

Enobanunsayuja y kyntypm morna 6u soguTu
cTBapaky WCTUHCKe rfiobanHe KynType Koja
He 61 6una MOHUCTMYKA, Beh 6K Guna KynTypa
rnobanHor ApyLwTBa - KOCMOMOMUTCKA KyNTypa.
OHa 6w nocTtojana ynopeso ca NOKaJHUM
Kyntypama. JlokanHe Kyntype 6u npyxane
ocehaj CUTYpPHOCTU U YKOPEHEHOCTH, a rnobanHa
KynTypa Moxke nogcrtahu fa >XVBUMO U MUCIUMO
OTBOpeHMnje. TO 3HayM [a, Kao LITO je JIoKasHa
KynTypa jefaH of usbopa umaeHTuTeTa, Tako u
rno6anHa KOCMOMOJIMTCKA Ky/nTypa MOXe 6uUTu
“3Bop uctor. MnobanHa KynTypa Ham Hyau cBoje
MHOro6pojHe YHMBEP3a/IMCTUYKe cajpKaje Koju
MOry YNOTMYHUTW Hally NOKanHy npusmy.

be3 063vpa Ha CBOjy HeratuBHYy CTpaHy,
rnobanunsaymja cteapa MoryhHocT ga YoBeEK caM
6upa U KOHCTUTYyWLLE COMCTBEHW WAEHTUTET,
6upa My3uKy Kojy he cnywartu, HauyMH Ha Koju
he pasmuwsbatn, cTun obnayewa M APYro.
CBaka ocob6a, na u rpyna /byam, Tpeba fa Texm
O4YyBaky OHOra LWTO YUHU HEFOB KYNTYpPHU
KOHTUHYWTET, HEroBO je MpasBo fa 4yBa CBOj
WLEHTUTET U NPUXBATM OHO LUTO XeNn 13 Apyrux
KynTypa, anm mopa fga nowTyje u Tofepulle
pasN4nTOCT. XOMOFEHOCT U XeTeproreHoct
Cy [Ba KOMMN/JeMeHTapHa npoueca, npu 4emy
rnobanunsaumja crTeapa KpeaTUBHW amanram
rno6anHux 1 NOKalHUX KyNTYPHUX 0COOUHA
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