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TYPU3AM U MEBYHAPOJIHO ITOCJTOBAIBE — TEOPETCKHU TPUCTVYII K
IMPAKTUYHA HUCKYCTBA

JIOBPULIA JOBUYUE'*, MAPKO CTOJMJBKOBUR?

'Yuueepsumem y Beozpady, Ieozpagpcxu paxynmem, Cmydenmcku mpe 3, Beozpad
ouna. eeozpagh-mypuzmonoz, Beozpad

Cazxerak: Y pany ce pa3marpa ogHoc u3Melhy Typusma u MehyHapogHor nocioBama. McTpaxuBame ce TeMeJbd Ha
YKpIITaky Pa3IMYUTHX TEOPHjCKHX KOHIIENaTa, 3Ha4YajHUX EMIMPHjCKUX Hala3a M BIACTHTHX CTABOBA ayTopa.
KibyuHn 3akipydak panga je y Tome jna, 6e3 o03upa Ha JeIMMHYaH HAlpelak y CXBaTamby 3Hauyaja TYPUCTUYKOT
[0CIIOBamkba, OJHOC U3Mely Typu3Ma U MeljyHapoIHOT [OCIIOBaba jOLI YBEK HUjE JETa/bHO cariefaH U pasjallbeH.
JpyruM peunma, Guhie mMoTpeOHO jOII AOAATHUX M KOMIUICKCHHjUX MCTPaKMBara Y OBOM JOMEHY Yy HapeaHOM
nepuoay. builo koje cxBarame Typus3Ma je HeaJeKBaTHO, 0e3 yBakaBamwa JONPUHOCA Koje MehyHapoaHu Ou3HHC
MOXE JOHETH TYpH3My, Ka0 IITO CE HCTOBPEMEHO MeljyHapoaHHM OH3HHC HELEIOBHTO TyMadH, ak0 HE y3HMa
TYPHCTHYKO HOCIOBame y 003up. Jlo caja cy MCTpakHBama Typu3Ma HCKJbY4YMBY MPEIHOCT JaBaja M3ydaBamy
TYPUCTHYKE Tpaxibe, [OK CC MaprUHaIM30Ba0 3HAa4Yaj HOCWIAL[A IIOHYJAEC KOjH KpEHpajy TypPUCTHUKY
noHyxy/npoussoi. Hacynpor Tome, y pagy ce Gokycupa 3Ha4aj BEIMKHX MYJITHHALMOHAIHUX KOMIIAHH]ja jep OHE
HI0CTaBJbajy KIbYYHE TPEHAOBE Y CEKTOPY TypU3Ma, KOje 3aTHM CJIe/ie APYTH HOCHOLU TYPUCTHYKE TIOHYIC.

KibyuHe peuu: Typuszam, Mel)yHapoIHO OCIOBamke, YCIIyre, MHTErpalyja, MyJITHHALMOHAIHE KOMITaHH]e,
YBoa

Typu3am ce dYecTo ONMCHje Kao jemHa OJ CBETCKH HAjjauynX — Wy HEKUM
ClIy4ajeBUMa, HajBaXXHHMja [ENaTHOCT, W TO HAPOYUTO YHYTap TNOMyJapHUX MeEIHja,
MOJMUTHYKUX KPYTroBa M akajeMcke 3ajenHiie. MelhyTuM, mocroje 030MIbHE KOHIENTyalHe
temkohe y meduHucamy TypusMma kao koxepeHTHe nematHoctu (Hall C. M., 2005). Ilo
MHOTHMa, TypHU3aM ce Haj0oJbe TyMayH Kao CEKTOPCKa aKTHBHOCT KOja YKJby4yje HEKOJIMKO
CyOCEeKTOPCKMX aKTHBHOCTH, Kao INTO CY YrOCTUTEJbCTBO, caoOpahaj, areHIujcko
nocnosame u ap. (Hall C. M., 2006). Melytum, Takas, pexio OU ce, CTEpEOTHIT Y IPUCTYITY
TYpHU3MY j€ YECTO O/IBJIaYHO NaXKikhy MCTPaXKMBada ca HEKUX JIPYTHX KPYLHjaJHUX IHTamba,
BE3aHUX HIIP. 3a yHanpehemwe ynore npeayseha 1 BUXOBOT MOCIOBa®kA y JOMEHY TypU3Ma.

[IpBa OutnHa npumenda y Be3W ca JOMUHHPajyhuM NpHCTYNIOM JOcCalallllbuM
UCTPaXUBAKBUMa TypU3Ma THYE CE cariielaBarba Typu3Ma HNpPEBacXOIHO Ca CTAHOBHMILTBA
yJlore moTpoIIaya, MTo 3Ha4H J1a je y (POKyCy TYpUCT Kao yUECHHUK KpeTama TOKOM KOjer ce
BEeMy HCHopydyje oapel)eHH Mmpou3BOA/IIOHYa, HA OCHOBY KOje OH OCTBapyje oxpelheHu
TYPUCTUYKH JIOXKHBJba]. TakaB IPHUCTYII TYpU3MY yTeMEJbEH IPEBACXOIHO Ha carjieaBamy
yIIore W 3Hadaja Tpaxmbe, TYPHYO je Ha MapruHy TYPUCTHYKOI TUCKypca HOCHOLE MOHY.E,
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OIHOCHO Tpeay3eha, BUXOBE omepallyje M yHyTpalllky opraHu3anuoHy kyiarypy (Purcell
W. u Nicholas S., 2001; Coles T. u Hall C. M., 2008; Josuuuh J[. u Wnuh T., 2010). ¥
nopehemy ca mpenmysehmma w3 Apyrux cextopa (MHIycTpHja, (UHAHCHjCKE YCIyTe,
TPrOBHHA U CJI.), MOXKE CE BHICTH MambaK NaXie IIpeMa HHAUBHAYaTHUM KOMIIaHHjaMa Koje
Cy aKTUBHHM CYOJeKTHM Yy JaHIly Kpeupama TypHCTHUYKE IOHYJE, OJHOCHO NPOIYKIHje
MPOM3BO/IA U YCIIyTa KOjH CE€ UCTIOPYYYjy TYypUCTUMA.

Jpyra peneBaHTHa npumen0a WM 3allaXamke OJHOCH CE€ Ha TO Ja ce Majua H
cpenma mpenyseha, reHepasHO TiefaHO, Hajlaze y CPEAMINTY TYPUCTHUYMX IIOJIEMHKA H
nebara. Opa mpemnyseha Opojuano momuHupajy Mmely mpemay3ehnMa TypHCTHYKE MPHUBpENE,
OHa Cy yoOW4YajeHH INpeAMETH HCTPaKUBama, 3aTO IITO, YIJIaBHOM, IOCIYjy Ha jeIHOM
reorpad)cKy OrpaHUYCHOM TPIKHIUTY, JAKO UX je MOCHTU(MHKOBATH M HA TAKBOM TPXKHIITY
oJlHOCHa TIpeny3eha Mory ce Jiakine NMEHETPUpPATH Hero BeJHKe Kopropauuje. Mehytum,
BEJIMKM je TIapaJoKC Ja MHOTE OJl BEJIUKHX MYJTHHALMOHAIHMX KOMIIaHHja ca
MPEKOrPaHUYHUM HOCIIOBamkEeM, KOje TPKUIIHA TPaXKkha U TEOPETHYapu TypH3Ma JaKIIe
Opke permcTpyjy Ha TpXKHUINTY y OJHOCY Ha Maia M cpelma mpexyseha, jomr yBek HHCY
rmocrajie JOMUHAaHTHA TeMa Typuctiuukor auckypea (Thomas R., 2004; Jones E. u Haven C.,
2005).

Uumenuna je na npenyseha ykipydeHa y MeljyHapomuu OHM3HHC, YKIbY4yjyhu
TypHU3aM, NMajy BEJIMKH 3Hauaj U BakHe TepdopMaHce Koje ce YecTo MoaleHyjy. 13 Tora u
NPOUCTHYE CET Pa3IMYUTUX IUTamkba, OJ KOJUX HEKa KEJIMMO aKIIEHTOBATH y OBOM paly.
Hnp. xako oBakBa mpenyseha ¢ynkiuonumnry uwHTepHO M ekcrepHo? lllta 4yuHU OCHOBY
MOTHBAIIMj€¢ HBUXOBUX aKTHBHOCTH — MPO(UT, HHTEpeCH AeOHMYapa, Oopla AUPEKTOpa WK
6op0a 3a jaBHe nHTepece? Kako TakBa npenyseha ynase y crpaTerijcke ajijaHce ca CBOjUM
aKTyeJHUM M TOTEHUHWjanHUM mapTHepuma? Kako omnyke koje moHoce Takea mpeayseha
yTUYy Ha HMCHOPYKY M peanu3andjy TYPUCTHUYKHX I0xuBibaja? Kako daktopu makpo
OKpY’XeHha YTUIy Ha aKTHBHOCTH KOje TakBe mpeay3eha mpemy3umajy u ap.

Mopa ce, Wmak, KOHCTaTOBaTH Ja C€ Yy IOCICAKBEC BPEME jaBJbajy 3HAYajHHjU
MOKYIIAjH MOKPeTaka HEeKHX OJl IIOMEHYTUX alld U JIPYTHX MMUTama OJ CTPaHe IOjeANHUX
aytopa (Purcell W. u Nicholas S., 2001; Coles T. u Hall C. M., 2008). ¥ ToM KOHTEKCTY
Mory ce Hahu paZoBH ayTopa O €KOHOMCKHM OeHe(pHUTHMa 3a IOjeWHE aBHO KOMIIaHH]E,
KpO3 yJia3aK U MapTHIUITUPALE Y CTPATErHjCKUM alldjaHcaMa wid yuenihe y melyHapoaHum
npomMoTuBHHM akTuBHOCTHMA (Beaver A., 1996; Gilbert C. u ap., 2001; Leiper N., 2002;
Weber K., 2002; Morley C. L., 2003). Typ oneparopu MU Kpeupame HHUXOBHUX MaKeT
apamxMaHa Takolje mocrajy npeamer UHTeH3UBHUjuX auckycuja (Gratton C. u Richards G.,
1997; Davies B. u Downward P., 1998; Aguilo E. u ap., 2003). HecymmuBo je ma je
TypU3aM CBOjeBpPCHa MeljycekTopcka IMojena paja IUIaHeTapHOr KapakTepa, y Kojoj
MmelhyHapoaHa mpenysehia, HapoOYUTO MyJIHHALMOHAIHE KOMIIAHHjE, OCTBapyjy BeIIHKE
edexTe, Tpacupajyhu myTeBe COICTBEHOT U OMIITET TYPUCTHIKOT Pa3Boja.

CxBatam€ 1 MojieJId Mel)yHapoIHOT MoCI0Bakha YHYTAp YCIYKHOT CEKTOpa

Tepmun ,,Mel)yHapomHO IMOCTIOBame* MOXKE ce€ TyMadyWTH Ha 1Ba HaduHA. [IpBH
npucTyn ce GoKycupa Ha npakcu MehyHapopHOr mocioBama y HajonurtujeM cmuciy. [lpu
TOME Ce MUCIIM Ha o0aBibame OM3HKMCA Y Mel)yHapoJHUM OKBHpHMa, LITO YKIbYYYj€ JbyJIe U
OpraHu3aiyje Koju CTymajy y MelycoOHy HMHTepakiujy Kako OM 00aBJbajll TpPaHCAKIIHje
KaliTana, pajga W 3Hama. KIbydHM TIPEoyClIOBH 3a OCTBapeHm€ IMOMEHYTHX TpPaHCAKIH]ja
OJIHOCE C€ Ha YCIOCTaBJbarkheé KOHTaKaTa, COIMjaTHUX OJHOCA U TTOJUTHKE MOCPEaoBama. Y
ClIydajy Typu3Ma, OBaKBH IOJHUTHYKH MPOIECH M HHTEPAKLHje pe3yNTHPajy epeKkTuMa y
JOMEHY TYPUCTUYKE IOTPOIIIE, MHBECTUIMja y TYPUCTHUKE KalalUTeTe M CTBaparmba
PETyIaTOPHO-UHCTUTYIMOHATHOT OKBHpPa Kao KJbYYHE IIPETIIOCTABKE 3a YCICIIHO H
NPOCHEPUTETHO TYPUCTUYKO IMocioBame. OBakaB MPHUCTYI je CIMYaH HAuYWHY Ha KOJH Ce
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o0aBJpa IpoMeT OMIIO KOje BpcTe yciayra Ha meljyHapomHOM HUBOY. Jla Ou ce oBaj mpucTyn
JAKIIe pa3yMeo, HEONMXOJHO je yKa3zaTH Ha 4 mozena MeljyHapogHe HCHOpyKe YCiIyTa,
npensuljena noxymentom General Agreement on Trade in Service - GATS' (UN, 2002).

1) Ilpexoepanuyna ucnopyka yciyea: ca jeAHE Ha JIPYTy TEPUTOPHjy OOMYHO ce
Tymauu kao Mogen 1. OBaj Mozel je CliuYaH TPaAUIHOHAIHOM IOMMamky TPrOBUHE pOOOM,
rJie ¥ TOTpoIay U A00aBJbay OCTajy Ha CBOjOj TEPUTOPHjH y TPCHYTKY MCIOPYKE yCIyra,
Kao IITO Cy HIp. yciayre poOHOr TpaHCIIOpTa WM €JIeKTPOHCKa Npojaja KapaTta 3a
TYpHCTHYKa ITyTOBama. Mcnopyka ce o0aBiba Ha HAauMH J1a IOTPOIIAY OCTaje Ha CBOjOj
TepUTOpHUjH (MECTO MpeOMBAIMINTA), TOK YCIyre Ipelia3e HallMOHANHe rpaHuie. To 3Ha4Ym
Jia je 1o0aBspay JIOUMpaH y APyroj 3eMJbH Y OHOCY Ha 3eMJby OOpaBKa MoTpoliaya, a J1a ce
UCIIOpYKa yciayra o0aBjba IyTEM Pa3IHYUTHX OONMKa HH(OPMAIMOHO-KOMYHHKAMOHHUX
TEXHOJIOTHja ¥ yOOHYajeHOM ITOIITOM.

2) Hompowira y unocmpancmay: TIOTPOIIad HAIYIITa CBOjy MAaTHYHY TEPUTOPH]Y H
KOH3yMHpa yciyre y apyroj 3emisbn (Momen 2.). Mehynaponau Typm3aMm mpencTaBiba
KJIacCM4YaH INpHUMeEp IOTPOIIkE y WHOCTPAHCTBY, IJe HOpea IHOTPOIIkbE Ha TYpHCTHYKA
NMyTOBaka Yy YKEM CMHCIy, ClaJa W MOTPOLIkha paad Jedewa U o0pazoBama Y
WHOCTPAHCTBY, YKOJIMKO MyTOBaha OBAKBOT THUIIA HE TPajy ayxe oj 12 mecenu.

3) Komepyujanno npedcmasmarse/3acmynaree. yciyre o0e3behyje mobaBpau u3
onpeleHe 3emMibe, IMyTeM CBOT KOMEPIIM]jJTHOT MIPEACTaBHUILITBA y Apyroj 3emsbu (Mogen 3.)
O0e30eheme ycmyra o cTpaHe NpEACTaBHUINTBA MOXE CE OJHOCHTH Ha INPOU3BOIBY,
MIPOMOILIHjY, TUCTPUOYIMjY U TpoNajy yciayra. [Ipumepu 3a oBaj MOJieNl y JOMEHY TypHU3Ma
YKJbY4yjy KyIIOBHHY KapaTa 3a IpeBo3 KOJ IPEACTaBHUIITaBA HHOCTPAHUX KOMIIaHHUja MM
Kopuiheme yciryra CMemTaja y X0TeJIMMa YHjH Cy BIACHUIM HHOCTPaHa IpaBHa JIMIIA.

4) Mehynapoona muepayuja padue chaze: JieliaBa ce 'y cilydajeBUMa KaJia MojeanHar
olJ1a3u Ha TEPUTOPHUjy MOTpoIIada na O My 06e30eamno yciryry, OUao Aa TO pagdl y CBOje
uMe Wi y uMe cBor nociozasna (Monen 4.) To 3Haun na oBa (u3MuKa JHIa MOTy OUTH
caMo3arocieHa JIMIa WK JIMLa 3armocieHa koj oapeheHor mocnonaBua. OBa Kareropuja
oOyxBaTra caMmo JHIa KOja Cy IPHBPEMEHO 3allOCiIeHa Yy 3eMJbU TZ€ JKHBU IIOTPOLIAY.
Konodysujy nonexne crBapa Tymaueme TEPMHHA ,,[IPUBPEMEHa 3aIllOCICHOCT™, KOja mpeMa
onpendama GATS ykIpydyje 3alOCIEHOCT Yy Tpajamy ox 2 mo 5 rogmHa. Mogen 4. mocraje
CBC 3HAYajHUJU y TypusMy, uMajyiu y BHIy pacT CE30HCKE HHOCTpaHEe pajHe CHare,
KPaTKOPOYHHUX MHUTpalMja pajHe cHare W cBe Bely 3acTyIUbEHOCT ,,paHHUX OaMOpa‘
(ce30HCKH pajl y HHOCTPAHCTBY 32 BpeMe TOJIMIIBET 0JIMOpa).

Hpyru u mwmpu npuctyn ¢oKycHupa YJIOry W 3Haya] KOMIIAHMja YKIJbYYEHHX Y
MelhyHapoJIHO moclioBatkbe. Ha Taj HaYMH NOMHHAHTHO MECTO y aHalIWM3d MeljyHapomHor
mocioBama J00HMjajy ¢Qupme, omHOCHO opraHuzamyje. Mctumame yiore mnpexmyseha-
KOMIIaHHMja Kao KJbYYHHX HOCHIana MelyHapoIHOr mocioBama M OAJIydYHBama, HOMepa
(doxyc cxBatama MehyHapoIgHE TOAENe paga M TOKOBAa E€KOHOMCKE riiobamm3anuje, ca
MaKpOEKOHOMCKOr Ha MukpoekoHomcku HuBo (Hall C. M., 2008). V ckiagy ca tum,
aHAJIM3MPajy CE U OLICYjy MapKETHHT, HAYWH OPraHU30Bakba, ONEPAaTUBHOCT, YIIPaBJbakhe U
NpaBHH JTIOKYMEHTH, KOjU CE€ OJHOCE Ha Pa3M4YhTe KOMEpLHjaliHe KoMIanuje. 300r Tora je
Y Pa3yMJbUBO IITO je& JAONUIO 10 (OpMHUpaka OMIITET CTEPEOTHIIA JIa Cy MYJITHHAMOHATHE
KOMITaHHj€ CHHOHHUM 3a Mel)yHapoJHO 1mociioBame, MMajyhu y BUIy BHXOB OpoOj, BEJIHUYHHY,
KOMIIETCHIIMje ¥ YHMIbEHMIly Ja TOCHyjy Ha Tpxkumruma Beher Opoja npxkasa. Mako
MyJITHHAIMOHAIHE KOMMaHWje Mo0HWjajy HajBUINE MecTa y CTPYYHO] IUTEpaTypd o
Meh)yHaponHOM TIOCnOBamy, Malla M cpeama mnpeayseha y Typusmy, Takohe, 3acimyxyjy

'GATS je MelhyHapoiHH yroBOp O MPOMETY yCIIyra, JOHET Moj OKpusbeM CBETCKe TProBHHCKE OpraHu3alyje.
Crymnuo je Ha cHary y 1995. r. ca unsbeM a ce Mel)yHapoaHH cucTeM TProBuHe mpousBoauMma, peryiancad GATT-
oM jour 1947. ronune npomypu U Ha cdepy yciayra
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OyXHY naxmsy. UnmeHHLa je ga cy Maina, cpelilba Ia U MHKpPO mnpemy3eha cBe BHIIE
YKJbyUYCHA M y €IEKTPOHCKO MOCIOBamke Koje mpenasu rpanuie seher Opoja apxkasa (Jones
E. u Haven C., 2005).

IHo3uumja TypusMa y KOHTEKCTY caBpeMeHOr Mel)yHapoaHor moc/jioBamba

O6a moMeHyTa HpuUCTyma Tpeba ma Oymy 3acTyIUbeHa y H3ydaBamy MehyomHoca
TypusMa ¥ MelyHapoJHOT TOCIOBama, MPHU YeMy MOCeOHY Maxmy Tpeba MOCBETHTH
carneaBamy KOPUCTH O] HHTEPHAIMOHAM3AIMje TYPUCTUYKOT MMOCIOBabha, U3PAKEHUX Y
JOMeHy Npo(dHUTaOMIHOCTH, Kpeupama IeHa, HCIOPYKe YCiyra, cTBapama MPOH3BOIA H
tpaHcdepa 3Hama. [locioBame y TypusMy o0yxBaTa HU3 3ajeJHHYKHX KapaKTEPUCTHKA Ca
MPOMETOM JIpYTUX BpcTa yciayra. Mmak, mocroje ¥ KJbydHe Pas3iiKe Koje ce OJHOCEe Ha
HauuH (QYHKIMOHMCAkA TypU3Ma, OJHOCHO KpeHWpama M KOH3yMHpPamba TYPUCTHUKHX
yeiryra (Coles T. u Hall C. M., 2008).

Bemmwa X 3emma Y

Mopean 1. [MoTpomau

IIpuBpenHu cybjexar npoaaje TypUCTHIKE

ycityre TUPEKTHO MOTPOoIIayy y 3eMbH Y Hcnopyummnarg <:> .
(anp. mytem MHTEpHETA) yciyre

Monean 2.

IIpuBpennu cybjexar nponaje
TYPHUCTHYKE YCIyre JUPEKTHO
NoTpomady y 3eMibu X, MOIITO j& Vcnopy4mar > O
MOTpOIIAY TPEmao u3 3eMibe Y y yeyre
3emspy X (cranzmaphHa mehyHaponHa
TYPHCTHYKA KDETamba

TTorpomay

Mopen 3.
JlecTrHanuMjcKa MEHAIMEHT OpTraHU3alyja JIMO I:.:
(AMO) u3 3emibe X BpIIM IPOMOIHjY Ha
TPXKULITY Y 3eMJBH Y

Tpxumre Y

3anocneHo auie

Mopeux 4. (a)

Typuctnuxo npenysehe u3 semsme X, TypI/ICTPI‘;IKO <:"> o
nociyjyhu y 3emsbu Y, aHraxyje 3amocieHa Tpenysehe

Jiina u3 3emibe Y

Mopex 4. (b)
Typuctuuko npenysehe u3 zemmbe X,
aHTaXXyje 3aI0CIIeHa JINIA 13 3eMJbe Y,

[OLUTO Cy Ta JMUA MPELUIa U3 3eMibe Y y Typucriraxo & @
semiby X. npenysehe

3anocneHo auie

Cauka 1. OcHOBHA THIIOJIOTHja 0oHOCA TypH3Ma 1 Mel)yHapoxHor mocioBama'

CaBpeMeHI/I Typusam z[enyje Yy yciioBUMa KOMIIJICKCHOT Melijapo,uHor IIOCJIOBHOI'
OKPYKCHa. Kao IPBO, OKPYXKCHC TYPUCTUYKOI CCKTOpa HMMa CYHITUHCKH 3Haqaj 3a

" apantupano npema aytopuma Coles T. u Hall C. M. (2008)
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nocioBame oapehere Gpupme u mera YMHEe KOHKYPEeHTCKe (pupme, 1o0aBpadu, MOTPOIIaYN
U JIPYTHU CTEJKXOJAEPH TYPUCTHUKOT Tpolieca (BIaguHe arcHItje, HeBIaAuHEe OpraHnu3anyje,
uHTepecHe rpyne u ci.). I[lopex Tora, oxpehena Typuctuuka ¢pupMa 1 BEHO HEMOCPEIHO
CEKTOPCKO OKpPY)KEeHe Hallaze ce MoJ yTUIajeM OpojHHX (akTopa Makpo okpykema. OBu
¢dakTopu - mpomeHe y MelyHaponHO] peryiaTHBH, HOBE TPaHCIIOPTHE TEXHOJIOTH]E,
€KOHOMCKH U JIeMOrpa)CKu TPEHJIOBU — Cy KPUTHYHE JeTepMuHanTe Oyayhux moryhHoctu
U pU3WKa, 3aBHCHO OJ] HaYMHA IHMXOBOI JIjCTBA HA TPOIUKOBE, TPAXKIY U TPKUIIHY
KOHKypeHTHOCT onpehene ¢pupme (Hall C. M., 2005).

Ha mMHOrO HaumHa U Typu3aM u Mel)yHapoaHO IociIoBame CHOce eeKTe IPOCTOPHO-
BpEMEHCKE KOHBepreHuuje (nmpuOnmikasama), IITO je IMocieauua rinodanusanuje |
YHECHULE a Cy MHOTre (HpMe JaHac MOCTalle MHTepHauuoHanHe. Yak u na cy oapeljeHe
¢upme opujeHTHCaHEe camo Ha gomahy KiMjeHTeny, oHe he ce y cBOM pajxy BepoBaTHO
oclakbaTH Ha MHOCTpaHe Jo0aBjbadye, 3aTUM he ce 3ajaraTd [Ja 3amocie JHia ca
MeljyHapogHOT TpXKWINTa pafga, Bomumhe TpKuImHYy O00pOy ca MehyHapomHmM (upmamMa U
Mopahe nma ce momBprHy MehyHapomHoj perynatuBu. OBako TpEIUIMTaEmE IPOCTOpa U
BpEeMEHa yTH4e M Ha aJeKBaTHO cXBaTame Typu3Ma. He caMo na TypucTHYKa IyTOBamba
O[UIMKYje BeNUKa MOOWJIHOCT HHUXOBHX YYECHHKAa Ha JOOpPOBOJBHO] OCHOBH, HErO Y
JaHALIle BpeMe IIOCTOje M pEelOBHA IPEeKOrpaHMYHA IIOCIOBHA IIyTOBama, Kao H
MPOAYKEHU OJIMOPH 3a BpeMe KOJUX ce KOMOMHY]y paj u mokojwuna. Ciinyao ce moxe pehin
M 3a IyTOBama paau Jeucma M oOpasoBama. [IpomeHe u mporpec y caoOpahajuoj
TEXHOJIOTHjHU U JOHOIIEHE CaBpEMEHE PETYIIaTHBE O IyTOBambMMa (0JIaKIIaBamke IPOLELype
3a MHOCTpaHa MyTOBama) JOBOJH 10 MPUOJIMKABAKa HEKUX, PaHH]e, TOTIYHO Pa3In4UTUX
KaTeropuja, Kao IITO Cy TypH3aM W MUrpaiuja paaHe cHare. ClIu4HO ToMe, Op3HHA KOjOM
JbyM MOTY JaHAC MyTOBaTH Yy IaTOM BPEMEHCKOM MEpPHOY 3HATHO je yTHIana Ha
eKCIIaH3Mjy KPAaTKUX MHOCTPAHUX IyTOBamba paau oamopa. [IpeTxoaHe renepanuje Jbyau cy
Y UCTOM BPEMEHCKOM IIEPHOIY MOTJIC PealM30BaTH caMo Aomaha KpeTama MM HHOCTpaHa
MyTOBama, ako je ped O JbyJuMa KOjH JKHBE Yy HOrpaHHYHEM moapydjuma (Peng M. W.,
2004; Shenkar O., 2004).

3Hayaj MyJTHHAIMOHAJTHUX KOMIIAHMja 32 TYPHCTHYKO MOCI0Bame

Benuku comujaiiHy, MOJMMTHYKM M CKOHOMCKH 3Hauaj riobaiu3aidje W nosehane
MOOMJIHOCTH JbyIH, KaluTajda ¥ KOMIIaHWja, YTHHAIM Cy Ha TO Jia C€ HU3y4yaBamy
MehyonHoca Typusma u MeljyHapomHOr mOCIOBama NPUCTyNa Ha CBe O30MIBHUJH U
KOMIUIEKCHHU]H HAuWH, y3 aHTa)KOBame aKaJeMCKHMX WHCTUTYLHja M THMOBa ekcrepara. 1
nopen oapeheHNX pe3yiTaTa, HEONXOAHO je WHTEH3UBHPATH HMCTPAKUBAEka M YJIOXKHTH
JI0ZIaTHE HaIllope Ha ,,M3rpajibll HOBMX MOCTOBA“ (Tadaka crajama) u3Mmely Typusma u
MehyHapogHor mocnoBama. HeanekBaTHa wmcTpakeHOCT MeljyomHoca Typu3Ma |
MeljyHapoTHOT TIOCIIOBamka, MOCIEANIA j¢ YABCHAIE 1a ce Y MeljyHapoIHOM IOCIIOBAamY
MIPHOPHUTET Jaje KOMEPIUjalHUM (UpMamMa, HAPOUUTO MYJITHHAIIMOHATHUM KOMITaHHjaMma.
Hacympor TOMe, y WCTpakuBamy TypH3Ma KJbYYHHM aKLEHAaT CE CTaBjba Ha HHUBO
JIECTHHAIj€ ¥ KaTeropujy Typucre (morpebe, KymoBHa Moh, MOTPOIIka, CI000AHO BpeMe,
CTHJ JKHBOTA). AKO ce TOpeie HCTPaXuBama y TypU3My Ca HCTPaXHUBambHUMa y JIPYyTUM
JIEIaTHOCTHMa, €BHUICHTHO je Ja ce y JOMEeHy Typu3Ma Mame Nnaxme mocsehyje
WHIMBHIYAIHUM npeay3ehiMa, BUX0BOj HHTEPHO] OpraHu3aliji, U3rpabi KOPIIOpaTHBHE
KyJIType, MHTEIpUCaly y MIMpe IOCIOBHE JIaHIE, OJHOCHO YMpeXaBamwy ca JIpyruMm
opranmzanujama (Coles T. u Hall C. M., 2008).

Cutyanuja ce 1oHekne mnpoMeHwnaa kpajeM 1990-mx, kama Behm mpocrtop y
UCTpaXMBalkbUMa Typu3Ma J00Mjajy Majda M cpenma npeny3eha koja ce MpPOrpecHBHO
aHTaXyjy Yy TNpyXamy TYpUCTHUKUX YCIIyra, YKJbY4yjyhH NpeKorpaHudHa TYpUCTHYKA
kperama (Tribe J., 2000). Mana u cpenmwa npenyseha cy OpojuaHo Haj3acTymbeHHja Y
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TypPUCTHYKOM IIOCIIOBAalY, JIAKO UX je HIeHTH(UKOBaTH, (PIeKcHOMIHA Cy W MOTY ce
pETaTHBHO JIaKO INEHETPUPATH Ha HOBUM TPXKHIUTHMA, y OAHOCY Ha BeluKa mpemyseha
(Thomas R., 2004; Jones E. u Haven C., 2005). I mopen HeCyMIHBOT 3Hadaja Maliux H
cpemmbux npenyseha y TypusMy, napagokCajaHO 3BY4YHM Ja BEIHMKE MYJITHHALMOHAIHE
KOMITIaHHje, YHje MOCIOBake Npesia3y HallMOHATHE TPpaHuIle, He Hajla3e aJeKBaTHO MECTO Y
CTPYYHUM M aKaJIeMCKHM jaebarama o TypusMy. [Ipu Tome je ped o KoMIlaHHjama Koje Cy
4YeCTO NPUBPEIHH JIUICPH y TII00ATHUM pa3Mepama. MHore oJ] THX KOMIIaHHWja ce Haiase Ha
muctama 100 kommaHuwja ca HajBehnM HMHAEKCOM BpEIHOCTH KamuTana Ha JIoHTOHCKO]
(British Airways, Carnival, Ineter-Continental Hotels) niu Bbyjopmkoj 6ep3u (Expedia In.,
Ryanair Holdings, Wynn Resorts Limited) (www.ftse.com; www.nasdag.com). Y ckiany ca
THM, IOMEHYTE U Jpyre MyJITHHALMOHAJIHE KOMIIaHHje He OU TpeOGajao HABOJUTH CaMo Kao
npuMepe MIMPUX TPEHJO0Ba y Mel)yHapomHoM mocioBamy, Beh je moTpeOHO MCTHLATH 1a
OBaKBE KOMITaHHj€ IMOCTaBJbajy TPEHIOBE KOje 3aTWM CIIe[ie OPYTH THIIOBH Tpemy3eha y
TYPUCTUYKOM IpUBpehHBamy.

MynTHHaIMOHAIHE KOMIIAaHHjE€ WMajy BENHKH YyTHIA] HA TPOW3BOIBY W
KOH3yMHpPame TYPUCTUIKUX yCIyra/moKuBibaja. ,,Ctoxxepu Typusma‘ (Ioannides D., 1998),
kao mwrto cy TUI, Thomas Cook, My Travel u np., nmpopajy Ha Xuibage TypUCTHUKHX
apamXMaHa TOIOWIIBE, a HBHHUXOBE MOCIOBHE OMIyKe MMajy KJbY4YHY YJIOTY 32 CXBaTambe
KOMIUIEKCHOCTH Tpoleca OOJIMKOBamka TYPUCTUUKUX IPOCTOPA, MPOU3BOIHE/TIOTPOILIHE
TYPUCTHUYKHUX yCIIyra 1 MOOMIHOCTH TypucTa. Ilopen Tora, mocioBame MyITHHAIIMOHATHUX
KOMIIaHH]ja U BEJIMKUX Mel)yHapoJHMX MMOCIOBHMX JiaHalla MMa 3Ha4ajHe UMIUTHKALUje 1 Ha
TYPUCTHYKE JICCTUHALH]C.

Hop. upcka ,,low cost” komnanuja Ryanair je y cCBOM IOCIOBHOM LIMPEHY BOAWIA
oaH3UBHY NOJINTHKY, KOprcTehy pernoHaiHe eBpOIICKE aepoAPOME, O KOJUX Cy MHOTH Yy
JIp)KaBHOM BIIACHHINTBY. WiycTpaTwBaH je ciydaj Oenrujckor aepompoma Charleroi y
HCTOMMEHOM MECTy, TAE je OCTBApCHO IapTHEPCTBO H3Mel)y IMOMEHyTe KOMIIaHHje H
aeponpoma Charleroi koju je y BmacHmMmTBY Permonamne Buame Banonmje. ITocmoBHO
MapTHEPCTBO je 3aCHOBaHO Ha ToMe IITO je Ryanair nobmo QuHAHCHjCKYy IOTaIujy of
BanoHcke Bnage, a 3ay3BpaT CHU3HO LIeHE aBHOHCKHX Kapara. Ha oBaj HauuH je momMeHyTa
KOMIIaHHja OTBOpHJIA HOBE M3BOpE 3a IOBehame NMpUXona M TPXKUIIHY MIPOMOIH]Y, KaKo
PETHOHAJIHUX OpraHa Tako U NpUBpenHuX cyOjekara y Banonuju. [ToBehan Opoj myTHHKa Ha
aepoapomy Charleroi goBeo je 10 pacta KyImOBHHE Pa3IHYUTHX apTHKajla KOjU CE MPOAajy
Ha OBOM Mecty. IlyTHuUIM cy, Takohe, namu TOJACTHIA] PETHOHAIHO] IPUBPE.IH,
KOH3yMHpajyhu ycimyre y JIOKalHUM YTrOCTHTEbCKMM oO0jeKTuMa, Kymyjyhu poOy vy
JIOKaJTHUM TPTOBHHCKHAM OOjeKTUMa M JOMpHHOCENH MyHEHhY JOKATHUX W PETHOHATHHX
Oyuera (moBehame nopeckux npuxona). OBaKBe U CIMYHE CTpATETHjCKe OJUTyKe ,,low cost™
KOMITaHMja MMajy 3Ha4ajHy YJIOTY Y CaBPEMEHOM TYpU3MY, jep YTHUy Ha MOIU(HKAIH]je
YCTaJbeHUX TOKOBAa KpeTama TypUCTa M INPOMOLHUjY HOBHX peruja Kao TYPHCTHYKHX
necruHarnmja (Papatheodorou A., 2006).

[Touerak 21. Beka je KapakTepUCTHYaH IO TEHACHIUU Ja ce Beluke MehyHapomne
KOMIIaHHj€ Y CBOjUM MAapKETHHIOKAM aKTHBHOCTMMA, Y BEIHKO] MepH Oclamajy Ha
typuzaMm. Volkswagen, Audi, Porsche, BMW, Mercedes-Benz, Hiip. opranusyjy TypucTH4Ka
MyTOBamba Kako OM TPOMOBHCATH CBoje OpeHmoBe, npyxkajyhm moceTmormma-
MNOTEHIUjaJJHUM KyIIUMa IIPUWINKY Jia c€ HeIOCPEAHO yBepe y KBAJIHUTET ayToMoOuIa Koje
Iacupajy Ha Tpxkuiire. Y ToM 1uiby je Volkswagen oTBopHO TeMaTCKH mapk ,,Autostadt™ y
Boncoypry. C npyre crtpane, y ®Opaniyckoj, Jyxuoj Adpunu, Hosom 3emanay u
AycTpanuju 107a3u 70 YAPY)KHBamba BUHApa M MCHallepa JCCTHHAIM]ja, KOjH OpPraHu3yjy
3ajeTHIYKE MApKETHHIIKE aKTHBHOCTH 0a3upaHe HA BUHCKOM TYPHU3MYy, OJ Yera OCTBapyjy
oboctpany kopucT. Mel)y mo3HaTe MyNTHHAIMOHAIHE KOMITAaHHMjE KOje KOPHCTE IMOCETe
CBOJUM TPOU3BOJHUM KamlaluTeTHMa W My3ejuMa-padpukaMa, 3a jadyame MOBEepema ca
KIIMjeHTHMa, cianajy: Bushmills, Carlsberg, Heineken, Harley-Davidson, Royal Worcester i
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dr. (Mitchell M. A. u Orwig R. A., 2002). HajycneurHuju npuMep OBaKBOT THIIA je CHUMAE
¢unmcke tpunoruje ,,['ocriogap IlpcrenoBa™ y HoBom 3enaniy, mITO je OBOj JApKaBH
JIOHEII0 BENIMKEe TYpPHCTHYKO mpoMoTtuBHe edekre. OBa ¢uimcka Kpeaiuja je nana
MOJICTUIIA] jadyamy capaime u3Mely (QUIMCKMX KOMIaHHja ¥ MeEHaliepa TYPUCTHYKUX
nectuHaruja. PuiMcke KOMIaHHUje OCTBAPY]y EKOHOMCKE KOPUCTH OJf CHUMAama (QPHIMCKHX
KaJpoBa y aTpakTUBHO] CPEIMHHU, JOK MEHAIIEpU JECTHHAIIM]ja KOPHCTE CHUMAame MO3HATHX
(buIMoOBa Ha CBOjO] TEPUTOPHjH Ka0 OCHOBY 3a OpeHOHparme ICCTUHALWjEC M H3rPalby
meHor creruduyaror nmuna Ha Tpxkumty (Jones E. u Haven C., 2005).

[TomeHyTH TIpUMEpH HETBOCMHCIIEHO MOKa3yjy Ja MYyJITHHAIIMOHAIHE KOMIIaHH]e,
HE3aBHCHO OJI BEJIMYMHE, MMajy BEIMKH YTUId] Ha TYPUCTHYKO IIOCIOBakE€ M Pas3Boj
TypusMa y UeluHd. YMIbeHHUIA je a je ’UXO0Ba yJora y pa3Bojy TYPUCTHYKHX KpeTamba
4ecTo OWIIO MOTLEHEHAa WM HUje carjieflaHa y LCJUHUA M Ha IpaBU HAa4yMH, OX CTpaHe
TeopeTHYapa M CTPyYHE jaBHOCTH. 300T Tora OWM MOCEOHYy MaXmy y HapeTHOM MHEpHOIY
Tpebal0 TMOCBETUTH NHTAKMMa BE3aHHUM 3a: carjielaBalbe HHTCPHUX W EKCTEPHHX
cnenn(UIHOCTH (PYHKIIMOHUCAka OBUX KOMIIaHW]ja, YTBpHHUBamke MOTHUBAIIMOHHUX (hakTopa
IbUXOBUX aKTUBHOCTH (TIPOMHUT, CTEJKXOIACPH, OO AUPEKTOPA, YTUIIA] jJABHOCTH), HAUHHE
[IOBE3MBakba OBUX KOMIIAHHMja Ca IOCIOBHMM MNapTHEPHMa, aHAIU3Y YTHIAja MOCIOBHHX
OJTyKa MYJITHHAIMOHAIHUX KOMIIAHHU]a Ha KBAIUTET TYPUCTUYKOT JOKHUBJbaja H JIp.

dakTopu KOju yTHYy Ha Meh)yHaApoIHO MOCI0Bame y AOMEHY TypH3Ma

[Mupox pacroH ¢akTopa Koju 6u Morim y Ommkoj OyayhHOCTH CHa)KHO YTHIIATH
Ha MelyHapomHM Typu3aM INOCTaBjba O30MJBHE HM3a30Be Ipe] TYpUCTHUYKE KOMIIAHHUjEe U
JecTHHaIMje. Y HacTojalbuMa Ja e(peKTHBHO M e(pHKAacCHO OJAroBope Ha IPOMEHE Y
r100aTM30BaHOM MOCIOBHOM OKpY)KEHY, HOCHOIy TYpHUCTHUYKOT TIpuBpehuBama mopajy
NpUNpeMuTH QyHKIMOHANIAH CET KOHLIENTYalTHUX U aHAJMTHYKUX MHCTpyMeHara, y3 momoh
Kojux Ou mpoHauu onroapajyhe MecTto Typu3My Yy KOHTEKCTy AWHaMuuHe cdepe
mehyHapoHor Ou3HMCA.

MelyHapogHO TOCIOBHO OKpYXEHhe CaBpPEMEHOr TypuU3Ma cacToju ce ox 5
KJbYYHHX CErMeHaTa: HHCTHTYIMOHAIHY apaHKMaHU U PEryJiaTHBa, TEXHOJIOIH]a, )KHBOTHA
CpeMHa, EKOHOMCKH EJIEMEHTH W COIMO-KYIATYpHH eneMeHTH. CrennpuyHOCTH OBHX
CerMeHaTa U BUXOBO CHHEPIeTCKO JICjCTBO, C 003UPOM Jia Ce OHH Halla3e y HHTEPAKTUBHOM
OITHOCY, TIPENICTaBJbajy HajBaKHHje (DaKTOpe KOju yTHUy Ha MelyHapomHO moclioBame y
typusmy (Coles T. u Hall M., 2008; Jones E. u Haven C., 2005; CredanoBuh B. u JoBnuuh
., 2010).

WHcTHTYIIMOHANHN apamKMaHU HM_peryiatusa. [IpekorpaHudHO KpeTame JbYAH,
Kanurtajia, KOMIaHuja, poda W yciyra MMa CYIITMHCKM 3Hadaj 3a Typu3am. Mebhytum,
OBAaKBH OOJIMIIM KpETama Ce HE CMejy CXBATUTH Kao HEIITO IITO je caMo MO Ce0H AaTO U HITO
HaM je mnpupona noxenwia. Tpeba uMaTh y BHIY Ja IIOCTOjU YHTaB KOMILIEKC
MyJNTHJIATCPATHUX U OMIaTepalHHX YroBOpa KOjH PETYNHUILY MOMEHYTe OOJMKE KpeTama
[Toceban 3nauaj uma GATS, xao yroBop KojuMm ce MaHH]ECTyje CHaxHa IocBeheHoCT
3eMajba wiaHua CBETCKE TProBHHCKE OpraHu3alyje Ja MPOrPEeCUBHO JHOEpasn3yjy
mpoMeT  yciyra, yKibydyjyhum — yciayre  BesaHe 3a  Typu3aM M IIyTOBama
(www.wto.org/english/docs_e/gattdocs_e.htm).

[IpoMer TypUCTHYKHX YCIyra Mopa C€ TpPETUpaTH y IIUpeM KOHTEKCTYy |
YCKIQAUTH ca JHOepalU3aljoM TProBUHE y LEIHHH. TO NPOHMCTHYE M3 XETepPOreHOCTH
TYPUCTHYKOT TpUBpehrBama, ¢ 003MpOM /1a ce TYpPUCTHUMAa UCTIOPYUY]y XETepOTeHe YCIIyTe
u npom3Boau. Hip. 300T TecHe MOBE3aHOCTH ca MOJBOIIPUBPEIOM, 33 TypH3aM je 3HadajHa
peryiatiuBa o MelyHapoqHOM MpOMETY MOJHONPHUBPENHUX Mpou3Boaa. Ca CTaHOBHUIITA
MPOIIEHEe TYPUCTHYKE KOHKYPEHTHOCTH, BOKHO je aJIeKBaTHO carjeJaTd M Kako ce M3MeHa
peryyiatuBe y jeQHOj 3eMJbHM (HIp. HM3laBamba BH3a M IpOLEAypa Iperacka Ap)KaBHE
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TPaHHULE) OIpakaBa Ha Jpyre 3eMJbe, OAHOCHO Ja JIM CMamyje WIH MOJCTHYEC HHUXOBY
KOHKYPEHTHOCT Ha TYPHCTHYKOM TPIKHILTY.

I'moGanuu npoGiemu yrpojkaBamba JKHBOTHE cpeamHe. Manga ce KIMMarcke
IPOMEHe, HapOYHTO TJIOOAJIHO OTOIUbaBamke, Hamasze y (okycy IiobamHOr IucKypca o
npoOiieMrMa yrpoXkaBama >KUBOTHE CpEJMHE, MOpa Ce MMaTh y BHJY Ja TO HUCY jelNHH
I00ATHU EKOJIOIIKK MPOOJIEMH ca KOjuMa Ce YOBEYAHCTBO JaHac cyodaBa. Mely ocraie
npobjeMe Ccrmagajy HMHTCH3MBHO  KOpHIINewme CHEpruje U 3JpaBibe/0e30eTHOCT
CTAaHOBHUILTBA.

OniuTH je yTucak Ja rio0ajHe KIMMATCKe MPUIINKE MOCTajy CBe HeCTaOWIHHje, Y3
cBe yemnhe 1MojaBe EKCTPEMHUX TEMIIEPaTypa, AyTUX CYIIHUX WM KAIIOBUTHX IIEPHOJIA, Ko
W olyja, IIMKJIOHA W TOpHAIa ca Pa3opHHM JEjCTBOM IO JbyAEe, NPUPOAY U MaTepHjaiHa
n06pa. OBO Cy MOTEHIMjATHH TyTOPOYHH MPOOJIEMH 3a OHE IEeCTHHALH]jE KOje Cy ce JI0 cala
YCIIEITHO peKJaMHpalie Ha TPXKHUILITY CBOjOM OJaroM W CTaOMIIHOM KIMMOM; alld ca JpyTre
CTpaHe, CBE pa3BHjeHHja TEXHOJIOTHja 3a TPEIHU3HO NpeaBul)ame BPEMEHCKUX MPHIHKA
MOJKe OUTH 0J1 KOPUCTH YIIPaBO THM JeCTHHANN]jaMa, Ha Taj HaduH mTo he Typucta Mmohu na
IUTaHUPAjy CBOja MyTOBama 3aBUCHO O] BPEMCHCKHX YCIIOBa y oapeljeHoM mepuony.

Beh y 6mmwkoj OyayhHoctn mocrahe jacHO Ja je TypHCTHYKa JENATHOCT TECHO
HOBe3aHa ca MOTPOIImBOM eHepruje. CXoqHO ToMe, 1o0pa eHepreTcka IOJUTHKA mocTahe
Ba)XKHA KOMIIOHEHTAa KBAJIMTETHE TYPUCTHYKE IOJUTHKE, TO he ce MaHudecroBatn y
pactyhoj motpebu 3a mnosehanom edukacHomhy wu panuonanHomhy y kopumthemy
eHepruje, U CHCTEeMaTCKUM HcTpaxkuBambuMa MoryhHoctu Behe ynorpebe 0OHOBIBHBHX
€HepreTCKUX M3BOpa (CojapHa eHepruja, OMOropHBo).

[IpomeHe y KMBOTHO] CpEIMHH MOTY ITPOY3POKOBATH ONMAcCHOCTH II0 TYPHUCTE, IITO
KOJI TPOXI€ MEeHha NepIerujy oapeheHnx pecTuHaiuja, Ipy JJOHOUICHY OJUTyKa O MECTy H
HaunHy TpoBohema ogmopa. C THM y Be3H, jacHO je Aa he, HIp. IUIaBO3EICHE alre MU
Haje3a Medy3a y MojeAnHuM aeioBuma Cpero3eMiba O10UTH JbyOHTEeIbe KOHBEHIMOHATHOT
KyNAIUIIHOT Typu3Ma. Y AycTpandju, mak, noBehaH HHBO ynarpasbyOHMuyacTor 3paverha
YMHH peJlaKcanyjy Ha IIaXHd 3HATHO OMACHHjOM HETo IITO je To Hekanga Ommo. Kana je ped o
IpaJCKOM TypH3My, CHOpPMHa 3araleHoOCT Ba3lyxa, NpEeBeNIMKa 3arymieHOCT YyJHLa |
caTypaldja IIpocTOpa MOTY OIBPATHUTH TYpHCTE OJ IIOCeTe IojeqMHHM TrpamoBuma: Jloc
Amnhenec, Tokuja, Mekcuko CuTH...

Baxno je ykaszatu ma momehana Opura o rj00aJHHM CSKOJIONIKHUM IpoOiIeMuma
JOBOJIM 1O TIPOMEHa Y 3axTeBMMa Tpaxme (mopacT Opoja IyToBama Y €r3oTHYHE
JIECTUHALMj€ Ca aTPAaKTHBHOM JXMBOTHOM CPEJMHOM) U yCJIOBJbaBa HHOBUPAILE PEryJIaTHBE
panu KoHTpoJie eexara Typru3Ma Ha KUBOTHY CPEIIHHY.

TexHonoruja. Mel)y oueknBaHE TEXHOJOIIKE NPOMEHE Y HAapeIHOM MEpHOLY,
Criajajy OHEe Be3aHe 3a Kpeupame MyTOBama IpHU KojuMa he morpouimba eHepruje OuTH
panmoHaHUja a emucHja 3aral)yjyhux matepuja cMameHa. Y TOM KOHTEKCTY, Ha JYXKH POK
Moryhe je oyekuBaTH H3paJy HOBUX THIIOBAa aBHOHA, a y Ommwkoj OyayhHoctu Behy
3aCTYIUBEHOCT JKEJIC3HUIE y TYPUCTHYKHM IyTOBambKMMa, HAPOUUTO OHMM Tae je moryhe
KOPUCTUTH BO30BE BENMKUX Op3uHa. MHpOpMalMOHO-KOMYHHKAIIMOHA TexHojoruja he u
JaJbe MMaTH BEJIMKM 3Hadaj 3a Typu3aM, ITo he moceOHO mompuHeTH YyHanpehemy
NpoMoLMje U AUCTpHOYIHje TypucTnukux yciyra (VHtepHer) u yHanpehemy kBaiurera
TYPHCTHYKOT JOXKHBJIba]a.

Couro-KyATYpHU TPEHIOBH. JIOMHHAHTaH IIIOOAIHU COLMjalHH TPEHI JaHac u Yy
HapeJHOM IIepHONY OJHOCH C€ Ha CTapeme CTaHOBHHUILTBA y CBETY. AKO CE aKTyelHa
Kpetama HactaBe A0 2050. r., jemaH ox mer craHOBHWKA 3emibe he mMatn 60 wim BUIe
roguHa; MehyTum, ako ce TakaB TpeHZ HactaBu To 2150. r., Taga he cBaka Tpeha ocoba Ha
HaIIoj TaHeTH OoutH crapuja on 60 roxuHa (www.undp.org). Ctapeme cTaHOBHHUIITBA he
ce HEMOCPEeIHO OJPa3uTH Ha MopacT Opoja MEeH3WOHEpa y Pa3BHjEHUM 3eMJbaMa U YTHIIATH
Ha HM3MEHe o0uMa U CTPYKTYpe TYPHCTHYKHX aKTHBHOCTH. [IpuBpemeHe MeljyHapomHe
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MHTpaLyje IeH3HoHepa Beh u gaHac GMTHO yTHYy Ha CTPYKTYpY TYpPHCTHYKUX KpeTama y
EBponn u CeBepHoj AMepuriy, 10k fie crapeme CTAHOBHUIITBA JTOJATHO YTUIATH HA PasBoj
3paBCTBEHO-JICYMIIUIIHOT TypU3Ma.

Wzpaxxen mpobnem mel)y momahWHCTBMMa y TpPHUBPEIHO pa3BHjEHHM 3eMJbaMa
OJTHOCH C€ Ha HEJOCTaTaKk BPEMEHa 3a JKeJbeHe AaKTUBHOCTH, YKJbyuyjyhu Typuzam wu
nyTtoBamba. OOMM W HayuH Kopuinhema CII000THOr BPEMEHA CE MCHajy, 3aBUCHO O]
IpoMeHa AeMorpadckux Ipoleca, IPOMEHa y YylIo3u IojoBa (Beha 3aloCieHOCT XkKeHa y
OJTHOCY Ha paHMjH INEpUOJ]) M IPOMEHa KapaKTepa 3aIrloCIeHOCTH (IOpacT MOBPEMEHUX H
JoJaTHUX HocnoBa). OBakBa colyjalHa KpeTama ofpaszuhe ce Ha JaJbu pa3Boj norpeda 3a
kpahum u vemhum nyroBamwuma. Tpeba ucrahm m To na he mojeamHe Texe mocTyrHe
JECTUHAIH]je, yCIIe OCKYAHIe CIIO00IHOT BpeMeHa, CITA0NTH CBOje TPKHUIIHE TO3HIHjE, Y
OJJHOCY Ha KOHKYPEHTCKE M JIAKIIe JOCTYIHE JeCTHHALH]E.

3HavajaH TpeHA Koju je Beh mpucyTaH onxpel)eHO BpeMe, OgHOCH ce Ha moBehaHy
yIoTy He-3alaJHuX KyAaTypa y MelyHapomHoM TypusMmy, mto noTeplyje ycrmon MHamje u
KuHe Kao eMHTHBHHMX TYPUCTHYKHX 3eMajba WM HOpacT Opoja Y4ecHHKa TYpHCTHYHX
KpeTama Mel)y npunagHuIMa MyCIIMaHcKe, Oy IMCTHYKE U XUHIYHCTHYKE BEPOHCIIOBECTH
(Coles T. u Hall M., 2008). MynTHKYITYpaJHOCT j€ OJUIMKA CaBPEMEHE TPaKibe, H3paKeHa
y nuBep3u(HKAMji ¥ HHINBHAYAIN3alUjH TYPUCTHUKUX MOTpeda, ITO HOCHOLE HOHYIE
CTaBJba Mpe]] HOBE U3a30BeE.

Exonomcku tpenzjoBu. OropaBak CBETCKE EKOHOMHjE, Kao M HAIMOHAIHUX
€KOHOMHja, HAaKOH Iio0ainHe (HUHAHCHjCKO-eKOHOMcKke Kpuie u3 2008. roxumne, kxoja je
nocebHO moromuna Mpcky W mojeauHe 3eMibe MemuTepaHa, HECYMEHBO je IpecylaH
(bakTop majber pasBoja TYPHCTHYKHX KpeTama. MeljyHaponHa TypHCTHYKa ITyTOBama Cy 3a
MHOI'e jOII YBEK IyKCy3 M 300r Tora moOoJbluame TIIO0AJTHUX EKOHOMCKHX IPHIINKA,
YKJBy4dyjyhn pacT moBepema IOTpOoIlaya, MMa OTPOMaH YTHIA] HA OOMM H CTPYKTYPY
TyPUCTHYKUX TOKOBA, HAPOUYHUTO y ToOTrjexy u3bopa nmectuHarmja. CXomHO TOMe, 00MM
3all0CIICHOCTH, HUBO IUTEI-E M pellaTHBHA CHara BalyTa Cy €KOHOMCKH YMHHOLHU KOjU Y

BEJINKO] MepH opel)yjy nepdopMaHce CBETCKOT TypU3Ma Y HapeJIHOM IIEPUOLTY.
skeskesk

[Topen momeHyTor, Mopa Ce yKa3zaTd W Ha YJIOTy HENpeIBUIJbUBHX (hakTopa
(“wildcard” norahaju) koju Mory HapymmTH TOBepeme moTpomaua Ha Kpahm pok u
OCa0WTH CBETCKY M HalMOHanHe mnpuBpene (ykibydyjyhu Typusam) Ha JyXH pPOK
(emuaemuje, Tepopu3aM, MPUPOJHE KatacTpode, SKOJOMIKA aKLIUICHTH, KoJlalc Oep3d U
onpeleHnX BayTa).

3akibyyak

be3 o003upa Ha WHLOUWjaJJHW TPOrpeC y CXBaTawky TYPUCTHUUKOT II0CIOBakha,
UCTpaXMBamy ojHOca u3mehy Typusma u melhyHapoaHor o6usnuca (ykibyuyjyhu npenyseha
KOja cy HOCHOIM TOr' OM3HMCa) TpeOa NPYXKUTH JOAATHY IOJAPIIKY NPOLYyOJbHBAay THX
HCTpaKMBama y HapeJHOM repuofy. Hanpenak koju ce moHerge moctike y yHampehemy
HCTpaKMBama OW3HHCA W MEHalIMEHTa, jOoll YBEK HE Haja3W JOBOJHHO TIPOCTOpa Y
UCTpaXUBakHMa TypH3Ma M OIIITEM TYPHCTHYKOM AUCKypcy. To Moxe OUTH mocieanna
TOra INTO Cy 3Ha4yaj TYPHCTHYKOI IIOCIOBarkba M MOTPOIIkBE Koja ce ocTBapyje y
HWHOCTPAHCTBY jOII YBEK MaprHHAIM30BaHE KaTeropuje y MelyHapomaHOM MpoMeTy poda u
yciayra, Hapoyuto y mnopehemy ca ApyruM ,,KIacCHYHHM® CEKTOpHMa Kao INTO Cy
WHAYCTPHjCKa NMPON3BOAA, (pUHAHCHjCKe yciayre mwin caoOpahaj. Ilopen tora, He camo na
M0jeTMHE N1eNaTHOCTH/CEKTOPH MOpajy Ia yd4e jeIHH Of APYTHX, Beh OHM HCTOBPEMEHO
MOpajy UMaTH KalaluTeT Aa aJleKBaTHO CXBaTe ITI00aNN3alijy MOOHIHOCTH y CaBPEMEHOM
cery. Hampenak Ha miiany yHanpelema KyJATypHHX U COLMjaIHUX OJHOCA YHYTap GUpPMHU U

' noraljaju Mane BepoBaTHOhe amu BeMHKOr YTHIAja HA KHUBOT U akTHBHOCTH by’ (Petersen, J. L., 1999)
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n3Mely cybjekara koju cy Hocnonu (GMHAHCH]CKUX TpaHCaHKIHja n3Mely mpenyseha, 3atum
HY’>KHOCT JIOTPaji-¢ HEOIXOAHE PETyNaTHBE M yCaBpIIaBambe MOJIMTHKE KOja ce BOIU Y
KOMIIaHHjaMa, OYHUTO j€ Ja jOoIl HHUCY AOBOJHHO MyOOKO JOMPIH 0 CBECTH OHHX cy0jexarta
YCMEPEHHX J1a HCTPaxyjy Be3e TypHu3Ma U CaBpeMeHe MPOU3BOAE U OTPOILHE.

EBunenTHO je Ja ce Mopa mpeBianaTu nocrojehie ctame y KoMe ce ¢ je[iHe CTpaHe,
M0jaBJbYjy TEKCTOBH O Mel)yHapoaHOM OM3HHCY KOjH YeCTO YKJbYUyjy CTyIHje Ciiydaja o
TYPUCTHYKUM Tpeny3ehinma, Kako OM ce OJCIMKAIM OCHOBHHM KOHIENTH W MPUHIMIH
BUXOBOT pajia, au 0e3 y3uMmama y 003Up KJbYYHHX eJeMeHaTa U 3aKOHHTOCTH Ha OCHOBY
kojux MmehyHaponnu Typusam Qynkunonume. C apyre crpaHe, NPHCYTaH je aucOaaHc y
CTy/MjaMa O TYpHU3My, KOje Cy IpeBacXoHO nocBeheHe TypucTHYKOj TpaXKikbH U MpoliecuMa
MPOU3BOJE M pEryjHcama TYPUCTHYKUX yciyra. Bmio Koje cxBatame TypH3Ma HHje
a/IeKBaTHO M LEJIOBHTO, aKO HE y3uMa y o03up JONpHHOCE KOje OBaj CEKTOp Jaje
MelyHapOoIHOM IIOCIIOBaBkY, Kao MITO U CTPYKTypa MeljyHapogHOT OM3HICA HHje KOMIUIETHA
aKo He YKJbydyje TYpUCTHUIKO pUBpehHBame y NaHAIIHEeM III00aIiM30BaHOM CBETY KOjU HE
03Haje TPaHHIIE.

Jlurepatypa

Aguilo, E., Alegre, J., Sard, M. (2003). ‘Examining the market structure of the German and UK tour operating industries
through an analysis of package holiday prices’. Tourism Economics, Vol. 9 No. 3, pp. 55-78.

Beaver, A. (1996). ’Frequent flyer programmes: the begging of the end?’. Tourism Economics, Vol. 2 No. 1, pp. 43-60.

Coles, T., Hall, M. (2008). International Business and Tourism. London: Routledge.

Davies, B., Downward, P (1998). ‘Competition and contestability in the UK package tour industry’. Tourism Economics,
Vol. 4 No. 3, pp. 241-52.

Gilbert, C., Richards, G., Bennett, M. (2001). ‘A qualitative study of the current practices of “no-frillls” airlines operating
in the UK’. Journal of Vacation Marketing, Vol. 7 No 4, pp. 302-15.

Gratton, C., Richards, G. (1997). ‘Structural change in the European package tour industry: UK/German comparisons’.
Tourism Economics, Vol. 3 No. 3, pp. 213-26.

Hall, C. M. (2005). Tourism: Rethinking the Social Science of Mobility. Harlow: Prentice Hall.

Hall, C. M. (2006). The Geography of Tourism and Recreation, 3 edn.. London: Routledge.

Hall, C. M. (2008). Tourism Planning, 2" edn. Harlow: Pearson Education.

Toannides, D. (1998). *Tour operators: the gatekeepers of tourism’. In Ioannides, D. and Debbage, K. (eds), Economic
Geography of the Tourist Industry: A Supply-side Analysis. London: Routledge.

Jones, E., Haven, C. (2005). Tourism SMEs, Service Quality and Destination Competitiveness: International Perspectives.
Wallingford: CABIL.

Josuuuh, 1., Mnuh, T. (2010). Muaukatopu oapxusor typusma. I iacnux Cpnckoe eeozpagcroz opywmea, Boi. 90, 6p. 1.,
crp. 277-291.

Leiper, N. (2002). “Why Ansett failed...”. Current Issues in Tourism, Vol. 5 No. 2, pp. 134-48.

Morley, C. L. (2003). ‘Impacts of international airline alliances on tourism’. Tourism Economics, Vol. 9 No. 1, pp. 31-52.

Mitchell, M. A., Orwig, R. A. (2002). ‘Consumer experience tourism and brand bonding’. Journal of Product and Brand
Management, Vol. 11 No. 1, pp. 30-41.

Peng, M. W. (2004). ’Identifying the big question in international business research’. Journal of International Business,
Vol. 35 No. 2, pp. 99-108.

Petersen, J., L. (1999). Out of the Blue: How to Anticipate the Big Future. Boston: Madison Books.

Purcel, W. and Nicholas, S. (2001). *Japanese tourist investment in Australia: entry choice, parent control and management
practice’. Tourism Management, Vol. 22 No. 3. pp. 245-57.

Papatheodorou, A. (2006). Corporate Rivalry and Market Power: Competition Issues in the Tourism Industry, Tauris,
London.

Shenkar, O. (2004). ‘One more time: international business in a global economy’. Journal of International Business, Vol.
35 No. 2, pp. 161-71.

Credanosuh, B., Jouunh, JI. (2010). Heonxoanocr ,,3Hama o 3Hamy y Typusmy. [zacnux Cpnckoe eeocpaghckoe
opywmea, Boi. 90, 6p. 3. ctp. 71-88.

Thomas, R. (2004). Small Firms in Tourism: International Perspectives. Oxford: Elsevier.

Tribe, J. (2000). ’Indiscipline and unsubstantiated’. Annals of Tourism Research, Vol. 27 No. 3, pp. 88-103.

**%(2002). Manual of Statistics of International Trade in Services. Department of Economic and Social Affairs Statistics
Division, Series M, No. 86. New York: UN.

Weber, K. (2002). ‘Consumer perceptions and behaviour: neglected dimensions in research on strategic airline alliances’. Journal
of Travel and Tourism Marketing, 13 (4): 27-46.

www.ftse.com

www.nasdaq.com

www.wto.org/english/docs_e/gattdocs _e.htm

www.undp.org


http://www.ftse.com/
http://www.nasdaq.com/
http://www.wto.org/english/docs_e/gattdocs_e.htm
http://www.undp.org/

29

UDC 911.3:380.8
DOI:10.2298/GSGD1103019J

TOURISM AND INTERNATIONAL BUSINESS — THE THEORETICAL
APPROACH AND PRACTICAL EXPERIENCES

DOBRICA JOVICIC", MARKO STOJILJKOVIC

University of Belgrade, Geographical Faculty, Studentski trg 3, Belgrade
, BSc. geographer-tourismolog, Belgrade

Abstract: The paper discusses the relationships between tourism and international business. The research is based
upon combining various theoretical concepts, significant empirical experiences and own attitudes of the authors.
The key conclusion of the paper is that, despite of the partial progress in understanding tourism businesses, the
relationships between tourism and international business need additional stimulus. In other words, more complete
research in the related domains is needed in future. Any understanding of tourism is inadequate without
appreciating the contributions that international business might bring, yet at the same time international business is
incomplete in its coverage of international trade unless tourism is considered. The consumption-driven agenda of
much tourism research has been favoured over supply-side discourses of the production process it self. That is why
the role of major transnational companies, setting the trends that other types of firms in the tourism sector follow is
focused in the paper.
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Introduction

Tourism is often described as on of the world’s largest — and in some cases, most
important — “industry” in the popular media, policy circles and the academic community.
However, there are serious conceptual difficulties in describing tourism as a coherent
industry (Hall, C. M., 2005). For some, tourism is best described as a sectoral activity
comprising several sub-sectoral activities such as hospitality, transport, agency business, etc.
(Hall C. M., 2006). What makes the perpetuation of the tourism industry cliche so
depressing is that it has diverted research attention from addressing more pressing critical
issues that would enhance understanding of business and tourism.

The first observation is related to the essentially consumption-driven agenda of much
tourism research, which often focuses the subject of the tourism production process — the
tourist — and the outcome of the production process — the tourism experience as a “product”.
The consumption-driven agenda of much tourism research has been favoured over supply-
side discourses of the production process it self, the operators involved, their intra-firm
operations and their organizational cultures and operating contexts (Purcell W. & Nicholas
S., 2001; Coles T. & Hall, C. M., 2008). When compared with businesses in other sectors
(manufacturing, retailing and producer services), there has been a relative lack of attention
on the individual companies that comprise tourism supply chains, sub-sectors and tourism
industry at all.

A second related observation is that, in general, SMEs (small and medium
enterprises) have been at the forefront of the tourism industry discourse. SMEs may make
up the numerical majority of tourism business; they may be characterise the “tourism
sector”; and they may be more convenient research subjects because many operate in a
single market, they are pretty straightforward to identify, and they are easier to penetrate
than larger operations. It is a great paradox that many of the major international, cross-
border operations are larger and more visible entities for consumers and academics alike,

* djovicic@gef.bg.ac.rs
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however the are insufficiently addressed in tourism debate (Thomas R., 2004; Jones E. &
Haven C., 2005).

International businesses of whatever size, by definition, have quite different and, as
yet hitherto largely overlooked, operation parameters. This raises a significant set of
questions which this paper attempts to address. For instance: How do such tourism
businesses operate internally and externally? What motivates their activities — profit,
shareholders, boards of directors, public interest? How do they enter into strategic alliances
with their current and potential partners? How do decisions taken within those organizations
impact upon delivery and consumption of tourism experiences? How do macro environment
factors influence activities of such organizations, etc.

To a degree, there have been the significant signs that some of these key questions
have been raised (Purcell W. & Nicholas C., 2001; Coles T. & Hall C. M., 2008; Jovici¢ D.
& 1li¢ T., 2010). For instance economic fortunes of individual airlines, their entry and
participation in strategic alliances and the international transferable currency of their
promotional activities (Beaver A., 1996; Gilbert C. et al., 2001; Leiper N., 2002; Weber K.,
2002; Morley C. L., 2003). Tour operators and their packages have likewise been
extensively discussed (Gratton C. & Richards G., 1997; Davies B. & Downward P., 1998;
Aguilo E. et al., 2003). However, international businesses in other sectors are increasingly
making great use of tourism in pursuing their core business activities.

Notion and models of international business within service sector

The term "international business" may be construed in two ways. The first approach
focuses on the international business practice in the most general meaning. It implies
performance of business within the international frameworks that includes mutual
interaction of people and organizations with the purpose of performing capital, work and
knowledge transactions. The key prerequisites for accomplishment of the mentioned
transactions refer to setting up contacts, social relations and mediation policy. As regards
tourism, such political processes and interactions result in the effects in the tourist
consumption domain, investments in tourism capacities and creation of regulatory and
institutional framework as the key requirement for successful and prosperous tourist
activity. Such an approach is similar to the way in which any other service trading on the
international level is performed. In order to understand this approach more easily, it is
necessary to indicate to 4 modes of international supply of services provided for by the
General Agreement on Trade in Service - GATS” (UN, 2002).

1) Cross-border supply from one territory to another is commonly defined as
Mode 1. This mode is similar to the traditional concept of trade in goods where both
consumer and supplier remain within their own territories at the moment of service delivery,
such as for instance the services of freight transport or tourist travel tickets electronic sale.
The delivery is performed in such a manner that the consumer remains in his own territory
(place of residence) whilst other services cross the national borders. It means that the
supplier is located in another country in relation to the country where consumer resides,
while service delivery is carried out by a variety of information and communications
technologies and ordinary mail.

2) Consumption abroad: the consumer leaves his/her native territory and consumes
the services in another country (Mode 2). International tourism is a typical example of
consumption abroad which, in addition to consumption on tourist travels in the strictest

V' GATS is an international treaty of the World Trade Organization (WTO). It entered into force in 1995 with the
purpose to extend the multilateral trading system, regulated by GATT, to service sector.
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sense, includes also consumption for treatment and education abroad, provided the travels of
this type are less than 12 months long.

3) Commercial representation/agency: the services are provided by a supplier from
a particular country through its commercial representative office in another country (Mode
3). Services provision by a representative office may apply to production, promotion,
distribution and sale of services. Examples of this mode in the tourism field include
purchase of transport tickets from the foreign representative offices or utilization of
accommodation services in the hotels whose owners are foreign legal entities.

4) International labor migration takes place in the cases when an individual goes to
the consumer's territory to procure him with a service either on his/her own behalf or on
behalf of his/her employer (Mode 4). It means that these natural entities may be self-
employed persons or persons employed with an employer. This category involves only the
persons who are temporarily employed in the country of the consumer's residence. The
confusion is partially caused by the term "temporary employment" which, according to
GATS provisions, implies employment in the duration of 2 to 5 years. Mode 4 is growingly
important in tourism having in mind the growth of the seasonal international labor, short-
term labor migrations and the growing rate of "working vacations" (seasonal work abroad
during vacations).

Another and broader approach focuses on the role and importance of the
corporations involved in international business. Thus, the dominant place in the
international business analyses belongs to firms and/or organizations. Highlighting of the
role of enterprises — corporations as key figures in international business and decision-
making shifts the focus of international division of labor and economic globalization flow
concepts from the macroeconomic to the microeconomic level (Hall C. M., 2008).

Accordingly, marketing, organization, efficiency, management and legal
documents related to various commercial companies are analyzed and assessed.
Consequently, it is clear why the general stereotype of multinational corporations as the
synonym of international business was formed, taking into account their number, size,
competences and the fact that they operate on the multinational markets. Although most of
the space on international business in the professional literature is dedicated to multinational
corporations, small and medium sized enterprises in tourism also deserve due attention. The
fact is that small, medium and even micro enterprises are more and more involved in
electronic cross-border operations in the ever growing number of countries (Jones E. &
Haven C., 2005).

The position of tourism in the context of contemporary international business

Both aforementioned approaches should be studied within the scope of tourism and
international business interrelation, while particularly perceiving the benefits of tourist
operations internationalization expressed in the domain of profitability, price formation,
service delivery, product creation and knowledge transfer. Tourism transactions involve a
series of characteristics common for other kinds of trade in services. Nevertheless, there are
some key differences that regard the manner in which tourism is functioning and/or tourist
services are created and consumed (Coles T. & Hall C. M., 2008).

Modern tourism exists in the circumstances of complex international business
environment. Firstly, tourist sector environment is of fundamental importance for business
activity of a firm and consists of competitive firms, suppliers, consumers and other stake
holders of the tourist process (government agencies, NGOs, interest groups, and alike).
Furthermore, a tourist firm and its immediate sector ambience are under the influence of
numerous macro-environmental factors. These factors — international regulatory changes,
new transport technologies, economic and demographic trends — are the critical
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determinants of future prospects and risks depending on the way in which they affect costs,
demand and market competitiveness of a specific firm (Hall C. M., 2005).

In many ways both tourism and international business suffer from the effects of
spatial and time convergence (approaching) as the consequence of the globalization and the
fact that many companies today have become international. Even if certain companies were
only domestic customers oriented, they would probably rely in their work on foreign
suppliers, then, they would stand up for employment of the workers from the internationals
labor market, waging a market battle with international companies and obey the
international regulatory rules. Interweaving of space and time in such a manner affects
adequate perception of tourism.

Country X Country Y

1
1
Mode 1. | Customer
Business A sells travel products directly to |

]

customer in Country Y (via web or Business A —> @

telemarketing)

Mode 2.
Business A sells directly to customer in Business A i @
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Mode 3.

Destination management organisation in DMO |:>
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Figure 1. Basic typology of tourism and travel related international business dimensions”

Not only that tourist travels feature great mobility of their participants on the
voluntary basis, but nowadays there are also regular cross-border business trips as well as
prolonged vacations when work and leisure are combined. Likewise, it applies to travel for

V adapted according to Coles T. & Hall C. M. (2008)
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health and education. Changes and progress in the traffic technology and adoption of
contemporary regulatory rules on travels (facilitating the procedures for travelling abroad)
bring nearer some, previously completely different categories such as tourism and work
force migration. Similarly, the speed at which people can travel today in a given time period
considerably influenced the expansion of short travels abroad for holiday. Previous
generations could move only locally or go for a trip abroad within the same time, and that
applied only to people living in the borderland areas (Peng M. V., 2004; Shenkar O., 2004).

The significance of transnational companies for tourism business

Great social, political and economic importance of globalization and increased
mobility of people, capital and corporations affected tourism and international business
interrelation studies to be approached in more and more serious and complex manner,
involving academic institutions and expert teams. Despite certain results, it is necessary to
intensify research works and make additional efforts to "build new bridges" (interfaces)
between tourism and international business. Insufficient research of tourism and
international business interrelations is the consequence of the fact that the priority in
international business is given to commercial firms, particularly to multinational
corporations. Contrarily, the key accent in tourism studies is put on destination ranking and
tourist category (needs, purchase power, consumption, leisure time, life style). If studies in
tourism are compared with the studies of other activities, it is obvious that in the tourism
sector less attention is dedicated to individual companies, their internal organization,
corporative culture development, integration in broader business chains, and networking
with other organizations (Coles T. & Hall C. M., 2008).

The situation somewhat changed at the end of the 1990's when greater space in
tourism studies was dedicated to small and medium sized companies which progressively
involved in tourist services provision, including the cross-border tourist trends (Tribe J.,
2000). The greatest number of small and medium sized companies is active in tourist
activity, they are easy to identify, and they are flexible and penetrate relatively easily on
new markets in relation to large companies (Thomas R., 2004; Jones E. & Haven C., 2005).

In addition to unquestionable importance of small and medium companies in
tourism, it sounds as a paradox that great multinational corporations, whose business crosses
national borders, are not adequately represented in expert and academic debates on tourism.
At that, they are the companies which are often global business leaders.

Most of these companies are among the 100-top listed companies with the greatest
capital value index at London (British Airways, Carnival, Inter-Continental Hotels) or New
York stock exchange (Expedia In.,, Ryanair Holdings, Wynn Resorts Limited)
(www.ftse.com; www.nasdaq.com). Accordingly, the aforementioned and other
multinational corporations should not be quoted only as illustrations of widely spread trends
in international business but distinguish them as those who set down the trends which are
afterwards followed by other types of enterprises in the tourism business.

Multinational corporations greatly affect production and consumption of tourist
services/events. "Tourism pivots" (Ioannides D., 1998) such as TUI, Thomas Cook, My
Travel, among the others, sell thousands of tourist arrangements a year and their business
decisions have the key role for perception of complexity of the processes for the tourist area
formation, tourism services production/consumption and tourists mobility. Besides,
multinational corporations and large international business chains transactions have
significant implications on tourist destinations.

For instance, the Irish "low cost" company Raynair run an aggressive policy in its
business expansion using regional European airports, most of which were stated owned. An
illustrative example is the partnership established between the Belgium airport Charrleroi
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located in the like-named place, which is the Regional government of Wallonia ownership,
and the above mentioned air company. This business partnership was based on the financial
subvention approved to Ryanair by the Government of Wallonia, who in return decreased
the air fare rates. Thus, the subject company opened new sources for income enhancement
and market promotion of both regional authorities and economic entities in Wallonia. The
increased number of passengers at the airport Charleroi brought to the growing sale of
various items sold there. The passengers also boosted the regional economy, consuming
services in local restaurants, buying goods in local shops and filling local and regional
budgets (rise of tax income). Such and similar strategic decisions of "low cost" companies
have an important role in the contemporary tourism as they affect modification of routine
flows of tourists movements and promotion of new regions as tourist destinations
(Papatheodorou A., 2006).

The beginning of the 21* century was characteristic of the great international
companies' tendencies to rely in great extent on tourism in their marketing activities. For
instance, Volkswagen, Audi, Porsche, BMW and Mercedes-Benz organize tourist trips in
order to promote their brands, offering the visitors — potential customers an opportunity to
check the quality of the automobile they are placing on the market. For that purpose,
Volkswagen opened a team park "Autostadt” in Volsburg. On the other hand, in France,
South Africa, New Zealand and Australia, wine manufacturers and destination managers
associate to organize mutual marketing activities based on wine tourism, gaining profit to
mutual satisfaction.

Among the famous multinational corporations that avail of the visits to their
production capacities and museum-factories to strengthen the trust of the customers are:
Bushmills, Carlsberg, Heineken, Harley-Davidson, Royal Worcester etc. (Mitchell M. A. &
Orwig R. A., 2002). The most successful illustration of such type is shooting of the film
trilogy "Lord of the Rings" in New Zealand, which resulted in huge tourism promotion of
the country. This movie creation was an incentive for strengthening cooperation among
movie companies and tourist destination managers. Movie companies make economic
benefits from shooting film scenes in attractive scenery, while destination managers avail of
the famous films being shot on their territories as the baseline for destination branding and
development of its specific image on the market (Jones E. & Haven C., 2005).

The aforementioned illustrations explicitly indicate that multinational corporations,
regardless of their size, have a great influence on tourism business and tourism development
as a whole. The fact is that their role in the tourist trends development was often
underestimated or not fully and properly perceived by theoreticians and expert audience.
Hence a particular attention in the forthcoming period should be devoted to the issues
related to: perceiving internal and external specificities in which these companies operate,
establishing the motivation factors of their activities (profit, stake-holders, board of
directors, public influence), bonding methods of these companies with their business
partners, influence analyses of multinational corporations' business decisions on tourist
experience quality, etc.

Factors influencing international business in domain of tourism

The range of factors that will likely impinge on international tourism in the
immediate future will provide significant set of challenges for tourism firms and
destinations. In order to be able to effectively respond to the increasingly globalised
business environment, they require a set of conceptual and analytical tools that clearly
embeds tourism phenomena within the international business sphere.

International business environment of the contemporary tourism consists of 5 key
segments: institutional arrangements and regulatory rules, technology, environment,
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economic elements and socio-cultural elements. The specificities of these segments and
their synergic effects with a view to their interactive relationship represent the most
important factors affecting international business in tourism (Coles T. & Hall C. M., 2008;
Jones E. & Haven C., 2005; Stefanovi¢ V. & Jovici¢ D., 2010).

Institutional arrangements and regulatory rules. Cross-border movement of people,
capital, companies, goods and services are of essential importance for tourism. However,
such forms of movement cannot be understood as something normal and nature-given. One
has to have in mind that there is an entire complex of multilateral and bilateral agreements
regulating the mentioned forms of movement (Coles T. & Hall C. M., 2008). GATS is of
particular significance that manifests a strong commitment of WTO country members to
progressive liberalization of service trade, including tourism and travelling related services
(www.wto.org/english/docs_e/gattdocs_e.htm).

Tourism services turnover must be treated in a wider context and coordinated with
worldwide trade liberalization. It arises from the tourism business heterogeneity in
consideration to heterogeneous services and products being supplied to tourists. For
instance, due to a close connection with agriculture, regulatory rules on international trade in
agricultural products are highly important for tourism. From the point of tourism
competitiveness assessment, it is important to adequately observe how a regulatory change
in a country (e.g. visa issuance or a border crossing procedure) reflects on other countries
and/or if it decreases or stimulates their competitiveness on the tourism market.

Global problem of environmental endangerment. Although climate changes,
especially global warming, are in the focus of the global discussions on the environment
endangerment issues, it should be noted that those are not the only ecological problems that
the mankind faces today. Intensive energy utilization and population health/safety are
among other problems.

The general impression is that global climate circumstance are growing more
unstable with more frequent events of extreme temperatures, long dry or rainy periods, as
well as storms, cyclones and tornados with devastating effects on people, nature and
material goods. These are potentially long-term problems for those destinations that have
been so far successfully advertised on the market for their beauties and stable climate; on the
other hand, the more and more developed technology for accurate weather forecasting may
be useful just to these destinations so that tourists will be able to plan their travels depending
on weather conditions in a defined period.

Already in the near future it will be clear that tourism activity is closely connected
with energy consumption. Accordingly, a good energy policy will become an important
component of quality tourism policy manifesting in the growing need for increased
efficiency and rationality in energy utilization and systematic research of the possibilities for
greater use of renewable energy sources (solar energy, bio-fuel).

Environmental changes may cause perils for tourists, thus changing the perception
of certain destinations at making a decision where and how to spend a vacation. In that
respect, it is clear that blue-green algae or jelly-fish invasion in some parts of the
Mediterranean Sea will reject the conventional swimming tourism lovers. In Australia,
again, the increased level of ultraviolet radiation makes beach relaxation considerably more
dangerous than it used to be. When talking about city tourism, enormous air pollution,
immensely crowded streets and space saturation may repulse the tourists from visiting some
cities like Los Angeles, Tokyo, Mexico City...

It is important to point out that increased care of global ecological problems results
in the changes of demand requirements (rise of travels to exotic destinations with attractive
environment) and dictates innovation of the regulatory rules for control of tourism effect on
the environment.



http://www.wto.org/english/docs_e/gattdocs_e.htm
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Technology. The expected technological changes in the forthcoming period include
those related to journey creation with a more rational energy consumption and decreased
pollution matter emission. With respect to that, in the long-term it is possible to expect
manufacturing of new airplane types and in near future greater use of railway in tourist
travels, particularly where it is possible to use high-speed trains. Information and
communicational technology will still have great importance for tourism and especially
contribute to improvement of tourist service promotion and distribution (Internet) and
improvement of tourism experience quality.

Socio-cultural trends. Dominant global social trend nowadays and in the
forthcoming period refers to world population aging. If the current trends continue until
2050, one in five inhabitants on the Earth will be aged 60 or more; however, if such a trend
continues until 2150, then every third person on our planet will be older than 60
(www.undp.org). Population aging will immediately reflect on the pensioner number growth
in the developed countries and affect the tourism activity scope and structure. Provisional
international pensioner migrations even today affect the tourism trends structure in Europe
and North America, while population aging will additionally affect the development of
health and spa tourism.

An outstanding problem among the households in economically developed
countries is the lack of free time for desired activities including tourism and travel. The
scope and manner of using leisure time are changing depending on the demographic process
changes, changes of gender roles (greater employment of women compared to some earlier
periods) and change of employment character (rise in temporary and extra jobs).

Such social trends will reflect on further development of the need for shorter and
more frequent travelling. Some less accessible destinations, due to lack of free time, will be
weakening their market position in relation to the competitive and easily accessible ones.

An important trend already present for some time refers to increased role of non-
western cultures in international tourism, confirming the boost of India and China as tourist
emitting countries or rise of tourist trend participants among of the Muslim, Buddistic and
Hindu religions (Coles T. & Hall C. M., 2008). Multiculturalism is the feature of
contemporary demand, expressed in diversification and individualization of tourist needs,
which puts new challenges in front of the offer holders.

Economic trends. Recovery of both world and national economies after the global
financial economic crisis in 2008 was indisputably the crucial factor of further tourism
trends development. International tourism travels are still a luxury for many people and
therefore improvement of global economic circumstances, including consumer trust growth,
is of an immense influence on the scope and structure of tourism flows, particularly as
regards destination choice. Accordingly, leisure time, scope of employment, savings level
and relatively strong foreign exchange are the economic factors which will in great extent

determine the performances of the world tourism in the future period.
skokok

Furthermore, the role of unpredictable factors (‘wildcard’ events'') which may
damage consumers' trust in the short term and weaken the world and national economies
(including tourism) in the long term (epidemics, terrorism, natural disasters, ecological
accidents, stock exchange and a number of foreign exchange collapse) have to be pointed
out, too.

VI “low probability and high impact events that, were they to occur, would severely impact the human condition'
(Petersen J. L., 1999)


http://www.undp.org/

37

Conclusion

In spite of the initial progress in understanding tourism businesses, the relationship
between tourism and international business is in need of additional impetus. Advances made
elsewhere in business and management, as well as the social sciences more broadly, on
international business activity have not made their way into tourism-related discourse. This
may be an outcome of the nature of the basic stream of discourse in international business as
a publication arena. In that context, the importance of tourism businesses and consumption
abroad as a category of international trade has been marginalised, compared to those in other
“classic” sectors such as manufacturing, financial services, transport. Yet, not only do the
fields have much to learn from each other, but they also have a capacity to enable greater
understanding of the globalisation of mobility. Contribution on the role of cultural and
social relations in the firm and between mergers and acquisitions partners, the scaling of
regulatory environments and the policy inside the firm have not been embraced by those
seeking to understand how tourism connects with contemporary production and
consumption.

Evidently, it is needed to overcome the present situations in which on the one hand,
texts on international business frequently invoke case-studies of tourism businesses to
portray basic concepts and principles, without an appreciation of the intricacies of how
international tourism functions; and on the other, there has been an imbalance in studies of
tourism in favour of demand-side readings of how tourism is produced and regulated. Any
understanding of tourism is inadequate without appreciating the contributions that
international business might bring, yet at the same time international business is
substantially incomplete in its coverage of international trade unless tourism is considered.
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